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Rough Proofs 


Stuart Peabody suggests appoint- 
ing an advertising czar to supervise 
copy. Better arrange to equip him 
with mask, chest protector and shin 
guards. 


vvweyV 


Exactly the right guy for the new 
job of official copy censor would be 
an experienced goalie of a fighting 
hocky team like the Toronto Maple 
Leafs. 


s 7.7 


Professor Tugwell, after all those 
wordy battles with business, is now 
going to find out whether he can 
catch more flies with vinegar or mo- 
lasses. 


vgv¥egy¥ 


Canned sales talks are now being 
used by the automobile show dem- 
onstrators. It’s the only way to pre- 
serve the fragile brilliance of motor 
ear copy in all its pristine glitter. 


7 7 


Anti-freeze mixtures, it seems, are 
selling so well that the dealers won't 
be able to supply the demand. When 
the customers find this out, they’ll be 
so hot they won’t need any anti- 
freeze. 


7 2 


Silent, stream-lined trolley cars 
are announced as a great improve- 
ment in urban __ transportation. 
They’re not. an improvement but a 
miracle. 


vvy¥ 


Borden-Wieland is featuring fa- 
mous names in its milk ads. Why 
not give proper recognition to the 
man who first discovered how to turn 
on the faucets of a cow? 


7 ¥ 


The height of exclusiveness is 
promised by the Chicago insurance 
agent whose direct mail permits cus- 
tomers to sign on the dotted line “by 
invitation only.” 

vvgy¥ 


Carl Carlson, an Iowa farmer lad, 
won the national corn husking con- 
test at Newton, O. The official com- 
ment of the losers was recorded as 
“Aw, shucks.” 

vvgy 


A few more oil company executives 
have been indicted by that Federal 
grand jury at Madison. Looks as if 
the petroleum tycoons will be forced 
to let the Iowa plan take a back seat 
for the Wisconsin plan. 


7 Ff F 


Christian Herald says that the iron 
deer in the front yard used to be the 
badge of respectability. What about 
the iron stable boy on the stone at 
the curb who was all ready to hold 
your horses? 

vvey 


In spite of the unfortunate experi- 
ence of one set of candidates in the 
recent election, advertising orators 
and luncheon speakers continue to 
view with alarm. 


* F 


Ripley’s cartoons will be featured 
in a new campaign for the Jelke 
company. Believe it or not, Mr. Rip- 
ley will positively not talk about 
“oleo.” 


7. ¥ ¥ 


Before accepting your official des- 
ignation from the Social Security 
Board, consult your numerologist. 


Copy Cus. 


ENTRY OF ESSO 
GETS LAUREL IN 
POSTERCONTEST 


Ford Places Second, Premier- 
Pabst Third 


(Pictures on Pages 2 and 51) 

Chicago, Nov. 19.—The poster of 
Standard Oil Company of New Jer- 
sey for Esso gasoline today took first 
prize in the Seventh Annual Exhibit 
of Outdoor Advertising Art here. 

Winners were announced by Capt. 
H. Ledyard Towle, director of adver- 
tising, Pittsburgh Plate Glass Com- 
pany, at a luncheon sponsored by the 
Outdoor Advertising Art Exhibit 
Committee and the Chicago Feder- 
ated Advertising Club. 

Hundreds of advertisers, agency 
and outdoor advertising men, among 
representatives of other groups, ap- 
plauded the selections of the judges, 
made from 400 entries. An address 
by Stanley Resor, president of J. 
Walter Thompson Company, is re- 
ported elsewhere in this issue. 

The winning Standard Oil poster 
carries the line, “For Touch and Go 
Starting,” and depicts a young 
woman at the wheel of an automo- 
bile, evidently enjoying keenly the 
pleasures of easy motoring. Hayden 
Hayden was the artist, McCann- 
Erickson, Inc., the agency, and 
Latham Lithographing Company, Inc., 
the lithographer. 


Second to Ford 


Second award went to the Ford 
Motor Company’s poster, “He’s Do- 
ing Fine—Bought a Ford V-8.” Father 
and mother of the new car buyer are 
shown standing at their R. F. D. mail 
box, poring over a welcome letter 
from their son. 

Howard Scott was the artist for 
the Ford poster. The agency is Mc- 
Cann-Erickson, Inc. Lithography was 
done by McCandlish Litho Corpora- 
tion. 

“Yours to Enjoy,” a Premier-Pabst 
Sales Company poster, captured third 
award. This advertisement shows a 
man reclining in a comfortable chair, 
quaffing a glass of Pabst brew. Doro- 
thy Shepard was the artist, Morris- 
Schenker-Roth, Inc., the agency, and 
Cugler Lithographic Company the 
lithographer. 


Give Honorable Mentions 


Thirteen honorable mentions were 
awarded: 


“Buy Two...and Have Enough,” 
National Biscuit Company; artist, 
Howard Scott; agency, McCann- 


Erickson, Inc.; lithographer, Rusling 
Wood. 

“Good-Bye Backache! I’m Getting 
an Electric Washer,’ Consolidated 
Edison Company System; artist, Wil- 
liam Seifert; agency, Batten, Barton, 


(Continued on Page 7) 
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Charge State Department 
Grip Crippling Exporters 


Pay Increases, 
Bonuses, Augur 


Holiday Boom 


New York, Nov. 20.—With salary 
increases and bonus payments an- 
nounced by many of the nation’s 
leading industries and dividend pay- 
ments heavily stimulated by the new 
tax on undivided profits, prospects 
for vastly accelerated Christmas sea- 
son sales loomed bright today. 

Around a million workers alone, 
according to various business esti- 
mates, have been affected by wage 
increases and bonuses in the automo- 
tive and steel industries. 

Department of commerce officials 
also predicted holiday business would 
rise 10 per cent above last year equal- 
ing 1929 proportions. 

The prediction, made by Assistant 
Secretary Ernest G. Draper, was 
based on preliminary reports from 
all fields of business. Among the 
factors cited was increase of farm 
income to an estimated $7,750,000,- 
000 over last year’s farm income of 
$7,201,000,000. 


Herbert F. Rawll, founder of 
Christmas Clubs, Inc., also an- 
nounced here this week that an «sti- 


mated $355,000,000 would be dis- 
bursed throughout the country in 
Christmas savings checks to 7,500,- 
000 persons, an increase of 14 per 
cent over last year’s Christmas sav- 
ings club payments. 

Average payments to each club 
member will be $46.50, it was es- 
timated, with 42 per cent, aggregat- 
ing $149,000,000, questionnaires an- 
swered by members indicated to 
be used for Christmas purchases. 

Employment, too, shows increases, 
together with payrolls. In New 
York, employment gained 1.5 per 
cent, while payrolls were up 4 per 
cent. For Pennsylvania the respec- 
tive figures are 1 per cent and 6 per 
cent. 

Electrical power production in New 
York is currently running 11.3 per 
cent ahead of the 1935 totals, while 
demand deposits stand 11.7 per cent 
greater. 

Under the stimulus of the greater 
purchasing power through increased 
wage payments, seasonable weather, 
and the automobile show which 

(Continued on Page 45) 


HITS RED TAPE 


John Abbink 


$100,000 Campaign 
Gives New England 
$2,625,000 Return 


Boston, Mass., Nov. 20.—The 1936 
New England campaign to attract 
recreation seekers to New England 
was worth $2,625,000, at a conserva- 
tive estimate, according to a report 
made before the 12th Annual New 
England Conference here today. 

While the campaign involved an 
expenditure of $100,000, all of this 
money was spent outside of New Eng- 
land, native media being asked to 
contribute their facilities without re- 
muneration. The appropriation is 
made available by legislation by six 
states, representing the first co-oper- 
ation of this kind in the country’s 
history. 

“No less than 26,250 persons took 
the trouble to tell us they were com- 
ing to New England for their vaca- 
tions,” said the report. These per- 
sons placed their average stay at 18.2 
days and their average weekly expen- 
diture for accommodations, $25.60. 

“Figuring that each of these per- 
sons left $100 in New England, the 
1933 advertising campaign brought 
at least $2,625,000 to the area.” 


Last Minute News Flashes 


Colgate Subsidiary Appoints N. W. Ayer 
New York, Nov. 20.—Kirkman & Co., Brooklyn, subsidiary of Colgate- 
Palmolive-Peet Company, have placed their advertising with N. W. Ayer 
& Son, New York. New plans will probably include publications and radio, 
in addition to premiums heretofore used almost exclusively. 


Pullman Company to Stage First Campaign 
Chicago, Nov, 20.—-The Pullman Co., Chicago, will launch its first ex- 
tensive advertising campaign next month, using a wide list of magazines, 
business and railway papers. Copy will stress comfort, convenience and 


safety of Pullman travel. 


Charles Daniel Frey Co. is the agency. 


Attendance Up, Lineage Down, at Auto Show 

Chicago, Nov. 20.—Chicago automobile show lineage in newspapers 
declined from 197,398 last year to 196,559, for a net loss of 839 lines, the 
figures including this morning’s copy. The decline is attributed to intense 
pre-show promotion of several manufacturers, as well as absence of Au- 


burn, whose new models are not yet in production. 


Attendance increased 


from 270,000 last year to an estimated 365,000 for eight days. 


Inland Steel Appoints the Duchen Company 
Chicago, Nov. 20.—Inland Steel Co., Chicago, today appointed the 
Duchen Company to handle its advertising. The appointment, it was an- 


nounced, is effective Jan. 1. 


Kenneth Barber will be account executive. 


Abbink Reveals Control Shift 
at Foreign Trade 
Conclave 


Chicago, Nov. 19.——-Charges that 
the Department of Commerce has 
been rendered impotent, as far as 
aid to exporters is concerned, 
through dominance by the Depart- 
ment of State, were laid before the 
National Foreign Trade Convention 
here today by John Abbink, chair- 
man of the National Federation of 
Foreign Trade Associations and pres- 
ident of Business Publishers Inter- 
national Corporation, New York. 

Mr. Abbink’s appearance came as 
an unheralded sensation, since he 
was not on the day’s program. He 
was introduced following a brief ad- 
dress by Alexander V. Dye, director 
of the Bureau of Foreign and Do 
mestic Commerce. 

Functions formerly performed ably 
by the Department of Commerce 
have gradually been taken over by 
the Department of State, Mr. Abbink 
alleged, under the co-ordination 
agreement of July 27, 1933. A sim- 
ilar agreement in effect for a year 
worked well, but in the last three 
years service to exporters hasS been 
so crippled as to be virtually non- 
existent, Mr. Abbink asserted. 


Demands Three Changes 


Mr. Abbink made three recommen- 
dations, with the warning that “un- 
less these plans to revitalize service 
to exporters are immediately ef- 
fected, serious and possibly irrepar- 
able damage to our foreign trade will 
result.” 

The first recommendation was for 
direct contact by American commer- 
cial interests abroad with both for- 
eign commerce and consular officers. 
The second was that foreign com- 
merce Officers be permitted to serv- 
ice reasonable trade inquiries direct, 
without duplication by the consular 
service. The third was for restora- 
tion of contact of the Bureau of For- 
eign and Domestic Commerce with 
its foreign commerce service. 


First Public Statement 


Mr. Abbink reported that the 
charges he voiced are by no means 
new. The National Federation of 
Foreign Trade Associations drew up 
a protest two or three years ago, but 
deferred its publication on assur- 
ances from Government officials that 
corrective steps would be taken. The 
views of the organization were made 
public today only after it was de- 
cided that this was the only possi- 
bility of getting action. 

Interviews with export executives 
at the National Foreign Trade Con- 
vention developed the general opin- 
ion that the Department of Com- 
merce has been much distressed over 
the situation, but felt that it was 
improper for it to attempt to arouse 
opinion of business men. The agree- 
ment between the Department of 
Commerce and Department of State, 
it was recalled, was made voluntar- 
ily, without direction of Congress or 
of any government officer, largely as 
an economy measure. 


Consuls in Charge 


The result is, according to Mr. Ab- 
bink, that the consular service has 
virtually taken over the work for 
merly handled by commercial at- 
taches and trade commissioners, al- 


though “the former is occupied in the 
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administration of innumerable statu- 
tory duties not immediately related 
to trade promotion, leaving little 
time for practical commercial work.” 
Also, the consuls are restricted to a 
single locality. 

The co-ordination agreement of 
July 27, 1933, he continued, divested 
the foreign commerce service of its 
fundamental duties and isolated it 
from the Department of Commerce. 

“All trade letters are now prepared 
by consular officers,” he asserted. 
“Trade inquiries received by the 
commercial attache must be referred 
to the supervising counsel general 
for appropriate treatment. This pro- 
vision violates the basic assumption 
that commerce officers have the defi- 
nite responsibility of trade reporting 
and embodies an arbitrary and un- 
sound division of facilities. 


Need More Freedom 


“For want of essential contacts un- 
der this system, commerce men pre- 
pare reports which are lacking in 
vitality and true insight, while con- 
suls prepare trade letters which are 
inadequate and superficial.” 

Mr. Abbink asserted that the pres- 
ent co-ordination agreement is bas- 
ically unworkable because of the 
wide disparity which exists between 
the equipment, opportunities and in- 
clination for commercial work of 
State department officers on the one 


TAKES..FIRST PRIZE IN FOR OUTDOOR ADVERTISING CONTEST 


BUY AT THE 


€sso 


SIGN 


Drawn by Hayden Hayden, this poster took first prize at the 7th annual Exhibit of Outdoor Advertising Art in Chicago last 
week. McCann-Erickson, Inc., is the agency, Latham Lithographic Co., the lithographer. (Story on Page |.) 


hand and commerce service repre- 
sentatives on the other. 
“If commerce department men are 


to 


function effectively,” 


cers. 


“The 1933 co-ordination agreement | reportorial 
required the Secretary of Commerce|this agreement, so distributed be- 
and the director of the Bureau of|tween the consular and commercial 
he com-| Foreign and Domestic Commerce to|] officers that it is 
mented, “they must enjoy a greater 
degree of freedom, scope for initia- 
tive, and direct contact with busi- 
ness as well as with the department 
of which they are a part. 


functions are, under 


impossible for 


delegate to the Secretary of State all| either to function efficiently.” 
direct administrative control and a 
large measure of functional control|on the program, took the viewpoint 
over foreign commerce service offi-| that the chief function of the Bu- 
Foreign trade promotional and|reau of Foreign and Domestic Com- 


Dr. Dye, who preceded Mr. Abbink 


merce is to act as co-ordinator of 


activities of associations, organiza- 


now: 300,000 


SuNDAY CIRCULATION 


Iowa homes 


L, case anyone still thinks 


of The Des Moines Sunday Register 
as covering Des Moines’ 160,000 peo- 
ple only, we should like to point out 
that if The Des Moines Sunday Reg- 
ister had not ONE reader in its city 


of publication, it would still have more 
than 250,000 Iowa circulation! 


This great state newspaper 


gives more than 47% coverage of all 


converts a whole 


state into a single “SALES CITY” of 
2,470,939 people 


line rates in ITowa.* 


. at lowest mil- 


*For 20 cents a line additional Des Moines Sunday 
Register advertisers can use either The Des Moines 
Register (morning) or The Des Moines Tribune 
(evening). 


tions, and even individuals. He laid 
down the principle that the Bureau 
proposes to perform no service for 
business which business can perform 
for itself. 

Enunciation of this tenet caused 
considerable informal discussion dur- 
ing the convention, not all approv- 
ing. 


Penn-Dixie Cement 


Changes Personnel 


Herbert M. Cross, formerly in 
charge of the Philadelphia district of 
Pennsylvania-Dixie Cement Corpora- 
tion, New York, has been appointed 
district sales manager in charge of 
metropolitan and suburban New 
York, New Jersey and Connecticut, 
with headquarters in New York, suc- 
ceeding the late Dan R. Long. 


Joseph G. McCabe, Jr., of the Phila- 
delphia office, has been named dis- 
trict sales manager, and Ira F. Ho- 
naman has been named assistant dis- 
trict sales manager. 


“Creative Design” 


Expands Program 


Creative Design, New York, cover- 
ing retail promotion of fabrics, floor 
coverings, furniture, china, glass and 
lamps, linens and domestics, kitchen 
and bathroom equipment, will be pub- 
lished eight times yearly, instead of 
quarterly, effective in January, 1937. 

The editorial program will be ex- 
panded and the page size increased 
to 1014 by 14 inches. 


‘Tendance’ Names Kendall 


Tendance, Paris, France, jewelry 
designs publication, has appointed 
J. A. Kendall, Los Angeles, advertis- 
ing and subscriptions representative 
for 11 Pacific states. 


‘Life’ Features 
Start of Life 


in First Issue 


New York, Nov. 20.—The first issue 
of Life, the weekly picture magazine, 
published by Time, Inc., appeared on 
the newsstands today, and included a 
photograph of an event which takes 
place thousands of times every day 
all over the country, but which sel- 
dom or never has been photographed 
for a general publication—the birth 
of a baby. 

“Life Begins” is the caption of the 
picture, which shows the infant in 
the hands of the obstetrician, sur- 
rounded by nurses and other hospital 
attendants. 

“The camera records the most vital 
moment in any life: its beginning,” 
the comment continues. “A few hours 
ago, the child lay restless in its 
mother’s womb. A second ago, its 
foetal life was rudely ended when 
the surgeon snipped its umbilical 
cord, through which the unborn child 
had drawn all existence from its 
mother. Then, for a second or two, 
the child hung lank and unbreathing 
between two lives. Its blood circu- 
lated and its heart beat only on the 
impetus given by its mother. Sud- 
denly the baby’s new and independ- 
ent life begins. He jerks up his 
arms, bends his knees and with his 
first short breath gives out a red- 
faced cry.” 

Other features of the first issue of 
Life are pictorial presentations of 
the human phases of work relief in 
the Wild West, personalities in the 
life of the present, Helen Hayes’ 
biography in pictures as “the world’s 
greatest actress,” Brazil, life abroad, 
and many other news pictures. 

Advertising in daily newspapers in 
many cities accompanied the first 
appearance of the new magazine. 


Free Papers Publicize 


Parmelee Glass Roof 


In introducing the Aer-o-Lite roof, 
non-shatterable glass top taxicab into 
service, The Parmelee System, which 
operates 2,000 cabs in New York, has 
placed copies of the New York Times 
and Herald Tribune in the cabs. The 
papers bear a poster reading, “Good 
Morning! Yours to read under the 
new Aer-o-Lite glass top—adjustable 
—non-shatterable, with the compli- 
ments of the National Transportation 
Company, Inc.” 

The glass top admits full daylight 
into the vehicle and permits easy 
reading of the newspaper by the 
passenger on the way to business 
without eye strain. The promotional 
plan was worked out by the World 
Wide Advertising Corporation for 
the cab company. The newspapers 
are paid for at the regular rates. 


I-C Starts Program 

“Headin’ South,’ a new musical 
show sponsored by the Illinois Cen- 
tral Railroad Company, will be broad- 
cast over the Columbia network each 
Sunday from 7:30-8 p. m., EST., be- 
ginning Nov. 22. The program will 
originate in the studios of WBBM, 
Chicago. The Caples Co. is the agency. 


Francisco. 


the Pacific Coast. 


Street, San Francisco. 


BUILDING REPORTER WANTED 


for the editorial staff of Sunset Magazine, San 
Requirements: (1) an enthusiastic in- 
terest in the architecture, planning, equipment, 
and development of the better type individual 
home; (2) sound technical knowledge and taste 
in this field through architectural training or 
otherwise; (3) journalistic talent and news sense 
demonstrated in newspaper, magazine or adver- 
tising work; (4) freedom to travel. 
(1) photographic skill; (2) some familiarity with 
Make application in writing 
only, and state fully (1) ability to meet above 
| requirements; (2) family background and educa- 
tion; (3) age; (4) salary requirements. 
send any material which must be returned. Ad- 
dress L. W. Lane, Publisher, 576 Sacramento 


Desirable: 


Do not 
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ADVERTISING AGE 


“What did you do with that 


TW OU0 000 


you last week?” 


we gave 


: cela cae ere 


O BOONDOGGLE, this $11,000,000 
a week...$50,000,000 a month 
..- $600,000,000 a year. It is 
simply what The American Home 
housewives spend on American home 


groceries.* 


A tidy sum, we think. And a tidy 
market for a food advertiser to shoot 
at...particularly because so little of 
it goes for trifles, so much of it for 


staple, packaged and branded foods. 


Editorially, we have long recognized’ 


*Figures from a Daniel Starch survey of The American Home’s 
actual circulation. Have you seen it? 


the fact that people who live in homes 
are not just builders and decorators, 
but eaters— big eaters—as well. We 
devote more space to recipes than 
any one of the six “‘women’s”’ maga- 
zines. We keep our food-buying and 
cooking stories practical, down-to- 


the-kitchen, and keyed to the normal 


THERE’S NO PLACE LIKE 


palates of normal men, women and 


children. 


The result is that even the men, who 
often harbor grudges against a food 
editor’s fancies, /ike our kind of food 
editing. They don’t mind shelling 
out the $11,000,000 a week for gro- 


cery products. 


Your grocery products? 


The 


fant OME 


America’s No. 1 medium for advertisers who sell anything for the home 
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New Electric 
Vaporizer Is 


Made for Purse 


St. Louis, Mo., Nov. 19.—Co-opera- 
tive newspaper advertising for Lev- 
ering’s portable nasal vaporizer and 
vapor has been released for 500 stores 
in more than 150 cities. The present 
schedule for the season of “winter 
colds” during the remainder of this 
year, will be followed by an addi- 
tional campaign for 1937. 

Consisting of a specially-designed 
metal case shaped like a fountain pen 
and containing two batteries, this 
new pocket electric vaporizer works 
on the same principle as a pocket 


flashlight. The main difference, how- 
ever, is that in the bulb end is in- 
serted a patented bulb with a special 
filament. The bulb has two depressed 
openings—one on top and one on the 
side. Levering’s vapor liquid is 
dropped in the side opening and is 
converted into vapor by pressure on 
the electric switch button. The va- 
por is then inhaled through the end 
opening in the bulb. 

The new pocket electric vaporizer 
fits conveniently into either purse or 
pocket. A few drops of the special 
vapor liquid in the bulb are sufficient 
to last all day in normal use. 


Rossiter Appointed 
Troy Hills, Inc., real estate develop- 
ment, Boston, N. J., has appointed 
Ralph Rossiter, Inc., New York, as 
its agency. 


RESOR DEPICTS 
NEW FRONTIERS 
FOR BUSINESS 


Chicago, Nov. 19.—The advertising 
man’s responsibility is to speed 
progress by breaking down consumer 
resistance to new ideas developed by 
science and invention, Stanley Resor, 
president of J. Walter Thompson 
Company, New York, told the Out- 
door Advertising Awards luncheon 
here today. 

Before an audience of several hun- 


dred advertising men and women, 
Mr. Resor prophesied great progress 
in this country, provided the work 
of interpretation of new ideas is 
skillfully done. 

Winners of the Seventh Annual 
Exhibition of Outdoor Advertising 
Art were announced by Capt. H. 
Ledyard Towle, director of adver- 
tising, Pittsburgh Plate Glass Com- 
pany, and are reported elsewhere in 
this issue. 

Whereas physical frontiers no 
longer exist in this country, there 
still are vast frontiers of knowl- 
edge, of ideas and invention, Mr. 
Resor emphasized. 

“We must realize,” he said, “that 
these frontiers will yield opportuni- 
ties for progress far greater than the 
pushing backward of physical fron- 


understand, 


constantly kept in 
working order. 


Think of the gallons of paint 
used every year—the hun- 
dreds of barrels of cleaning 
powders and supplies—miles 
of partitions. Think of other 
important items of equip- 
ment—floor coverings, light- 
ing fixtures, air conditioning, 
sound control, heating equip- 
ment, hardware, plumbing, 
toilet room equipment, win- 
dow equipment—all of which 


each of the country’s huge skyscrapers serves as 
the business home of thousands of people. Addi- 
tional thousands come into these massive struc- 
tures each day to transact business. 


It is easy to 


then, that the annual operating 
budget of a huge skyscraper runs into big figures. 


Think of the thousands of square feet of floors— 
the battery of hungry boilers—banks of elevators— 
miles of elevator cable—thousands of windows— 
countless lights, and hundreds of other items of 
equipment which must be 


perfect 


The Annual Budget 
of a Huge Skyscraper 


is Equal to that of a Small City 


With a population equal to that of a small city, 


-are necessary to meet the demands of tenants and 
keep the building modern and up-to-date. 


Who is responsible for the successful operation of 
these huge buildings, the thousands of smaller 
commercial buildings and the vast group of man- 
aged apartment buildings? The building owners 
and managers—the men who read BUILDINGS 


AND BUILDING MANAGEMENT. 


Millions of 


dollars are spent each month by owners and man- 
agers of over 190,000 buildings which constitute the 
FIELD OF MANAGED BUILDINGS. These men 

select materials and equip- 


THE_FIELD OF MANAGED BUILDINGS 


PORTER-LANGTRY COMPANY, Publishers 
60 EAST 42ND ST., NEW YORK 


CHICAGO—139 N. CLARK ST. 
ABC- 


~ABP 


BUILDINGS AND BUILDING MANAGEMENT 


ment for 
maintenance and moderni- 
zation of the hundreds of 
properties they control. And, 
they are the final deciding 
factor in the selection of 
equipment for new buildings. 


the operation, 


Before you decide on your 
1937 advertising program, get 
the facts about this FIELD 
OF MANAGED BUILDINGS. 
Write for copy of survey just 
completed. 


NEW FRONTIERS 


President, J. Walter 


Stanley Resor, 

Thompson Co., visualized new frontiers 

for business in an address at the annual 
outdoor awards luncheon last week. 


tiers ever did—that if we can just 
make these inventions of science 
available at a price which people can 
afford to pay, there will be plenty 
for all. 

New Fields Open 


“We must realize that it is not a 
question of cutting the existing pie 
into smaller and smaller slices, but 
that new pies of every kind and de- 
scription are still to be baked. 

“Take our OWn country as an ex- 
ample. Is not physical America 
again ready to be rebuilt—our cities, 
our railroads, our homes?” 

These new frontiers will never be 
entirely conquered this side of 
Utopia, Mr. Resor declared. 

“As far ahead as we can see,” he 
said, “there are people who do not 
yet comprehend old values, who have 
not yet heard of new discoveries. 
And the limitations of the human 
mind are such that exactly the right 
phrase and the right design and the 
right amount of repetition may per- 
haps convey more ideas to more 
people than all the volumes in all 
the libraries.” 


Present a Challenge 


This work of interpretation, both 
in its conception and execution, is a 
challenge to all, he asserted. 

So far as outdoor advertising is 
concerned, owing to the marked prog- 
ress that has already been made, 
everybody who can profit from or 
by its use is now working harmoni- 
ously to a common end, Mr. Resor 
declared. 

“On the business side, confidence 
is mutual,” he pointed out. “On the 
scientific side, as a result of the 
Traffic Audit Bureau, genuine in- 
creases in effectiveness are being 
achieved. On the physical side the 
plants are becoming more and more 
an effective medium and a real credit 
to their environment. As a result of 
checking, both by the companies 
themselves, the National Outdoor 
Advertising Bureau, and the agen- 


(Continued on Page 47) 


HELP WANTED? 


Are you looking for facts, fig- 
ures and market data about 
bakers and their billion dollar 
business? If you are, stop look- 
ing. Let BAKERS' HELPER, the 
industry's 50 year leader, help 
you. 
Check the data you need below, tear 


out this advertisement, attach to your 
letterhead and mail to us. 


“The Bakers’ Billion,” a 
market data folder. 


A sample of “Selling Leads,” 
an every week service. 


Sample pages from the “Bak- 
ing Industry Blue Book.” 


Copies of BAKERS' 
HELPER, issued fortnightly. 


Audit Bureau of Circulations 
statement. 


BAKERSHELPER 


THE FIRST BAKERY PAPER 


O 
O 


In Its 50th Year 
330 South Wells Street 
Chicago 
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The Early Hardware Company, Medford, Okla- 
homa, is running 10% ahead of 1935 in sales 
volume through the first ten months of 1936 
with radios, washing machines and gasoline and 
kerosene stoves well above last year. 


Perry, Oklahoma, say of 1936. Other firms in other lines 
of business also report substantial gains for the year just 
closing. And not only is business good today but opti- 


mism for the future is at a higher pitch than at any time 


in the past seven years. 


Grazing scenes like this are typical in 
the wheat country of Oklahoma and the 
Texas Panhandle. Pasturing will con- 
tinue through March and will add mil- 
lions to the farmers’ income. 


Dotts & Monroe Hardware Company, 
Perry, Oklahoma, has been in business 
thirteen years. 1936 to date is the best 
year in their history. Stoves, cream sep- 
arators, radios and washing machines 
have been leading the sales parade. 


At Mulhall, Oklahoma, Howard Turner, 
dealer for Deere & Company, has sold 
more implements, by 17%, than in 1935. 
He sold out of wheat drills, rushed an 
order for more and was still unable to fill 
his late orders. 


City, with its 225,000 circulation. 


Business is up 35% over the 1935 level for the 
first ten months of 1936 for the Resler Broth- 
ers Chevrolet Company of Cherokee, Oklahoma. 
Service business has shown a gain of from 15% 
to 50% each month this year over the corre- 
sponding month of 1935. 


“The best year in our 13 years in business”’ 


Yes, that is what Dotts & Monroe, hardware dealers of Whether or not your sales will keep pace with the 
activity of this farm market will depend upon how high 
you gear your sales and advertising plans in this area, 
remembering that no advertising plan is complete in the 


Southwest without The Farmer-Stockman, Oklahoma 
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HOUSING FIRMS 


MAKE PROMOTION 
BODY PERMANENT 


$4,000,000,000 Market 
Predicted for 1937 


Chicago, Nov. 18.—Preparing for an 
expected building revival, representa- 
tives of 54 manufacturers and asso- 
ciations in the construction field to- 
day voted to incorporate the Manu- 
facturers’ Housing Promotion Council 
as a permanent national organization 
in the housing field. 

The building industry faces an 
estimated market of $4,000,000,000 in 
1937, Russell G. Creviston, director 
of advertising and sales promotion of 
Crane Company, Chicago, and chair- 
man of the Council, said. 

The general purpose of the Council 
is to see that money spent for con- 
struction is wisely invested as to de- 
sign, construction, materials and 
finance, and to protect the inter- 
ests of the manufacturer of building 
materials and home equipment and 
the welfare of the consumer. 

Upon completion of organization, 
the group voted today, it will attempt 
to co-ordinate participation of the 
construction industry in the New 
York and San Francisco World’s 
Fairs. 

Study Home Shows 


The Council will continue to act 
as an impartial agency for investiga- 
tion of home shows and transmission 
of this information to manufacturers 
who are asked to exhibit. With the 
increase in home _ building, more 
home shows are expected. 

The Council voted to participate in 
research work in housing and con- 


struction carried on by various uni-| 


versities and foundations, 
larly at Purdue University. 
Opinion was expressed at the meet- 
ing that the factory-built or pre-fab- 
ricated home will not play an impor- 
tant part in the immediate future of 
housing, and that talk of radical 
changes to come in home design and 
construction acts as a deterrent to 
new construction, in that consumers 
may tend to await the “last word” 
before proceeding with building. 


particu- 


Cantwell Is Director 


J. Frank Cantwell, Indianapolis 
builder, was appointed managing di- 
rector of the Council. Temporary 
headquarters will be established in 
Indianapolis. 

H. M. Shackelford, Johns-Manville 
Corporation, and H. H. Hobart, of 
the Curtis Companies, Clinton, Ia., 
were elected vice-chairmen of the 
Council. I. H. Tate, Weyerhaeuser 
Sales Company, St. Paul, Minn., was 
made treasurer. 

Members of the executive commit- 
tee include, in addition to officers, 


Bennett Chapple, American Rolling | 
Mill Company; A. K. Barnes, Arm- | 
Bertram B.| 
Caddle, Copper and Brass Research | 
association; Matt Denning, E. I. du! 


strong Cork Company; 


Pont de Nemours & Co.; J. F. Quin- 


lan, General Electric Company; E. J. 


Mehren, Portland Cement Associa- 
tion; W. S. Mace, The Yale & Towne 
Manufacturing Company; and G. P. 
MeNichol, Jr., Libbey-Owens-Ford 
Glass Company. 


Plans Co-operative Displays 


The Council has under considera- 
tion plans for co-operative automo- 
tive displays to reach the small town 
and rural fields, and boat displays 
for port cities, as well as sponsor- 
ship of a special train exhibit, in 
which individual manufacturers 
might participate, as reported in 
ADVERTISING AGE of Oct. 26. 

One of the objects of the Council, 
Mr. Creviston said, is to correlate 
and coordinate the exhibits of the 
members of the home building indus- 
try at the two world’s fairs now 
being organized. 

“Instead of having exhibits pertain- 
ing to home building scattered 
widely over a large area,” he said, 
“they should at the new world’s fairs 


| be concentrated in one space and 
| grouped logically.” 

| Such grouping will not only result 
in obvious economies for the exhibi- 
| tors, but will make a more effective 
sales story for the exhibitor, he 
pointed out. 

“Seattered and disorganized ex- 
hibits discourage home building,” he 
declared, “because they give the im- 
pression that it is difficult to build 
a house.” 

The purpose of such exhibits, he 
said, should be to make it easy for 
the prospective builder to see every- 
thing that enters into the construc- 
tion and furnishing of a complete 
house. 

Pians were made for a general 
meeting of all members of the Coun- 
cil in February. Invitations will be 
issued to all in the home building and 
home furnishing field. 


Northam Changes 
Fred S. Northam, formerly with 
F. W. Dodge Corporation, has joined 
L. B. Hammond, publishers represen- 
tative, Chicago. 


} 


Grey Expands Staff ; 
Two Appoint Agency 


W. Hart Adler has joined The 
Grey Company, Chicago, as account 
executive and copy chief. Ed. D. 
Sandman has been placed in charge 
of the agency’s merchandising de- 
partment. Miss Rose Kay, stylist, has 
joined the copy department. 

Viable Concentrate Company, 
maker of Digest-Aid, a _ biological 
concentrate, and Cereal Lactic Lab- 
oratory, maker of Cereal Lactic, have 
appointed The Grey Company. Small 
town newspapers will be used for 
the former, and farm and agricul- 
tural papers for the latter. 


Du Pont Rayon Expands 


The du Pont Rayon Co., New York, 
will enlarge its plant in Ampthill, 
Va., to increase its capacity by 7,000,- 
000 to 8,000,000 pounds of yarn annu- 
ally and will employ 500 new workers. 


Agency for Nicholl 


Emil Brisacher and Staff, Inc., Los 
Angeles, has been appointed by 
Nicholl, Inc., Los Angeles, for Nicholl 
Velvet Shavers. 


Roto- Typometer 
Simplifies Job 
of Agency Men 


Chicago, Nov. 19.—A copy scale 
and Roto-Typometer which simplify 
preparation of advertising and re 
duce alteration charges are being in- 
troduced by C. V. Wilson, of High- 
land Park, IIl. 

The copy scale shows at a glance 
the area to be filled with type. The 
number of characters in the copy is 
counted. Knowing these two factors, 
the user can set the dial and learn 
automatically the size and face of 
the type which will fill the available 
space. 


Shows Example 


For example, if 750 pica ems (20% 
square inches) are to be filled and 
there are 1,750 characters in the 
copy, the dial on the Roto-Typometer 
is set to 1,750. A slot reveals imme- 


diately that the copy may be set in 12- 
14 point solid, 12-15.5 leaded one 
point, or 10-14 leaded two points. 

The reverse side of the Roto-Typo- 
meter indicates the faces available in 
these sizes, with reference to aver- 
age width and other characteristics. 
The Roto-Typometer is also useful 
in calculations such as how to make 
reductions of different size illustra- 
tions without changing the focus of 
the engraver’s camera and how to 
crop illustrations to secure the exact 
size required. 


Rickenbacker to Get 
Poor Richard Medal 


Captain Edward V. Rickenbacker, 
general manager of Eastern Air 
Lines, will receive the Gold Medal of 
Achievement awarded by the Poo! 
Richard Club of Philadelphia, which 
annually presents the medal to that 
citizen of the United States best typi- 
fying advancement in some field of 
endeavor. 

The presentation will be made at 
the club’s annual dinner Jan. 15 at 
the Bellevue-Stratford Hotel, Phila- 
delphia. 
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ready to book youu 


Dependably . . f 


Lights! Action! Camera! An actual, liv} 
ing, breathing presentation of your salej_ 
story is photographed with sound and_ 
transferred onto celluloid—ready to bd 
screened in one or thousands of motiot} 
picture theatres from coast to coast! Thes 4 
fast-moving, hard-hitting playlets are life 
like sales presentations, controlled by you} 
—told step by step in just the way you want 
them told—reaching your consumer pros} 


pects through BOTH EYE and EAR} tc 


Alert advertisers have long known the. Ol 
IMPRESSION POWER _ of motion} 
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South Africa 
Called Heaven 


for Exporters 


Chicago, Nov. 19. — Exporters’ 
heaven was described to the Na- 
tional Foreign Trade Convention to- 
day by Franklin Johnston, publisher 
of American Exporter. It is that 
part of the world known as South 
Africa, where gold is the chief crop 
and quotas and embargoes are con- 
spicuous by their absence. 

Despite the fact that the number 
of residents per square mile is prob- 
ably the lowest in the world, South 
Africa is Uncle Sam’s third largest 
export market, Mr. Johnston said. It 
leads in purchases of refrigerators, 
automobiles and radios. 

There are less than 2,000,000 buy- 
ers in South Africa, but their con- 
sumptive powers are great, their 
friendship for the United States is 
marked and the competition of home 


industries is almost non-existent. 

Residents of this country are pre- 
ponderantly British, with Boers ex- 
tremely rare. Mr. Johnston said that 
the South African branch of Stanley 
Baldwin, the British statesman, was 
extremely busy selling American 
flashlights and radio on his last visit 
to this fabled paradise. 


Free & Peters, Inc., 
Buys Sleininger Stock 


Free & Peters, Inc., radio station 
representatives, has purchased the 
stock held by C. L. Sleininger in 
Free & Peters, Inc. (formerly Free & 
Sleininger, Inc.), and Free, Johns & 
Field, Inc. 

The remaining stockholders in both 
companies are James L. Free, presi- 
dent and treasurer; Julia S. Free, his 
wife, and H. Preston Peters, vice- 
president and secretary. 


Calvert Changes Name 

With the completion of the new 
Louisville, Ky., distillery, of Calvert 
Maryland Distilling Company, the 
name has been changed to Calvert 
Distillers Corporation. 


Hurd to Fisk 


Henry R. Hurd has been appointed 
advertising manager of Fisk Rubber 
Corporation, Chicopee Falls, Mass. 
Hamilton Sherlock was named head 
of the sales department under gen- 
eral supervision of Charles E. Speaks, 
new president. 


Garland with Agency 


David S. Garland has joined Wal- 
ter B. Snow & Staff, Inc., Boston, as 
account executive. He was formerly 
with Greenleaf Co., Boston agency, 
and previously was art director of 
The Sportsman, Boston. 


Levin Agency | Expands 


The Alexander Levin Special 
Agency, Philadelphia, handling for- 
eign language newspaper advertising, 
has moved into larger offices in the 
Bankers Securities building. 


BBD & O Appointed 


Household Finance Corporation, 
Chicago, has appointed the Chicago 
office of Batten, Barton, Durstine & 
Osborn, to handle its advertising 
effective Jan. 1. 


ENTRY OF ESSO 
GETS LAUREL IN 
POSTER CONTEST 


(Continued from Page 1) 
Durstine & Osborn, Inc.; lithogra- 
pher, Latham. 

“He Must Think I’m a Ford Truck,” 
Ford Motor Company; artist, Howard 
Scott; agency, McCann-Erickson, 
Inc.; lithographer, Forbes. 

“Lipton’s Tea,” Lipton’s Tea Com- 
pany; artist, W. T. Warde; selling 
company, Foster & Kleiser Company; 
hand painted poster. 


Coca-Cola Mentioned 


“No Winter Worry for Me—lI’ve 
Got Gas Heat,” People’s Gas, Light 
& Coke Company; artist, William 
Miller; selling company, General 


ypdvertising playlets 


Accurately .. . Quickly 


1, liv) Pictures. Until recently no national organization was available to guarantee 
sale . the booking of campaigns and to offer a carefully worked out system of rea- 
and i sonable pre-determined costs. General Screen Advertising, Inc., performs 
1o bf these functions with over 6,000 theatres available for screenings from coast 
otiol} © coast! Working with you and your agency, GSA is prepared to supply 
Thes|_ theatre data . . . to plan complete movie campaigns . . . to build playlet 


> life 
y you} 
wal» 


pros 
‘AR} 


ideas . . . and to absorb the detail of completing screenings. 


_ Many big names in national advertising have tested this medium and on the 


STRENGTH OF RESULTS are expanding their Minute Movie sched- 
ules. Write today for the case histories of these accounts. 


We're at liberty 


/ to supply facts and figures and they’ll amaze you! Send for full, detailed 


a the Outline of the way in which GSA functions. Ask for private screening of 


otion 


ach one minute readers 


Some of the Minute Movie playlets now in use. 


ou can buy as much or little as desired of more than 23,000,000 theatre audience 
rr week. Rates for screening one minute playlets—$3.00 per thousand audience 
ommisstonable to recognized agencies at 15%). How else can you actively 
and hearers for less than one-third of a cent each? 


DF MOTION PICTURE THEATRES... 


\LCREEN ADVERTISING, INC. 


CHICAGO, ILLINOIS 


Outdoor Advertising Company; li- 
thographer, Central Printing & Illi- 
nois Lithographing Company. 

“Part of the Game,” Coca-Cola 
Company; artist, H. H. Sundblom; 
agency, D’Arcy Advertising Com- 
pany; lithographer, Forbes. 

“Popeye Pre-Announcement,” Chev- 
rolet Motor Company; artist, Halsey 
Davidson; agency, Campbell-Ewald 
Company; lithographer, Gugler. 

“Signs of Happy Motoring,” Stand- 
ard Oil Company of New Jersey; 
artist, Hayden Hayden; agency, Mc- 
Cann-Erickson, Inc.;  lithographer, 
Latham. 


Other Prize Winners 


“Take Home Wrigley’s” (bluebird 
design), Wm. Wrigley Jr., Company; 
artist, Otis Shepard; agency, Chas. 
W. Wrigley Company; lithographer, 
Gugler. 

“They’s Mostly Out Since They Got 
That New Ford V-8,” Ford Motor 
Company; artist, Howard Scott; 
agency, McCann-Erickson, Inc.; li- 
thographer, McCandlish. 

Burr L. Robbins, of General Out- 
door Advertising Company, is chair- 
man of the Outdoor Advertising Art 
Exhibit Committee. The jury of 
awards was made up of 18 prominent 
advertising men. Awards, consisting 
of plaques, were presented in dupli- 
cate to the advertiser and artist. 


Awards Are Analyzed 


Capt. Towle, who announced, the 
awards, is also director of the Studio 
of Creative Design of the Pittsburgh 
Plate Glass Company. He was a for- 
mer poster art director of Campbell- 
Ewald Company. 

Analyzing the winning posters, 
Capt. Towle pointed out that sans- 
serif Roman type was used in 10 
of the 13 winners, lower case with 
serifs in eight, and italics, for empha- 
sis, in three. He views this predomi- 
nance of sans-serif type as indicative 
of an admirable trend toward sim- 
plicity and directness. 

Red in some shade was employed 
in all of the winning advertisements. 
Other colors ranked as follows: blue, 
nine of 13; white, 10; green, eight; 
and yellow, eight. Red has the “fast- 
est wave length of all the colors in 
the spectrum, and beats into the eye 
the fastest,” he said, terming it an 
“interrupting color’ particularly 
suited to outdoor advertising. 

The human interest illustrative or 
“photographic” technique was used 
in seven of the 13 winning posters, 
and the abstract, or “flat’’ technique, 
in six. 

Value of Smiles 


Pearly teeth were featured in eight 
of the 13 posters, and smiles, “with 
and without teeth,” as Capt. Towle 
expressed it, in 10. Cheerfulness and 
happiness are definitely helpful in 
putting over a sales idea, he said. 

The fact that automotive products 
are advertised in six of the 13 win- 
ning posters, Capt. Towle said, indi- 
cates general acceptance by the auto- 
motive industry of the outdoor me- 
dium. 

When he was with Campbell-Ewald, 
Capt. Towle told ApvERTISING AGE, the 
favorite way of choosing the best 


poster copy was by the “wheel” 
method. 
Advertisements embodying the 


copy ideas of the copywriter, the 
“conference,” the poster art director, 
and others, were placed on a wheel 
device. Then the wheel was turned 
rapidly to determine the effective- 
ness of the copy of each advertise- 
ment as it might be viewed by a mo- 
torist. Usually, Capt. Towle said, the 
advertisement which used the fewest 
words won the decision. 

“Outdoor advertising is a staccato 
art,” Capt, Towle remarked. “The 
best poster is that which uses simple 
type, art work, and copy. The Bible 
contains the outstanding model for 
brevity in expression of ideas, con- 
veying a wealth of meaning with just 
two words—‘Jesus wept.’” 


To Neo-Gravure 


Martin J. Lowther, formerly print- 
ing critic of Macfadden Publications, 
New York, has become assistant su- 
perintendent of Neo-Gravure’s New 
York plant. 


Agency for Pompeian 
Pompeian Co., Bloomfield, N. J., 
cosmetics, has appointed Charles Dal- 
las Reach Co., Newark, to handle its 
advertising account. 
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Seek to Invoke 
Patman Act in 


RCA Tube Fight 


New York, Nov. 18.—Permission to 
institute the first private litigation 
under the Robinson-Patman Act was 
asked this week in a case filed 
against Radio Corporation of Amer- 
ica by National Union Radio Corpora- 
tion. 

Besides demanding criminal] penal- 
ties and punitive damages of $15,- 
000,000, the action seeks to enjoin 
RCA from engaging in the sale of 
metal tubes at allegedly unreason- 


The anti-trust action, begun five 
months ago by the National Union 
firm, would be superseded by the 
proceeding under the Robinson-Pat- 
man Act provisions. In this event, it 
would provide a test of the Act’s con- 
stitutionality, as well as establish a 
legal method for regulating price 
structures and other practices. 

In its Robinson-Patman complaint 
(to be filed if suit is allowed by the 
court), the National Union Company 
alleges that the Radio Corporation 
went into the metal tube business 
primarily for the purpose of eliminat- 
ing competition, “even though metal 
tubes had not yet been perfected 
sufficiently to insure acceptable per- 
formance in receiving sets.” In addi- 
tion, it will be charged that the tubes 
were marketed at a substantial loss 


by RCA in order to put its licensees, 
National Union among them, out of 
business. 


Issues Retail Guide 

National Retail Dry Goods Associ- 
ation, New York, has issued its Re- 
tailers’ Calendar and Promotional 
Guide for 1937, which features infor- 
mation showing the best times to 
promote various department store 
items. 


Enlists Rubbish Cans 


A franchise has been granted to the 
Columbia Publicity Service of Van- 
couver for placing of a series of rub- 
bish cans on the streets of Vernon, 
B. C., the sides of the cans to pre- 
sent advertising messages. Columbia 
Service provides the cans and pays 
a yearly fee for the franchise. 


RESEARCH HELD 
ESSENTIAL FOR 
FOREIGN TRADE 


Chicago, Nov. 19.—Common sense 
and research in merchandising are 
even more essential in foreign trade 
than in domestic, C. C. Coldren, vice- 
president in charge of export sales, 
Quaker Oats Company, told the ex- 
port-import departmental at the Na- 
tional Foreign Trade Convention 
here today. These sentiments were 


ably low prices. 


7 


A 


The Florida Times-Union is the sturdy backbone medium for 


KBONE 


To Support Your 
FLORIDA Advertising Campaign 


any strong effort to sell in Florida. 


The Times-Union absolutely blankets Jacksonville, Florida's 


largest city. Coverage—89 per cent of all literate urban homes 


daily, 96 per cent Sunday. 


The Times-Union dominates Jacksonville's broad and rich 


trading area. 


Coverage—68 per cent of ALL homes daily, 


74 per cent Sunday. 


The Times-Union's statewide circulation reaches into the 


To Manufacturers 


vertising and merchandising. 


OF PLUMBING 
and their Agencies... 


A virtual boom in home building 
is providing a whale of a market for 
plumbing fixtures in Jacksonville. 

There is a grand opportunity for 
profitable results from aggressive ad- 


want information about this market, 
or about distributors, the Times-Union 
will gladly provide it on request. 


If you 


‘N ew York 


Philadelphia 


Chicago 


best buying levels in every part of Florida. 


What's more, Times-Union rates, unchanged during years 
of steadily increasing circulation, give this great newspaper not 
only the lowest milline rate in Florida but one of the lowest in the 
whole United States. 


Build your Florida schedules this year with the Times-Union 


as the backbone, a sturdy support for your sales campaign. 


Cn + i” + | . 
The Florida Times-Union 
LARGEST CIRCULATION IN JACKSONVILLE 
Daily — FLORIDA'S LARGEST NEWSPAPER Sunday 


Represented Nationally by REYNOLDS-FITZGERALD, Inc. 
Los Angeles 


Detroit San Francisco 


GARNER & GRANT, Atlanta, Georgia 
MEMBER AUDIT BUREAU OF CIRCULATIONS 


Seattle 


CITES PROGRESS 


Research needs for foreign trade were 
told experts by Dr. E. E. Pratt, Chrysler 
Corporation. 


echoed by Dr. E. E. Pratt, sales pro- 
motion manager of the export divi- 
sion, Chrysler Corporation, and for- 
mer director of the Bureau of For- 
eign and Domestic Commerce. 

Mr. Coldren asserted that at- 
tempts to change the diet of foreign 
countries are fraught with danger 
and usually result in expensive fail- 
ure. But research usually points to a 
road which may be safely traveled. 
He gave these examples: 

“Brazil imports most of its food. 
Brazil’s child mortality is high. It 
wants food that will aid in resisting 
disease. All right. We provide it. 
“Yucatan is hot. Skin disorders 
are common. Some soothing addition 
to the bath water is wanted. Our 
product supplies it. 


Appeals That Work 


“Colombia’s sea level water is 
poor. When boiled, it is flat and in- 
sipid. Colombians want some health- 
ful and appetizing thing to add to 
their boiled water. We sell it. 
“Japan is strongly conscious of 
the physical defects in her people. 
She aspires to breed a race of as 
great stature as Americans. Japa- 
nese children, therefore, need the 
growth element. All right, here it 
,” 

These wants all existed, Mr. Col- 
dren explained. Quaker Oats did not 
create them. It merely searched for 
and found them, then supplied them 
as far as it was able. 

“The world generally knows what 
it wants,” said he, “but the world is 
conservative and doesn’t shout its de- 
mands.” 

Dr. Pratt also asserted that mar- 
ket analysis is the best friend of the 
would-be exporter, as indicating the 
road to be traveled. Policies which 
have proved effective in the United 
States may or may not serve abroad, 
he said. The chances are that they 
will not and that adaptation to the 
specific market to be sold would en- 
hance the chances of success. 


Salt, Sugar Companies 


Use Outdoor Medium 


Fitzgerald Advertising Agency, 
New Orleans, is using outdoor ad- 
vertising for Godchaux Sugars, Inc., 
and Myles Salt Company. 

The sugar company is featuring 
the use of brown sugar for making 
cookies and candies, while the salt 
company illustrates the cut-outs for 
children which are imprinted on salt 
packages. 


BUILDING SUPPLY NEWS 


“The Building Material Dealers Own Paper’ 


PRACTICAL BUILDER 
“Devoted to the Practical Problems of Contractors 
— then SINGLE Purpose 
Te sell Building Materials! 


Industrial Publications, Inc., 59 East Van Buren Si.. Chicago 
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EW DATA on the air conditioning market is available in 
the new booklet “The 16,695 Factors in the Air Conditioning Market” which 
has just been released. Condensed in its 16 pages is information on the extent 
of the market for air conditioning and heating items, a detailed discussion of 
the functions of the factors which influence sales in this huge market, and an 


outline of a method whereby all these factors—16,695 of them—can be 


reached through one publication. Your request on your letterhead will bring 


you a copy of this booklet by return mail. Write to AIR CONDITIONING 
BLUE BOOK, Published by the Publishers of ... AUTOMATIC HEAT and 


<4 Be a. aie 
IU A Ogee 


AIR CONDITIONING . . . DOMESTIC ENGINEERING . . . THE PLUMB- 
ING and HEATING CATALOG-DIRECTORY, 1900 Prairie Avenue 


Chicage, Illinois. 


AIR CONDITIONING 


BLUE BOOK 
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New England 
Bakers Halt 
Free Offers 


tied up with the sale of the baked 
product.” 

Prohibited also are free offers in 
all media, including both newspaper 
and radio, and offers involving the 
payment of money to obtain premi- 
ums, 


OCTOBER GAIN 
OF NEWSPAPERS 


Total newspaper display for Oc- 
tober, 1936, amounted to 112,651,530 
lines, compared with 96,769,094 for 
the same month of 1935, for a gain 
of 15,882,436 lines. This is the 
largest made during 1936. 

General newspaper lineage, which 


Offers of merchandise not involv- 
ing premiums, inserts and outserts 
at special prices and “any merchan- 
dising plan which is not open to all 
bakers alike in the same market” 
also are banned. 


has been running consistently ahead 
of 1935, on a rather conservative 
basis, spread its wings in October. 
Total general lineage in the 52 
cities aggregated 27,410,654, com- 
pared with 20,775,456 in October, 


Boston, Nov. 18.—Premiums will 
be discontinued after Dec. 1 by mem- 
bers of the New England Bakers As- 
sociation, according to a decision to- 
day of the board of governors. 


16.4 PER CENT 


New York, Nov. 19.—Bolstered by 


A detailed list of kinds of premi- ——_——— a substantial increase in the gen-|1935, for a gain of 6,635,198 lines, 
a, poe pee ered Squibb Appoints Ww & M — age econ =. gee 9-4 largest of = year. The percentage 
. ‘ chs ee ‘ a , : 
one diy Pernt. dh Or tac E. R. Squibb & Sons, New York, mole oy f 16.4 as cent aisle - 
Ss, § ° } re othe Mi 2S § a ’ ° 2 . 
Whdih tan be rebsemed fer bay mee lave appointed Wildrick & Miller, over October, 1985, according to Financial in Decline 


Inc., as the advertising agency for 
their veterinary and animal feed 
products division. 


chandise, and the same inducements 
placed in stores but not definitely 


Media Records, Inc. Its analysis 


covers 5” leading cities. 


Financial advertisers abruptly 
curtailed their activities in October, 
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@ STEEL gained 36.5% in advertising 
space during the first nine months of 
1936, over the same period of 1935, while 
an average gain of only 19.5%* was 
shown among 65 representative business 
papers including STEEL, for the same 
period. 


Just as the modern automobile symbolizes the trend toward speed, stream- 
lining, efficiency and comfort, so does STEEL, with its forward looking treatment 
of news, engineering data, markets and advertisements, symbolize the industrial 
publishing trend toward greater coverage of worthwhile buying power with a 
minimum of waste. 

Circulation in the modem manner, with a maximum of readership among 
paid and selective control buyers in the industry; plus streamlined editorial 


cll buy *Industrial Marketing tabulation. 
contents containing all that is important to the iron, steel and metalworking in- 


dustries, presented in a straightforward, concise manner; plus fully visible adver- 
tising pages, make STEEL the outstanding business paper today. 

STEEL’s January 4, “Yearbook of Industry” issue considering the problem 
“Is Industry Prepared for Real Prosperity.” will serve the iron, steel and metal- 
working field in the same way that automobile shows serve the motor car in- 
dustry. Broad introspection of future trends will be thoroughly discussed at 
length, and STEEL’s more than 62,000 regular readers will depend on the Yearbook 
for guidance through the year 1937. 


“Advertising Values Plus,’ a companion booklet for STEEL’s recently 
published Data Sheets is now ready for distribution. If you have not 
received your copies of either the booklet or file folder, please ask for 
yours today. 
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their lineage for the month being 
1,859,809, compared with 1,982,571 
for October, 1935. The decline, 
which is confined to this classifica- 
tion, was 122,762 lines, or 6.2 per 
cent. 

Department stores used 31,335,192 
lines in October, compared with 
28,586,603 for October, 1935, for a 
gain of 2,748,589 lines, or 9.6 per 
cent. Retail lineage as a whole 
amounted to 77,198,144 lines, com- 
pared with 68,296,803 lines for Oc. 
tober, 1935, the increase being 8. 
901,341 lines, or 13.0 per cent. While 
the increase of department stores 
is somewhat less than that of re- 
tail lineage as a whole, the big 
stores account for about 40 per cent 
of all retail advertising month after 
month. 

Automotive lineage in October 
was 6,182,923 lines, compared with 
5,714,264 for October, 1935, for a 
gain of 468,659 lines, or 8.2 per cent. 

Classified advertising for October 
reached 23,983,664 lines, against 20,- 
657,628 for October, 1935, for a gain 
of 3,326,036 lines, or 16.1 per cent. 
It brought total newspaper lineage 
for the month up to 136,635,194 
lines, compared with 117,426,722 
for October, 1935, for a gain of 16.4 
per cent. 


ROTOGRAVURE LINEAGE 
IN GAIN OF 45 PER CENT 


Chicago, Nov. 19.—Rotogravure 
advertising lineage maintained its 
fast pace in October, rolling up 1,- 
040,601 linés, compared with 716,789 
for October, 1935, for a gain of 323,- 
812 lines, or 45 per cent, Kimberly- 
Clark Corporation reports. 

Local advertising continued to cut 
a figure in this total, with 344,883 
lines, compared with 269,468 for Oc- 
tober, 1935, for a gain of 75,425 lines 
or 28 per cent. Thus retailers now 
use slightly more than one-third of 
all rotogravure lineage. 

National advertisers increased 
their use of this medium from 447,- 
321 lines in October, 1935, to 695,- 
718 in October, 1936. The gain is 
248,397 lines, or 55.5 per cent. 

Of the total of 1,040,601 lines re- 
ported by Kimberly-Clark, monotone 
accounted for 985,411 lines and color 
for 55,190. 


Five Chicagoans Form 
North Side Newspapers © 


Community newspaper publications 
on the north side of Chicago have or- 
ganized North Side Newspapers. Au- 
gust J. Fertig and Cornelius C. Cole, | 


wd 


i 


134 N. La Salle St., are publishers’ 
representatives. 

Directors are Thomas F. Myers, 
publisher of Howard News, Edgewa 
ter News, North Town News, Uptown 
News, Ravenswood News and Lin | 
colnite; Leo A. Lerner and A. 0.) 
Caplon of Lincoln-Belmont Booster 
and Lake View Booster; William L. b 
Johnson, publisher of Albany Park | 
Times, Portage Park Times and Jef: | 
ferson Park Times, and Mr. Cole. : 


Haas to B & M i 

Ira Haas has established a New | 
York office at 695 Fifth Avenue for | 
Banes & Mayer, lithographers of | 
Philadelphia. He was formerly with F 
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Einson-Freeman Company. 


Don't wrestle with the problem 
of chain grocery coverage! Use 
the paper reaching... 


@ Executives of every food 
and grocery chain plus 
22,000 store managers. 


@ 14337 exclusive coverage 
—not duplicated by any 
other paper. 


@ 30,000 total circulation — 


18 East 41st Street, New York! , 


aie s ?P 


ace eS 


im ree i gh aS a a eee Or ee ae Fa) 4 re Sets us 
aie Waa ae mo be 4 be Fes Oe a Ae ae eae at Sy a iP aor Bee © ie a a eet i Me 
Sa edie aM SMM Sgr) gti tag ns BS Bs AE a ere, sie a len Pe cee : ae 4 ie eee ote 2 4 
f ——- Sgt age ee er ees byte eae ei er a ae ae é at : es joa pry as 3. Cee pla See OG Ma Mie RE Se i ge gee ee rr 
4 od Zz ' rs ¥ ee Ae eee 2 a Wale (AS Os < 7 ite : a ae : ag an 2 ; eer Bi es aa ‘ . 
— af ry 4 “ie i . % . s ‘ae cachet * et Md ote ie) oie : , Beni ‘ i" * od ta a tigen a ‘er Se pin aa i, 
“t A pee tia ie ee a es on efor ee ; ; : , , i Pe : aa ike Coe ne i Fae, Bae ree, tne ea a ian ; Ge tea 4 : . ie “9 
Cs Z fg en Fs Zz te ee a ra gs é : A : BS 74 yes a5 ak : ie, ie 8 i oe . ‘ 
; pe i nl aie ia foe a hea: San is ooh 4 me Oorit ae ao ait > ; fs Abed Pile as YS Bt cea, a ee 
code car eee 2 as % > : 5 at 25 od : a aa . en hy inten «Fe : ZA sh yim ae iia 
ae ; ‘ eee ar gigs a Z eye d : St eat hore : ae wes i Di ete Ri ey + + : oan 
f ' ’ “ B , «pore ap 
= 10 
i | Te af Bal as aie : x nL sie — Ss TE GE 
“ a 
: %. 
igh 
: = 
pe 
be es 
a 
ie ae wean | | 
i 
” ee ee ee 
oe 
‘ Se 
rs see 
. he, 
mn 
ries LS 
ae a ir 
Ee Py 
. - 
Hog at } | 
et. Bac _ — 
M # ¢ —_e ee eee SS0°0“®OO®_OTwNNNN’‘OeNT‘*OSOOQOSSS som ——— oo ——E——— 
; Pa ———————SSS LL ES 
a Aes. a : ; x . me 
re” sath ae 4 ene i ys Se ee ee ge kee Pik Beech . 5 
ae : eee = i a org ee iacls Pets ot SNES ear CT al en Nauk es SRM ccs este LF Pat iy: Re eRe her 
ae ee i 
2 a | = ae ————— sy eee OSES SS eA ea a ra PaCS ARS 
od see Sie jv alg ll én ks i OD AS Aig et Ir ye ee ea wr VAea ete os 
egos : “ ee any 5 ee < of i. ha re f gs, } Rte Ree brn te eh eee tS 
a, ae Pe le ee tyes FR ee i4 Re rr 
ta = al api a 7 ities F 9% ; mi Be fe aS eee el 
r Be et fe : - hehe ok. EES mcs a ees ene ‘ 
me. Su ie —  ° ‘ a ve iy 7 eae a tiie ok : 
a 7 hee * ee os mh 7 Pe eo oo ee i aN. cae 
ae: Rae peers: ; eee : ke Ag ; Bee os Veticet a mete st \> 
" art i Rk ene 45 Sy. ies ea a. a” “ * ys We ray crater a | ae’ wig A de ' 
: ; 72 he igi ’ “WCE A ee Remi Road, cae age toe eats “ ee ee A 
ee ee ee en ll } a es ae ie oe Fre anaes 
oa F 4S Skiers nye as oe gf ’ a a a, ee 1 Ane a ‘ ii Pa, ley ea 
3 ss cee ae a ee ae ae sr eee 2 a Sie mie , ae 
5 | -.ll!lUO i Sa: = 
rere Pacts gan a bd ‘ye ee eh a, Pi et oa ¢ Bi a cet > ieee eer Wag 
ns ne > = ) os ye ete ; De: > ae te a ce 
x ee 4 ey see . “% Tee ee a ee et — er as oid i ie ren 
.* ey 4 Poy eg li ai ‘ha © ie Ss aes ners Guid, er rite ane me. ge ae ae ‘ eee tae i ' 
mee ee s za Diao et oa iis 7 e402 ae’ . te a ld ne % me if 
BAe as o~ es igereane ag eee ea he acum R as iia iat. age ee ee al aes ue ; 
; 2 a x es gd ems “ie ‘ so RN eee a se vaee a att Bete a aa q ¢ a sp aa + 
i & ie. F B Sig a * é et Me eeepc oe ae Aeneas “Sia pe TAO ect, ip 7g eee "eee 
Jac 4 - Ere - asi? 2 pe es OF te ‘acai oe at a ‘* 
¥ : ; Bis y 2S) 2 ea iis . on Se Oia f, 2 ae eames 2 ie ee Ra ap Ghana Fe a oe See ee gn Be Paes, 4 
ae eo ie Ee wey Bee i % y a) Pei ae qe all = Sit 6p Spam, eee - ine Dar So ee eee ? 
i Siete vd Oo 2 ence , ” BPS ace ala a coiaesauiia Rs ae ee oe ar oo tee ar degen ST Rh ot ean i 
Bi ae : oe ides ., i SEIS Bate 0 
at 4 ae; eee, nee A= + 4 4 si ‘ e Se a AE eRe eu 3 rere Ni a ema ull 02% 
joe — —— Ro Tee ee ea ee A ee eS Se A ee or 
-. . 9 De aap - . Te he ee , ee rt eRe . lhe ae pe) a a at ‘ae ss ee cy : 
7 ie Ge = a ‘ ‘ ie 2 ae eae ae . : ee 4. ae" . guhead 2 % etenat ens te 
es acs. Aina ‘= le a Se ee Ms = 4 ¥;* : ‘ ~ ba: 4 Ra ea Se aoe 
Smt. ty i, iF e: 2 om stay! = ad 5 J “eg “See gehen. “ ae Z gah os i peigi poen baa ; ae 
Be a ae y 4 te ae ty, ; ea ‘ 4 ee cs fe be A ‘ 3 Eta all P| a Pes ig ee 
Se : -: oe Be bi 3 eh ‘ Be! cand ) ee ra : aa gs b % 5 Se ae en Sh a a Pon aan ° 
See te a ie eo Bae on ki , aes “97h bey Aue £ RP fort Ure “aS le Ore cee SS Se ne a Piet 4 SNPS ES ae Shey De a ™ 
a . Ben sg ty “ , eel ay % "ae ak Oh wae 2 ie Neen i eee i @ =e tfc: ht Nile oe eee ee Be gp Se See petin ees Serie: - seat § 
] a 4 eyes it Se & /. ‘ ie SEF 9p te So oat ‘ eet ee ty ‘ee , a 
4 ele, ; & eh o < er oes Fe SA 2 m dey gid =. ae eae «aa ae . na reas car ae ee fl Oe OT 
q pear ’ % ae eS tf - Fg Nagi Saks Pot Fe % Uae: We ‘" t ig om gt aa murda <i ate 
Bh pales a ay reg ie thy ote Oa Pew pete Kia em Ao nn ee cae 7a se J ‘aaa pe eae as f : 
So, Oe a ps ee SR Oe es aes 42) ea se PL. a i a £ 
. oe 45% ml : oe es Rai af ee west am ; ae + eek DN LS — ——— a7, 
oo a a PES cu x ta = . * oat st ee ta ay = # a it oe ae ied 
Ce P 7 ae aa * ), ae FEROS wi: : Aner Mee x r es a; .e rt Fe Sa Sie hd cae oe 
Be a = 4 oS a ae Pi Ne fo wh % A0ee BF ons es ae 3) a ess a 
pa. aa i i # ey » (UE aoe: S danse) af eS es * rl = ee oe lw { 
estas ony , » aan er a oe vie hee eure : ao ie : erat de lll ahi ies soe aE 
shine ae ’ , : ee oe Th OEE . iF era ed € ‘ oe eer eS ho Fig alaem a a ice at aie aie ie a 
ee, aa é ag ‘ a : a Rais ig NEGO ne 
Ps at ta , e % Se ‘* 4 Sig “ Mee he eee AOS SE ae ee a * Sas co Zeer tae 
: pet a Fre ah ee , he " . ‘ tP , "chs pats Nee Rance OES OP 5 ge 
ee tae % of set i a ee) on a 2 om eerie CERES ; wee e * sr ie co a By pes Se 
‘ ; TSS a _ a Phi. a * ‘ ae eee Pa: ; ; ie ae Pris Z : 
bs a gieame a i ea Cie ee. ll. 
. S. ae Te a. | sane om J er a il ‘ i ea y Se ere eee “a 
ox oe ; Soro rae. . ay ya i : J e a eee . me 
a Bor > « Ty Bios t a ay 2 ee 
cen", The: UT ae ay, “ ee eae wy | aoe ea eee ve 
oa = YE ae eee TS ay. "WN 2 As Le : OS eee a a eee 7 4 : aa : 
ae: ae Pe 4 ait er. Neds neat 3 oo "hes aed her } - AY TBs ake Phy Z = Seen Lay Pa : > 
hex - i ie = 7 K ; Maeve Fy bi 2) 4 us pebe—> 2 Se a _ as 4 as Pear” > : ae 
fag oe eed gi ys. ie RT ate . "ee: ee ere a ry ¥ et Sat Bes. my - ‘ ; 3 a” 
pa) a ONES at eo ena Re RC Cass ae ee Dy Kin i al Marae ieee. ot OVE So 7 oko 
1 Sed) a ce eg Pe Oe ee et 8, oh ee ye ney get PAP Boas, ees ( at vs ae. eee Pte . RS 4 ok heh ng ms Me 8 wa ~ 
. j pa , va ee Si. eae ie ae aes eS By: wig hs ght | aa mena . cs MRS Ride PS kan tg 
,. na Wey Sa ts ; sire + ew % iS ee i on x ~S GB s Aall er 
: iene e broth ve i Mm tee fe +e bs Age ical gy on RR ll oo ee ea ee ae 
\ eee =e St f ne 4 be, ae fe Fame fe” " ‘ Be ‘ 7 eh en ea iden 2 ity ee a 5% 4 
Ree, ag ei “8 Selig ae Oe ROPERS © . 2 ‘ i” 1 aie ee LPs) hk re os 
‘Sea. a ieee | tg A: may Yok eaw Baan 07% 4 eae yt See mY 4 pom e 
Pye bene hee +). Are : aa zs mS ha a on % ae Sg sath oS ee ee ob bs as A so a “dno 
BENE ir ia a? i Sy Se ae. om J eae nat Fe ao “ “ ies Nesee 
pee 2 Pare pi 4 : . 5 hes ee a : i'l eA Sa. +42 ‘ eS : z re ee ee r 
i : ee ae p ) , ae bey Ved fo ‘ Pas ‘ sot aa eee 8 > a C/ 
BE 2 ee oa eb af ? (Big oF > eee - bs Be 
is. ie sa é 2 4 . ‘ "s -3 z me be pe rae 8 ts : i he a ae 
awe a % 5 Deak : ‘ i : & i ag a - 
Yee ef by Ae, f oe me ¥ 4 7 7 re bg ee - 
an a 18: > a + 4 2 We," e ‘ a“ tie ¢ ¢ 7 
ee eS es a ar" 1 é eee, ‘ ee Sy F ink ; ti = 4 ee ‘ — 
oY > ne * ; ai” i eee ey : 4 ae ae R cS Fe 
a MG a atahs.? . he 8 ¥ cages ee aie sie oe ae 
i saat ; i ee baked ” Pegg a Tee: ci ' Poe +i eae ‘ : : " , a 
; (ae ¥ be *) ‘ - 3 4 eee “hy » ‘ 
} —. J , to eee + ¥ a: ps oe : . 2 hii oe ben Vga 3 , « fi 
Pear 7 : “ ad ae Re " a € 5. ee ak ee rs Pome x 
1 cea sy 5 . , re) itd . : ioe bbs er ae ey, ; ae mes 8 Bs 2c) —_—- 
. . : re Seg ; Vg F CA , ye ei <i seer 
i aa ee ah % : cS - cigs SA tn 
(eee ey om hg f aie i J ij re Oa af ! * PBS of ; i Ser ae le 
‘ich ers a 2 , ae sf A by e . + ; = f fal eee x a. 
j =” Be 4 .? “§ % RE Bea Sa re oF 
eee od ok ae 7 ; es | ’ — aS ee Pik: 
7 Beis 8 a or << Pacts } Se - OPA J 
; a of at } es . ‘ 2 Bd : ae ; ge 
# ae ‘ ik PUR a ai 4 ¢ Bee kit ey 
mi iM ‘as Ee a ‘ § ; i eh 
i ne ™ 4A ; af BEF fe a 
_ * g 7 nes Cie 
¥ Ns * BF uM wy ee j ‘ : P ‘ aes es A 
Bee. ; maerea OT ASKS: ae ee . j Te y 
* “seth. i Yee ie P 2 elt Pea : ‘3 file oe" ’ .! note 
eee: } ¥ eS wa; tet aS. see x i _ j i ‘ Y ana atx) 
. . PS aed ae ee 
: ii oscilla « aity ag oN aoe. 5 Selina ee kt Rg: ery ry 
by roe. . si, Whe 1 oe oe "ets sda 
re - ae koe ee Ram ae. 8 “Sh egy I Seat e , / 
Sins ee PR Tee hetigleiasel dein sia ah 2 tt oth eee 
Lot eee: ao SS Se eRe et ee eee eee a CH 
tie iy ie te ae Se Sa EY ee, am Me nt Te “ —— Eat 
er ‘Be RR EES Ras Sean we oe ge Oven ae Pe ne eT a Ae Mle 
De a ef Pr a  : ee eg 3 ese Fie ee oMme| albrtan me e gue as 
ue ae ee ee ee a re ee. 
Seo ee, ee Co eee | ee My 
ree tA, S pon . Tae i ae ae sp naehpeae anh ss 2 ee iene ; : 
Se eS eaey: ae a atte : aa ce Bee o 
Peete. Merk ae seis 
ee eas 
“oee aoe 
sth aan 
Se sas SAI RR 
iene penny a ree he 3 ae ce . wire Ss 
bite. ah at aig Pg of; i Pe Ao ee a by 
es ae i en oh res 3 eas iG 
<a agent =<=—_= ne ia a ie fae 
aa ah ee ide ge Los 
z hii j 
a fais : 
Spite Gla Caer! 
Loe 
sre ee: 
Gar: Coe | 
; eh ae 
“i i 
ae 
a 
i? ‘ 
(7 ( 
satiate ] 
> Sa 
>: aan < 
ov ean 7 q 
i 2 ae or ag 
Talkies in Be 
Sa be bai 
Sa ie " ; : 
a Sank ~~ . j "OF Bees, ; 
ee i : 
i or hee ieee, : . Oe eee fn ; 
7 Mas = ei, - a 4 ; j 
; a 9.) . : ah . 
— — ~~ 
ae a ‘ _ F: } 
ra Bee > yg Mees 5 2 ma } 
Cio: oi . : ee / 
— — iF 
Rog - ; Se j 
oe - i) ‘ — | 
Laat Pe. “oe, peers ’ | 
ee a ‘+ 4) 28S ig Fst a ac io . —_ | . a 
i aed te te ee : eee “ _-_ ee 
it, ae ee Ben dh ‘a 
fenit ob ye y i ii y ‘ on. } eit : ; * % i “ C. C. A. 
‘A Ks eek. i “ é as etaieaminemaees 4 i Baer ees 
yee ae Z “ees te ‘ : | . - : SF eta Se 
See E é Bo BN 5 esd A eee? 
ne i t ie i (hea coe ; ; Peet 
OR ae on “ ae ? ‘ad be ees sar ¥ «iad Semele Quatit, a ed 
Lee ae Le tee oy aoe y is 3 ere ." i ; Pa 4 . HY | O } "| S00! for ever, ‘ ron y ; 
Pr aarp o Nts, Sis : ES oes rs ; gaat. uF Need Fe i ded See : 
a eo por oe =| . Oi eee? Ge 5 Riise Le &l . Sao, SO Peme n Pe A eee 
Se pa : aan en EE SEN nla aS eS ics, 2S ea fs ‘ Parle tne! very Use, seg Be =. 
ae res a > on. osama Sa, FS AGREE IS, 
— a Peper ore ape wits oe 
; {ae yaa es “ anak eters 
ay oe ery ae — rs 
‘ Br ee ae ' Sto cans? et fs 
anes —— 7 Oa ee 
apes so ‘ ane 
Sich aaa ae ° ; ee 
4 PS Se > SES ra Sea 
Mas AP OLN. oe 
MEMES . a i a Ne —_ ’ 
. Be as fog } 
ES oN Ey Sata e 
ee oy Cee ye 
Se ED ots a 
es ee 
ite or a ot me Ee : a z: 4 - é 9 ‘ ; 7 
a Se es a" z : Q rate Foy ies if, F 
nS a : Ae ON re a sf ‘ 4 3 Bd ig oh poked Gn yp Ws Tea a | Cgc é $ Lar aye 2 5: ’ . Z Bake r . 
; ; Re : ae sy ee ' ; 3 Gree 3 oe a eee ey lie A Si a eae 5 4 afd Sie ae Pet Saabes ieee : ‘ : 
RED NT a ee, DRT GF AP ae eet ial ny “ as y 7 . ; Bae wip ae We =} ane ee ate she Wa alae Tt Re ac cae Ore Ae Pag Ae eRe tl Ah. te ‘ Vo Ee, aa SMR as Be 
+e ‘ . is Rirace ted eer S:. : : an. ; Cee ae ic en Seed yr aN eae es yo art 


es ae ee we edie Wc: ’ Shes: 2. SP eae 
eye: ee ak Ne po er. 5 Mee ‘ 
ila AF Pets Pe " ey Y e * “a ie Bat teal 
4 : 


November 23, 1936 ADVERTISING AGE : 11 


com- 
r Oc. 
ig 8. 
While 
jtores 
if re- 
» big 
cent 
after 


tober 
with 
for a 
cent. 
tober 
it 20,- 
. gain 
cent. © 
neage | 
35,194 F 
26,722 ‘ 
f 16.4 


3E 
ENT 


avure 
d its § 
up 1,- § 
16,789 
f 323,- 
berly- 


to cut 
44,883 
yr Oc- 
. lines 
3 now 
ird of 


‘eased 
1 447,- 
» 695,- 
ain is 


es re- 
1otone 
| color 


° Cole, : | 


: _— that territory, marked on your sales map with an ominous 
colored pin, is the victim of advertising strangulation. Smooth distri- 

“Park : bution of advertising message is rarely accomplished by chance, it 
requires careful study and planning. *Associated Weekly covers the 

. New seven western states like a blanket. Its circulation radiates from the 
re ot} twelve largest wholesaling and retailing centers of the western terri- 
tory, stretching from border to border, from ocean to inter-mountain 
| area. And Associated Weekly gives you the highest percentage of 
» coverage of its market offered by any national magazine, WITH THE 
Vv ADDED VISIBILITY AND IMPRESSION VALUE OF COLOR. °Check the distribution 
of your advertising Now! Send for our new survey, “Pacific Coast 
lem Markets,” or ask one of our representatives to make an analysis for you. 


r 4 OFFICES: NEW YORK + CHICAGO - DETROIT - ‘CLEVELAND + SAN FRANCISCO + LOS ANGELES 


| ASSOCIATED WEEKLY IS THE ALL-INCLUSIVE NAME FOR THE MAGAZINE AND COMIC SECTIONS OF THESE 12 LEADING SUNDAY NEWSPAPERS 
y York | 


ee SAN FRANCISCO CHRONICLE OAKLAND TRIBUNE SACRAMENTO UNION LOS ANGELES TIMES LONG BEACH PRESS - TELEGRAM SAN DIEGO UNION 
; PHOENIX, ARIZONA REPUBLIC PORTLAND OREGONIAN TACOMA LEDGER SEATTLE TIMES SPOKANE SPOKESMAN - REVIEW SALT LAKE TRIBUNE 
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The Peabody Program for | 


Self-Regulation | 


The idea of self-regulation of adver- 
tising, which has been urged con- 
tinually by ApveRTISsING AGE for sev- 
eral years, continues to come to the 
front. The idea is so sound and 
logical that it cannot be disregarded 
in any intelligent discussion of the 
public relations problems of adver- 
tisers and advertising. 

Stuart Peabody, advertising direc- 
tor of the Borden Company, and for- 
mer chairman of the Association of 
National Advertisers, presented a 
definite plan of self-regulation before 
the Chicago Federated Advertising 
Club recently. It included not only 
the idea of making publications and 
other media owners responsible for 
the elimination of objectionable copy, 
but also the establishment of an or- 
ganization comparable in character 
with the Audit Bureau of Circula- 
tions. 

It would issue certificates of mem- 
bership to media which would be an 
evidence of their publication of ap- 
proved copy only, and = approval 
would be in the hands of the bureau 
and its director. The latter would 
be in effect a copy czar, and certainly 
would have the authority and the 
prestige to pass on copy problems 
with the backing of all responsible 
elements in advertising. 

We believe that Mr. Peabody has 
created a practical and workable idea 
which should be promptly endorsed 


and accepted by advertisers, agencies | 


and media. The co-operation of all 
groups is necessary to its success, 
just as it has been in the formation 
and successful operation for twenty- 
two years of the Audit Bureau of 
Circulations. 

Every worth while medium would 
be glad to publish at its masthead 
the symbol of the bureau, which 
would be an evidence that all of 
the advertising which it carried had 
been approved by the central organi- 
zation. And owners of media who 
refused to follow its recommenda- 
tions might find such an attitude as) 
unwise as the adoption today of ques: | 
tionable circulation methods. 


The importance of self-regulation |’ 


was emphasized by Mr. Peabody, in 
view of the fact that no matter what 
laws may be enacted against fraud 
and misrepresentation, they will still 
leave wide open the question of | 
ethics and good taste in the prepara- | 
tion of copy. Those are questions | 
which only the advertising business, 
organized and functioning for self. | 
regulation, can answer satisfactorily. | 

If those questions are successfully | 
answered, there will be little to fear 
from the enactment of any laws 
which are aimed at the extreme type | 
of objectionable advertising repre- | 
sented by deliberate efforts to de- | 
fraud or mislead the public. There | 
is too little of that to represent a| 
problem in enforcing correct aaa 
ards for all advertising. 


| 
j 
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Record-Breaking Business 


Ahead | 


The 
the last quarter of 1936 will undoubt- 
edly set a new record, which will be 
closely followed by increases in 
wages and bonus payments to em- 
ployes. Thus the publie will have 
available for holiday expenditures 
and for 1937 the largest purchasing 
power possessed since the end of the 
prosperity period of the twenties. 

Automobile shows have demon- 
strated an enormous demand for new 
cars, and the automotive industry, 
marching on as the standard-bearer 
of American business, is preparing 
for another great year in 1937. It 
will be closely followed by petroleum 
and the other services of supply. 

Building is finishing the year in 
fine shape, and is preparing to roll 
up huge increases next year. Resi- 
dential construction, which has shown 
i big increase in 1936, will go on to 


distribution of dividends in| 


new levels of activity in 1937. And_ 
building is still far from supplying, 
the needs of the country for resi- 
dential, industrial and commercial 
structures, especially if obsolescence 
is taken into account. 4 “I 

Employment figures are far more 
favorable than they have been at any 
time since the depression started. And 
in spite of labor troubles, which 
seem te be multiplying, the burden 
of relief upon nation, states and local 
communities will be much lighter 
next year. 

Advertising is needed by business 
to enable it to capture the sales vol- 
ume which will be available during 
the coming year. We may confidently 
predict for advertising in 1937 not 
only a continuance of the gains made 
during the current twelve-month, but 
a marked acceleration of activity and 
volume. 


REACHING INTO THE BYWAYS 


—Des Moines Reaister. 


“But | tell you | don't run any amateur hours.” 


It Was Intentional 
—And Successful 


To the Editor: We are curious to 
know the reason why the Cincinnati 
Enquirer’s advertisement was run on 
pages 14 and 35. Was it deliberate? 

It was novel to us and we just had 
to find the rest of it. So as a teaser 
it succeeded in our case. 

We will be interested to know the 
reaction of ADVERTISING AGE subscrib- 
ers to this idea. Did it produce the 
results desired by the Enquirer? 

I. Irnwin, 
Charters Publishing Company, Ltd., 
Toronto, Ont. 

The spread of the Cincinnati En- 
quirer appeared in ADVERTISING AGE 
of Oct. 26, and was arranged that 
way deliberately to attract unusual 
attention. 


7, FF F 


First Co-Operative 


Poster Goes Over 

To the Editor: On Aug. 17 you 
published a picture of a 24-sheet 
poster jointly sponsored by our client, 
the Ekhardt and Becker Brewing 
Company, and the Norge Corporation. 

When we provided you with this 
photograph we told you that we 
were doing so because this “tie-up” 
marked a “‘first’”—-as far as we could 
check—where two national advertis- 
ers had similarly co-operated in an 
outdoor showing. 

We are writing you again to tell 
you that this “tie-up” poster was a 
huge success. Both advertisers were 
equally well pleased—so much so, in 
fact, that they authorized us to pre- 
pare a second poster for them. 

Cornetivs F. McINryrr, 
Cc. F. MeIntyre and Associates, 
Detroit 


7 = 


A Salute Comes 


From Australian 

To the Editor: On the eve of my 
departure from the United States I 
would like to take the opportunity of 
conveying to you my grateful thanks 
for the courtesies shown me during 
my stay in Chicago. I would also 
like to tell you how much I enjoy 
reading your newsy, bright and up- 
to-date publication. I do not think 
a better one of its kind is published 
anywhere. The easy way your items 
of interest are portrayed makes it 
very convenient for busy executives 
to easily absorb its contents, and I 
must say I have seen ADVERTISING 
AGE in practically every office I have 
visited throughout the United States. 


As a national publication. I helieve 


there is nothing published better and 
I always look forward to receiving 
it, no matter what part of the world 
I may be traveling. All my execu- 
tives see it and like it. 

Any help I can render will be will- 
ingly given. 

May you still progress further is 
my earnest wish. So “au revoir,” 
and looking forward to another meet- 
ing soon, 

FRANK GOLDBERG, 
Goldberg Advertising Agency, 
Sydney. 
vvwegy 


Guild Speaks on 
Style-Piracy Action 
To the Editor: You have, in the 
past, indicated an interest in the ac- 
tivities of the Fashion Originators’ 
Guild of America, Inc., with particu- 
jlar reference to the controversy and 


‘litigation in which our anti-piracy | 


|program has been attacked. 

| The recent opinion of the Special 
Master of the Federal District Court 
in Boston, in which it was stated 
“the protection of the original crea- 
tions of its members and affiliates do 
not tend to create a monopoly or 
unduly restrain interstate commerce,” 
we feel, calls for a statement of atti- 
tude on the part of the Guild. 

The report of the Special Master 
of Federal Court is a defeat for no 
one, 

If there is any victory at all, it is 
for ethical and constructive business 
practice in both retailing and manu- 
facturing. Indeed, the report may 
properly be described as an affirma- 
tion of the right of enlightened busi- 
ness people to make their particular 
trades safe for commercial decency. 

The only regrettable feature of the 
entire controversy is that the stores 
that precipitated it had failed to se- 
riously study the subject. 

The court’s findings, which is now 
the third judicial endorsement, were 
no different than the conclusions that 
any merchant would have reached 
after studying all phases of the 
Guild’s work with open mind. 

It is logical to assume that these 
few retailers now feel that there 
must be some fairness and soundness 
in the Guild’s plan. 

In the light of this, I personally 
hope for a resumption of cordial 
business relationship with these 
stores whose cooperation was tempo- 
rarily withdrawn, especially because 
of the uncertainty regarding the 
Guild’s legal status. 

I believe I am voicing the senti- 
ment of the Guild as a whole when 
I publicly express the hope to co- 
operate with these retailers in their 
apparel service to the public. 


Tt would be most regrettable if! 


these court proceedings were to be 
regarded as containing any element 
of defeat for anyone. Business men 
have nothing to gain through con- 
troversy. Buyer and seller should 
strive always for harmony. Misunder- 
standings disrupt wholesome com. 
mercial relationship and when they 
occur, they should be eliminated as 
quickly as possible. I am sure that 
there can be no disagreement with 
this view. 
MAURICE RENTNER, 

Chairman, Fashion Originators’ Guild 


of America, Inc., New York. 
vvwgy 


Canadian Newspapers 


Spread Rule’s Scope 

To the Editor: When the Cana- 
dian Daily Newspapers Association 
formally adopted in November, 1935. 
a standard commission of 15 per cent 
and a cash discount of 2 per cent on 
the net, it also adopted a standard 
form of contract very similar to that 
which recently was negotiated be- 
tween publishers of various media 
and recognized advertising agencies 
in the United States. The clause 
governing the measurement of space 
is: 

“Advertisements ordered in speci- 
fied space shall be measured from 
cut-off rule to cut-off rule, but not te 
exceed space ordered.” 

At a recent meeting of the board 
of directors in Ottawa, the Associa- 
tion reaffirmed this clause and de- 


~| cided it shall apply not alone in Can- 


Voice of the Advertiser 


ada, but also in the United States, 
Great Britain and elsewhere effective 
January 1, 1937. 

Other methods of measurement 
which involve lines “top and bottom” 
will not in future be aceeptable to 
the Canadian daily newspapers. 
ninety-five per cent of whom, English 
and French language, are members 
of the Canadian Daily Newspapers 
Association. 

D. K. GRoWELL, 
Secretary, Canadian Daily News- 


papers Association, Toronto. 
vvey 


Happiness Proves 
Good Selling Theme 


| To the Editor: With the Christmas 
season of “good cheer” rolling 
rapidly up, the subject of “selling 
happiness” looms as particularly in- 
teresting, to me at least, and I 
thought you might find this example 
of successful employment of the 
theme likewise interesting. 

Leon Lang, of Oakland, has 
launched a campaign along this line 
in a series of recent addresses and 
his approach and explanation seem 
particularly timely, so I’m passing 
them along. 

Nominally manager of the Oakland 
store of Sherman, Clay & Co., he is 
the leading sales inspiration for the 
10 music stores of this company in 
California, Oregon and Washington. 
He has a record of 36 years of sell- 
ing with them. Some time ago he 
was commandeered, so to speak, by 
the Steinway Piano Co. to’ give simi- 
lar talks to major dealer organiza- 
tions throughout the United States. 
Being a finished pianist, he draws a 
picture in music as he proceeds. 

“In every line and field, sales are 
spoiled in the very approach by an 
unmusical voice,’ says Mr. Lang. 
“If you are coaxing a baby to walk. 
you encourage him in the sweetest 
and most enticing tones you can 
conjure up. Shout at him harshly, 
and he will be repelled and fall down. 
In any business, the customer is al- 
ways the baby, remember that. 

“It was the automotive business 
that opened my eyes to selling happi- 
ness. When I bought my first car, 
these companies were already selling 
happiness—what the car would do 
and where it could take you to in- 
crease your pleasure; not what it 
was. I realized then, in pianos—in 
any business—that externals count 
for very little, and the inside and 
what comes out of it for everything. 

“Music is a universal language. In 
selling pianos, paint the picture in 
music. In selling anything, paint the 
picture of happiness which that prod- 
uct will bring. Study your business, 
your sales development and your ad- 
vertising from that standpoint.” 
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“, .. including 1935, only?” 


“Those are the latest figures 
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wat available.” 


“How about 1936?” 


pe fia “The year’s not ended yet. 


Only ten months have gone.” 


: ee 7 =} ve « 
~~ . A lot of things can happen 
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ft Osis 


ews- 


You Can’t Judge Advertising Worth 
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by Yesterday’s Values 


Only today’s figures correctly indicate today’s con- 
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ditions. Important changes are continually taking place 


... particularly in the publishing world. 
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o he i . blaze new trails, and in November of this year it has 


int 1936 


iniza- 


— o become the second national farm magazine in advertis- 


9 Gains by 


ro ing lineage. More circulation, too... now 1,250,000... 


4 FARM JOURNAL 


a F an increase of 150,000, due largely to Farm Journal’s 
petest : 
eshiy, ability to provide more timely and more interesting 
jown. | 

is al- 


A year ago Farm Journal announced that it was out to 


During the first eleven 
months of this year Farm 
Journal exceeded all other 


subjects, one of the direct results of 4-Day Printing. cont 
nationa arm magazines 
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1appi- 
elling 1935 figures may be close enough for some purposes, dial 


. . Increased dollar revenue... 


at it | but they are ancient history to the careful space buyer or 


ao Increased advertising 
coun 


and advertiser who wants top results from the rich farm market. _ space... pages or lineage. 
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ADVERTISING AGE 


November 23, 1936 


‘Quality’ Copy | 
Outpulls Price, 


Survey Shows 


Springfield, Mass., Nov. 17.—Re- 
sults of a consumer survey showing 
“quality” of advertising bearing 
more influence on buyers than price, 
style or quality of merchandise, 
were disclosed here at a week-end 
meeting of the Springfield Advertis- 
ing Club by Charles C. Stech, presi- 
dent, Stech & Co., New York. 

The survey was made 
women shoppers’. buying 
grades of merchandise. 

It showed a store’s reputation for 


among 
various 


having “the best advertising” had 2 
per cent more influence on the 
buyer than a reputation for low 
prices, 39 per cent more than style 
and 55 per cent more than quality of 
merchandise, he said. 


Keeling Advanced 


N. H. Keeling has been appointed 
manager of retail sales promotion of 
The B. F. Goodrich Co., Akron. He 
was formerly manager of the Buffalo 
district. 


Gets Textile Account 


The Emmons Loom Harness Co., 
Lawrence, Mass., manufacturer of 
textile specialties, has appointed 
James Thomas Chirurg Co., Boston 
advertising agency, for a direct mail 


‘and business paper campaign. 


WORLD'S BRIDES 
ARE BACKGROUND 
FOR AUTO SHOW 


Chicago, Nov. 19.—Extending an 
innovation made last year, Chicago’s 
37th annual automobile show was 
staged at the International Amphi- 
theater this week against a back- 
ground of beautiful girls who pro- 
vided the dramatis personae in 
“Brides of the Nations,” a colorful 
spectacle which would have starred 


in its own right in any other setting. 

The brides were transported to 
“International Mansion,” located at 
the East end of the arena, in glitter- 
ing 1937 models. Each car ascended 
an inclined roadway, halting in front 
of the mansion to discharge its at- 
tractive cargo. 


Cars Win Applause 


The car then revolves on a turn- 
table, while an announcer whose 
voice is carried to every part of the 
amphitheater by loud speakers de- 
scribes its salient points. This rou- 
tine is carried out for each model 
on exhibit, after which the ensem- 
ble of brides appears in view of the 
audience as the glass doors open. 
The American bride welcomes her 
sisters from abroad and the ensem- 


No. 7 in a series of 
advertisements _ tell- 
ing how leading 
manufacturers are 
using the WBS meth- 
od of Selective 
Broadcasting. 


4 Procter & Gamble Campaigns now on the air 


through Transcription Headquarters 


@ Procter & Gamble employ the WBS method 
of Selective Broadcasting with noteworthy re- 


sults. 


Four separate P & G campaigns are on 


the air through Transcription Headquarters— 


over 350 WBS recordings are shipped each 


week to P & G stations—to promote sales for 
Oxydol, Drene, Dreft and Lava Soap... . The 


extent and variety of the Selective Broadcast- 


ing campaigns sponsored by this one outstand- 
ing advertiser illustrate the versatility of this 


amazing, modern medium of market coverage. 


P & G transcription advertising is pointed ex- 


“ 


WBS facilities include: 


ATLANTA . * CHICAGO 


actly at the most responsive parts of P& G 


audiences, in exactly the markets which P & G 


wishes to develop. No “waste circulation,” no 


“limited outlets,” no “forgotten markets.” ... . 


The successful experience of many other prom- 


inent advertisers reminds you that, through 


World Broadcasting System, you can reach 
your markets—whether 5 or 500—and reach 
them at the right time, with the right appeal. 


Let a WBS representative tell you all the facts 


about Transcription Headquarters. 


452 
was 


EXPERT PRODUCTION ASSISTANCE, when desired, for program building: STATION RELA- 
TIONS DIVISION, an aid in clearing time: SHIPPING DIVISION, for punctual distribution of discs; in addition to the 
WBS sound engineers who produce your WBS recordings by the Wide Range Vertical process. 


WORLD BROADCASTING SYSTEM 


e LOS ANGELES e 


NEW YORK e 


SAN FRANCISCO ° 


WASHINGTON 


AUTO SIDE SHOW 


At the Studebaker New York Auto Show 


party, Pierre Roche (left) president, 

Roche, Williams & Cunnyngham, snatches 

a moment to talk with Ralph Dumke, 
radio star. 


ble then stages a pageant before re- 
entering the cars. 

In this style, the Chicago Auto 
Show actually entered the realm of 
showmanship for the first time. The 
spectacle was presented twice daily. 

That the American public has in 
large part transferred the affection 
it once held for the horse to its me- 
chanical successor was indicated by 
the applause showered on some of 
the more striking automobiles dur- 
ing this individual spotlighting. The 
gleaming new brain children of the 
world’s greatest designers responded 
to the slightest touch on the wheel 
as if they knew that automotive 
history was being made. 

The Chicago exhibition which was 
being reenacted on a small or large 
scale in a score of other cities as 
the show season really got under 
way after the initial baptism in New 
York last week, boasted 20 manufac- 
turers of passenger cars; 11 truck 
exhibitors; 25 trailer coach makers; 
9 trailer accessory exhibitors, with 
4 more making commercial trailers; 
and no less than 60 accessory exhibi- 
tors. Among the last was Zenith 
Radio Corporation, the only radio 
manufacturer seizing the opportu- 
nity to identify itself with the im- 
portant automotive industry. 

Another exhibitor was Vogue Rub- 
ber Co., Jeanette, Pa., of which even 
some hardened automobile fans 
have never heard. Though Vogue 
has been making “tyres,” as it spells 
it, for 27 years, it has exhibited at 
very few shows and has done practi- 
cally no advertising. Its presence at 
the Chicago show may herald a new 
deal in this respect. 

The Chicago show was also not- 
able for the large quantities of 
canned salesmanship which were 

(Continued on Page 43) 


MAGNETIC 


MCCALL’S 
49% more 


news-stand sale 
than any other 


women’s magazine. 
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now for the first time, 
two and four color 
Sravure printing in 
The New York Times Magazine, 
n | available January $rd. 
te, 


For years, many advertisers have proved to their satisfaction and profit the greater selling effectiveness 


of The New York Times Magazine for most types of products. Color will now enable them to give their 
advertising new power, greater eye-appeal, extra selling strength. ty ty tr 
Advertisers who have yet to experience the powerful selling impetus which The New York Times 
Magazine produces in New York, its suburbs, and throughout the country, will find its fine new color- 


gravure pages an impressive introduction to one of the most valuable markets in America. Space reser- 


vations are now being made. Ask us for full details. tt ee * “ 
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RE-DEDICATE 
TRUTH BATTLE, 
KENNER URGES 


AFA Sponsors New Volume 
Detailing Victories 


Pe 


New York, Nov. 17.—With many of 
the victories already won recounted 
in detail, a plea for advertigers to 
tighten the lines of self re8ulation 
highlights a new analysis of the 
truth-in-advertising movement by H. 
J. Kenner, general manager of the 
New York Better Business Bureau, 
issued yesterday. 

The volume, “The Fight for Truth 
in Advertising,” is sponsored by the 
Advertising Federation of America 
and its issuance comes as part of the 
commemoration of the 25th anniver- 
sary of the movement. 

Covering the gamut of the battle, 
with case examples achievements, Mr. 
Kenner points out that the campaign 
is far from completed. 

“Business must and will need to 


40°, each year. 
Dealers ... 


. . . . . The men who made the 
$200,000,000.00 automatic heat and 
air conditioning market and who 
are increasing it by more than 


Distributors or 
Wholesalers . . . Consulting Engi- 
neers ... Designing Engineers... 
Gas and Electric Utilities ... Man- 
ufacturers ... and all others who 
directly or indirectly influence the 
sale of automatic heat and air con- 


rely upon itself, more completely 
than in the past,” he declares, “to 
carry conviction to the public mind 
by facts and action attesting its good 
faith and soundness at the core.” 


Raps Muck-Rakers 


On the other side of the ledger, he 
raps the “self-serving propagandists 
in private life and misguided, over- 
reaching individuals in public life,” 
who attempt to make these relatively 
uncommon infractions a general in- 
dictment of business. 

“The public itself must, and un- 
doubtedly will, at some early or late 
stage of consideration of the situa- 
tion,” he asserts, “exercise its com- 
mon sense and love of fair play to 
administer sound correctiveness of 
its own, rebuking the muck-rakers.” 

Mr. Kenner also suggests the threat 


of government regulation unless 


business regulates itself in advertis- 


ing. 

“What has occurred in this past 
generation,” he declares, “may help 
to establish the fact that the desire 
of business men to improve their own 
standards of service to the public is 
far more important than attempts by 
government te force them to do it. 
There is a vast difference between 
voluntary action on the one hand, 
which means growth, and compulsion 
on the other, which weakens self-de- 
pendence and destroys freedom of 


accessories. 


industry. 


AUTOMATIC HEAT and AIR CONDITIONING 
1900 Prairie Avenue, Chicago, Illinois 


ditioning equipment, controls or | 


each month... INONE PACKAGE | 
. . . through the only publication | 
designed from its origin to serve | 
this fastest 


A request on your letterhead 
will bring a copy of “The Auto- | 
matic Heat and Air Conditioning | 
Market,” the booklet which gives 
in condensed form the complete 
story of the industry. 


WHERE INDUSTRIAL ADVERTISING DOLLAR GOES 


34.6 %o 
Business and Trade Papers 
(space only) 


nq to 
visi public 


aver 
en An 


0.3% Market 
Research 


Own Catalogs and 
Product Literature 


0.5 % Traveling 
Expense 


(including 
salaries ) 


12.7 To 
Direct Mail 
Literature 


0.6 Zo Motion Pictures, 
Still Films 


0.6 %o Editorial Publicity 


Breakdown of the average industrial advertising dollar in 1936, as shown in a 
study just released by the National Industrial Advertisers Association. 


choice without which co-operative 
and interdependent activity fail. 
“Under the defeatist thinking of 
the depression period, it has been po- 
litically profitable for some men to 


emphasize the defects and shortcom- 
ings of business, rather than to see 
it whole, in all its lights and shades,” 
he adds. “The critics of business and 
the political phrase-makers have 
made the mistake of confusing the 
racketeering parasites of business 
with business itself. Business has 
been able, however, to differentiate 
between sound economics and de- 
structive practises.” 

Many of the highlight victories of 
advertisers in curbing unfair and 
untruthful activities stud the vol- 
ume as the histories of blue sky pro- 
moters, bucket shop operators, and 
other devious practitioners are re- 
counted. 

Dubbing fraudulent securities 
salesmen as “white collar bandits,” 
Mr. Kenner notes that “even after 
the stock market crash they contin- 
ued their operations, and their oper- 
ations did not lack for victims. 

“Many people,” he declares, “need- 
ed to be reminded of their specious 
arguments and wily ways, and there 
is always need for such education.” 

Discussing unfair price advertis- 
ing, he points out that “after the de- 
pression had begun to make its ef- 
fect felt and the prices of goods be- 
came of paramount importance to 
nearly all consumers, certain retail 
advertisers became slack in their ob- 
servance of standards. 

“No fair minded business man ob- 


Vanity Case to 
Help Sales of 
Refrigerators 


Mansfield, O., Nov. 18.—Backing a 
campaign to stimulate purchase of 
electric refrigerators as Christmas 
gifts, Westinghouse Electric & 
Manufacturing Company today has 
evolved a novel Christmas card aid 
for dealers in the form of a vanity 
case. 

The cases, supplied with the re- 
frigerator, are designed to be sent 
to the feminine recipient of the gift 
with a card on the inside saying, 
“Look in the mirror and you'll be face 
to face with the owner of a new 
Westinghouse refrigerator to be de- 
livered on or about the following 
date.” 

The company’s Christmas gift 
campaign will open with a full page 
insertion in The Saturday Evening 
Post of Dec. 6. Special Christmas 
window displays and newspaper tie- 
in copy also are being supplied 
dealers. The campaign is being 
handled by Fuller & Smith & Ross, 
Inc., Cleveland. 


jects to low prices which are eco- 
nomically justifiable,” he points out. 
“Nearly always he strives to give a 
full measure of value for his custom- 
ers’ dollar. Misleading statements 
about prices, however, get ‘under his 
skin’ for, though he may match his 
competitors’ prices, he detests hav- 
ing to match his competitors’ un- 
truths or half truths in advertising 
and oral price claims.” 


Media Have Aids 


Mr. Kenner also points out the ac- 
tivities of media in regulating ad- 
vertising and declares that “while 
much remains to be done by media, 
as well as by national and retail ad- 
vertisers, recognition of the im- 
proved protection provided by them 
has not been lacking.” 

“The fight for truth and fairness 
in advertising, and selling,’ he con- 
cludes, “still faces forward. It looks 
back only to help chart a steady 
course for the future. It is deter- 
mined to safeguard the heritage 
handed down to it by men who have 
dared greatly and sacrificed much 
that business might pursue a mili- 


tant march toward truth and further Ee 


its vital need for freedom, the lack 


of which stunts the growth of honest, 


integrity and true public service.” 


out of Chicago. 
to others. 


They are reached 


from his efforts. 
growing American 


AN ADVERTISING 
OPPORTUNITY 


Somewhere in the Middle West is a young adver- 
tising executive who knows he is going places in 
| the advertising world, even though those about him 
may not, as yet, realize the fact. 
present time he heads his own small agency in or 


He is creative and has the ability to sell his ideas 
To such a man we offer an unusual 
opportunity in the way of affording adequate fi- 
nancing, recognition, selling aid, and an oppor- 
tunity to share to an unusual extent in the results 
Such a man, if he is under 40 
years, is invited to write, stating in general his 
qualifications to take charge of the Chicago Office 
of an agency operating successfully in a large city 
in the Central West, and an interview will be 
arranged. Only those active in agency work at the 
present time will be considered. All replies will 
be kept confidential. Members of our own organ- 
ization know about this letter. 
tising Age, 100 E. Ohio St.. Chicago. 


Perhaps at the 


Box 907. Adver- 
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CONFUSED?......... Sure! 


Too Many Canvas Backs! "Too Many Green Backs! 


The man who sees Texas for the first time, or the ive and the most populous portion of the state. 
man who has been blind to this market as it now Hunt there ! 

exists in 1936, would naturally be confused, not 
knowing where to shoot because the whole thing 


' 
is too big to comprehend quickly. Intensify! The finest intensive method is 


OUTDOOR ADVERTISING, and North Texas Ad- 
North Texas is the most active, the most ag¢gress- vertising Company supplies the vehicle. 


North Texas Is the Richest Part of the Rich Texas Market 


Retail sales in North Texas are 50% ahead of last year, 
30% ahead of the national average increase. 


North Texas contains three major markets— territories has, this year, a spendable income 
Dallas, Forth Worth and Waco—three of the —_ of approximately one billion dollars. North 
largest cities in the largest state in the Union. : 

Texas is full of fresh money. North Texas 


The population of their combined trade agricultural income is at a new high. 


Winter is ‘‘open season’’ in North Texas. The mild climate makes it a year round market. 


NORTH TEXAS ADVERTISING CO. 


FORTH WORTH DALLAS WACO 
101 Boaz Street 1900 N. St. Paul Street 319 S. 16th Street 


“Everything Outdoor Unusually Done’’ 


eo 


+ i . “- es 
hes 
936 . << 
-— a 17 
\f —— | 
. \ jis 
ng a . jz . es 
& , ; ca 
e of ° : ; 
mas 4 = , errs 
& od 2. * ° 
has . 
aid 
nity . : 
> Fre- e ‘ ‘ 
sent , a 
gift ‘ 
ying, ~ | 
face ~ Wie x 
new : oe : 
s seats ae 
2 de- . eS 
wing : nian 
gift fq ee. 
-_-" a 
ning 4 ieee 
tmas “— a ee oe 
r tie- ® ‘ — pas 
yeing ek ie ae 
Ross, , ie . , 
ep ipo, ee 
, m. oe aoe 
a -__ ae 
ivea § Ol 
stom- | jondae r ; reer! 
nents bof Fad | Sa ect: 
or his & a 4 >> fe os aa 
h his | . : , » Sal Sate 
hav- | \ La Y hy > ey aes 
’  un- e * : ; . y Lae ea > : ae ine 
— i ~ ” . peat 
tising y OF te \ s a FS + ee % 
y Gale oe ' tines 
7 a ( ees 
£ ad- 4 3 oi : 7 ; . x ie dx ca ron - 
‘while Ae: < . 4 A, x f . y a fie. . - s om jen 
nedia, y ~~ , a fl a eee Me ee peg: 
a“ J , oa e . : 5 4 af / 1 J Pr me ao SE OMe tay oe " 
il ad- — ‘ \ A ‘ «a yo BAN ge aoa i ere: 
4 a ‘ Fy 3 : = ‘ Hs ext Bas em 
. im- ¥ ‘ f i ae % * 2 wm li gb Las xat ; gat 
th : , 3 : eee m 7 1 , 4 me > ae oh F. oo Sil et q irae 4 
4 : ere ‘a ae 4” ie ae ae = st ca eae RS bane: eo 
, : = aie j . PY a as 3 wr oe _ aa z : P “Vie i 
e COn- “= : . oe. & eee  !) ae. MS ane one “ et 
‘ > s ; 4 bi ae F ae BPS a .. ee? “Se Be Fe : Pee as 
looks [ | ae | ow | SS - *. Re wie oe ~ nee 
4 a. - : : : ae ‘. Sod, Satmady ee San Ny, hc aie a at Papers fae 
neney ae . oS a Moet Op, , fe ta | nee 
deter- ‘ i, » ~ + tan ieee aes ye a ia a a ye ; ene 
yi ica eR ta 2 Beet. Meee he MO Ke eS Si are Sa ee ee Be os " , ee OE. oS aa Se 2 ae es i Aes: tee 2 il ait eae 
ritage bi SS ner ey. oe aes See a a ae 4 _* hog We Peay 
y have | i: 
im (oar 
much @ ee 
mili 7 sie ae Ne 
urther |” eS ene 
e lack & pirat 
ionest, es ee 
e.” ar ee 
‘ anaes 
q sites 
: ce tae Bak 
2 : 
4 oie 
os. 
. Ree ae 
ey ee 
5 Lie 
a 
oe ake 
: eS ae 6 
he as 
re 
sss 7 
| 
RNa oa 
‘ NF ee 
tae oa ie 
de Oe AN a eS Sg eA RS OR ain Ca Safco? natalia Nat la Oa coe Og es aR | apne ik A Nae al iar HEADS 5, INS tak ao eT Ne PR ER NG et em RG oy Mn I are ak Pree Se Poe hig GA Ate ge iar 23 
IS ote led palin 2: MEP TE SE: OE, Gee. Cy cn Ay ay: Bee har te Bear ae eee ai lath at A he Paget fs Silas, =e mh 62 aa No ede oh abok cere peat ig aes) Ras ie ae PN Oe ie ig to the ce ee re ble Py . eter os nd SS wae pak en oi ES Lit Pe, ke ae % fet i 
Re rns, oe eae i pep eee ne Net gic i. eee ete 2) 9. . eee ON Reena: awe enn Geipatiiaet ARS. ne. ghey ioe SAMO ole oh Satin oh th DY Pe. MTU ag Rue carne My ne ei ty nee ae RT MTS BONG ee ein n> 8 eS 
ey See # ; . | pete Na Pe a re ee ee ee eee ee ike eg ee ep ie kee Oe ee Be ese ed 
shel e pp x 9 26 cA 4 $ . S Ree ee ws te Ey “Se ah Baie, ees ‘ é 3 mi Gea : f : ‘ Rae re eae: Wea re CSRS a ee a an Be Tian ee seca 


18 


ADVERTISING AGE 


November 23, 1936 


Census Bureau 
Starts Agency 
Billing Check 


Philadelphia, Pa., Nov. 19.—Final 
tabulations were being run today by 
the Bureau of the Census on the 
advertising agency schedule, setting 
forth for the first time details of 
agency operations, revenues, operat- 
ing expenses, billings to clients for 


the various type of media _ used, 
etc. 
At headquarters, it was learned 


that the delay has been caused by 
failure of a few large organizations 
to file their returns promptly, the 
final returns just having been re- 


ceived last week, permitting tabula- 
tions to begin. 

If possible, in addition to the U. 8S. 
total, the Bureau will publish the fig- 
ures for the large cities, New York, 
Chicago, Boston, providing this can 
be done without revealing the opera- 
tions of any particular agency. 


Breakdown by Medium 


Some skepticism was expressed as 
to whether the Census would be able 
te do an adequate job on breaking 
down the billings to clients for each 
type of medium used, as called for in 
the schedule. 

During the conference in Washing- 
ton prior to the census taking when 
representatives of leading agencies 
were called in for advice in the prep- 
aration of the schedule, one agency 


insisted on having listed the dollar 


billings to clients by every type of 
media. 

Officials protested at the time that 
agencies did not have their books in 
such shape that these data could be 
practicably ascertained, and returns 
so far vindicate their position. It is 
likely that the breakdown will cover 
only daily newspapers, general mag- 
azines, radio, other papers, car cards, 
outdoor advertising. As tabulations 
swing into high gear further break- 
downs might become apparent. 

The first final figures on retail 
sales by states also were released 
yesterday, for the State of Mon- 
tana. Total sales and stores were 
increased over the preliminary fig- 
ures, and, in addition, county, city 
and town breakdowns are presented. 


UNVEIL PRIZE 
POSTERS IN NEW 
YORK DISPLAY 


New York, Nov. 17.—One hundred 
and fifty of the 199 designs sub- 
mitted in the outdoor advertising de- 
sign award competition sponsored by 
Outdoor Advertising Incorporated 
were placed on exhibition this week 
in the mezzanine gallery of the Cen- 
ter Bldg., Rockefeller Center. The 


plete selling job at ONE low cost. 


33.000 STRONG 


For nine nights, central Indiana folks packed the Fairground Manu- 
facturers Building to attend The Indianapolis News Food Show. 


And if their response was any indication, many hundreds of these 
families are now dining on the vast variety of food displayed in the 
show's 138 booths. 


It is only natural that The News Food Show should be a success. 
The News is read by 4 out of 5 Indianapolis families and more than 
half of all families in the Indianapolis retail trading territory .. . it 
is the accepted buying guide of these families . . . it carries more 
food advertising than all other Indianapolis newspapers combined. 


If you want to sell more central Indiana families more of your 
products, put The News on your schedule NOW. It will do a com- 
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HISTORY HELPS 


Famous Names in Milk 


PASTEUR. 


DISCOVERER 
of the process now known as 
pasteurizing, which we were 


among the first to adopt and 


apply to our milk and cream 
to keep it pure and sofe. 


BORDEN 
WIELAND 


GRADE A MILK 


Borden - Wieland, Inc., Chicago, has 

launched a novel series of “famous 

names” in milk history in Chicago 
newspapers. 


display will be open to the public un- 
til Nov. 28. 

The first award, for which a cash 
prize of $3,000 was given, was won 
by John Zwinak, Young & Rubicam, 
Inc., who submitted a design for 
Travelers Insurance Company. Other 
major prize winners were: 

William Clancy, Campbell-Ewald 
Company, Detroit; Chevrolet; $1,000. 
Stanford Briggs, McCann-Erickson, 
Inc.; Ford; $500. 

M. H. Kates, McCann-Erickson, 
Inc.; Ritz Crackers; $250. 

John J. Misley, Morse Internation- 
al, Inc.; Vicks Vaporub; $250. 


Give Merit Awards 


The 10 winners of awards of merit 

and $100 each in cash were: 

Robert Freeman, Lord & Thomas; 

Sunkist. 

Samuel R. Goldfarb, Ferry-Hanly 

Co.; Ehrets beer. 

Walter R. Grotz, Marschalk & 

Pratt, Inc.; Underwood typewriters. 

Hallis Kenyon, Paris & Peart; 

A&P coffee. 

George S. Lyman, Roche, Williams 

& Cunnyngham, Inc.; Old Dutch 

cleanser. 

Kenneth W. Paul, Batten, Barton, 

Durstine & Osborn, Inc.; Curtis 

Publishing Co. 

A. H. Pomeroy, Campbell-Ewald 

Company, Detroit; Chevrolet. 

George Runge, McCord Co., Inc., 

Minneapolis; Minneapolis Gas Light 

Company. 

William Sporer, Albert 

Guenther Law, Inc.; Kalgar. 
Roy Washburn, McCann-Erickson, 

Inc., Chicago; Ford. 


Frank- 


Pick Prize Winners 


The jury of awards comprised 
Bruce Barton, Batten, Barton, Dur- 
stine & Osborn, Inc.; Earnest Elmo 
Calkins, Calkins & Holden; Paul L. 
Cornell, Geyer, Cornell & Newell, 
Inc.; Henry T. Ewald, Campbell- 
Ewald Company, Detroit; Turner 
Jones, Coca Cola Company, Wilming- 
ton, Del. 

Jonas Lie, 
Academy of 


president, National 
Design; Raymond 
Loewy, industrial designer; H. K. 
McCann, McCann-Erickson, _ Inc.; 
Eugene G. Steinhof, Beaux Arts In 
stitute of Design; Walter D. Teague, 
artist and industrial designer, and 
Paul B. West, Association of Na- 
tional Advertisers. 


Collins New Head of 
Unit of C. N. P. A. 


Frank Collins, Tribune, San Ma 
rino, Calif., has been elected presi: 
dent of San Gabriel Valley unit of 
California Newspaper Publishers’ As 
sociation, succeeding Neal Van Sooy 
of Azusa Herald. 

Other officers are Stanley LarseD, 
publisher of Claremont Courier, first 
vice-president; Henry T. Thornburg). 
Willmar Chronicle, secretary, and 


Gust Holmquist, publisher of Will 
'mar Valley News, treasurer. 
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2-year case studies prove that copy in the 
Chicago Herald and Examiner produces 
results beyond the normal. 
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ADVERTISING AGE 


November 23, 1936 


Asks Banks to 


Bring Common 
Touch to Copy 


Chicago, Nov. 18.—Educate the 
public on the inner nature of the 
banking business and explain how 
banks make money and the “why of 
their existence,” Charles Garland. 
sales executive of Station WBBM, 
urged the Chicago Financial Adver- 
tisers Association today. 

Painting a picture of opportunity 
for banking institutions in promo- 
tional efforts, Mr. Garland declared 
the primary job of the financial] in- 


No Morning Issue, 


Says “Times” Chief 
The Chicago Daily Times does not 
contemplate publication of a morn- 
ing paper, S. E. Thomason, publisher, 
said last week in reply to reports 
that the paper would expand as a 
result of the re-election of President 
Roosevelt. 
The Times was the only Chicago 
newspaper to support Roosevelt. 


Frocks to Needham 


Home Mfg. Co., Decatur, Ill., has 
appointed Needham, Louis & Brorby, 
Chicago, to handle advertising of 
Simplicity frocks. A test campaign 
will be staged in a metropolitan 
market. 


Bustle Era Bustles 
Back for Bike Tires 


New York, Nov. 18.—Another 
sign of the recent revival of 
bicycling was given today when 
the United States Rubber Prod- 
ucts, Inc., reported tire pro- 
duction rode past beyond the 
million mark in the first eight 
months of 1936. 

The 1936 figure, with four 
months to go, marks the first 
time the million level has been 
passed since the 90’s, it was an- 
nounced. 


‘Post’ Issues 
New Analysis 
of Patman Act 


Washington, D. C., Nov. 18.—With 
the Robinson-Patman act winding 
through the channels of official inter- 
pretation, The Washington Post to- 
day has issued for interested busi- 
ness executives a new analysis to 
clarify conduct under the act. 

Titled, “The Robinson-Patman Act, 
Its History and Probable Meaning,” 
the elaborate volume, prepared by 
counsel for the newspaper, includes 
explanations of the application of 


pre-existing contracts, advertising 
and other special allowances, the 
meaning of discrimination among 
purchasers, and what is meant by 
“price” in the wording of the bill. 

The newspaper stresses that the 
volume was prepared in the belief 
that “a comprehensive, lucid analysis 
independently prepared and wholly 
free from bias, might prove highly 
useful to business men.” 


Taylor Aircraft Appoints 


Hutchins Advertising Co., Roches- 
ter, N. Y., has been appointed by 
Taylor Aircraft Co., Inc., Bradford, 
Pa., manufacturer of Taylor Cub air- 
planes. Aeronautical publications, 
magazines and direct mail will be 
used. 


stitution’s advertising manager today 
is to re-establish public-confidence, 
and then to “sell” the special services 
of his bank. 

If, prior to the depression, there had 
been a genuine effort by bankers to 
get closer to the consumer and win 
his interest and understanding, the 
general attitude toward banks today 
would be much more favorable, he 
said. The “high hat” psychology 
doesn’t work, he declared. 


Public Fear Cited 


Many consumers think of bankers 
as cold, calculating individuals, work- 
ing for institutions with hard-hearted 
methods, and hence fear to approach 
banks with their problems, he said, 
adding his belief that little has been 
done to correct this condition. 

On the other hand, personal loan 
institutions have broken down this 
wall of resistance, through use of 
radio, newspapers, direct mail, and 
other media, Mr. Garland asserted. 

“The personal loan people have ex- 
tended the right hand of fellowship 
to the consumer,” he declared. “They 
have made him believe that they are 
human beings dealing in human prob- 
lems. 

“The public must be told of the 
partnership of the bank with all busi- 
ness—how banks help to supply the 
consumer with his food, clothing and 
entertainment,” he added. 

Radio has proved its usefulness in 
increasing good-will and making sales 
for general advertisers, and can do 
the same for financial advertisers, 
Mr. Garland said. He cited the 
“Northerners” radio program of the 
Northern Trust Company, Chicago, 
as an outstanding example of deft 
use of radio for financial advertising. 


Use ‘Positive’ 
Appeal in Copy, 
Bennett Urges 


St. Louis, Nov. 19.—Urging 
greater use of positive selling appeals 
in advertising, Dr. Charles Bennett, 
sales counsellor of the American Effi- 


ciency Bureau, St. Louis, has pre- 
sented a new volume on selling, 
titled, “Influencing the  Buyer’s 
Mind.” 


The book deals largely with psy- 
chology back of selling and details 
model action for various steps from 
the approach through completing the 
sale. 

A novel feature of the book is a 
series of special articles on selling 
with contributors including Walter 
P. Chrysler and Frank C. Hamilton, 
president of the St. Louis Advertis- 
ing Club. 


Watts with Wincharger 


W. W. Watts, formerly mail order 
sales manager of Montgomery Ward 
& Co., Chicago, has been appointed 
sales and advertising manager of 
Wincharger Corporation, Sioux City, 
Ia., manufacturer of wind-driven 
electrical generating machinery. 


Joins William Jameson 


John Stewart has joined William 
Jameson & Co., New York, producer 
of Irish American whisky, as adver- 
tising manager. He was formerly 
advertising manager of Calvert- 
Maryland Distilling Co., New York. 


1400,000 carbene HOMES EVERY MONTH 
~ america’s Mass-cLass HOME market 


Joins Big Four 

John A. Moloney, formerly editor 
of Chicago Merchant, has joined the 
sales department of Big Four Adver- 


tising Carriers, Chicago. 
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Food and Drugs 
Division Wants 
Scope Widened 


Washington, D. C., Nov. 18.—The 
Food and Drugs Administration will 
press for extension of the control 
over labels to include some super- 
vision over advertising claims of the 
identical manufacturers, Dr. W. G. 
Campbell, chief of the division, re- 
iterated today following a report to 
Secretary Henry A. Wallace on food 
and drug legislation. 

The Administration is now revis- 
ing legislative drafts of the proposed 
new act to be submitted at the forth- 


coming Congressional session. Mean- 
time, Dr. Campbell told Secretary 
Wallace that there have been many 
compensations for the failure of 
food and drug: legislation to pass the 
last session. 


“Both the Senate and House bills 
introduced in the 74th Congress,” 
he said, “contained weaknesses 
which would have seriously im- 
paired the effectiveness of enforce- 
ment. Many of these resulted from 
opposition that was plausible only 
when the full significance of techni- 
cal phases of the bill was not under- 
stood. 


“By its very nature, legislation on 
food, drugs and cosmetics involves 
many complex and scientific ques- 
tions. 


INSURANCE COPY 
MUST SIMPLIFY 
SALESMAN'S JOB 


Life Association Gets Outside 
Viewpoint 


Chicago, Nov. 16.—Some pointed 
criticisms of life insurance advertis- 
ing were made at the annual meet- 
ing of the Life Advertisers Associa- 


Whether we eat to live or 
, live to eat... man’s first and 

©, foremost thought is food! So 

w when modern Eve (in the 
person of Mrs. John Homer) 
goes shopping at her grocer’s 
she is answering a primitive 
hunger-call. But she is interested in something 
more than getting enough food. She wants to 
know how to prepare that food tastefully, how 
to serve it zestfully. She wants to know how to 
convert that food into rosy cheeks, twinkling 
eyes, dancing feet, for The Little Homers...and 
into a fatter pay envelope for Mr. Homer. 


ee ae 


Because so much family life centers around the 
dinner table, f-o-o-d is another way of spelling 


home. Here pantries are pantries, not cubby-holes. 
Here “eat” is always front page news. Here appe- 
tites are sharpened razor-keen by outdoor work 
and play. Here are more mouths to feed per 
family; and more meals at home. 


It is precisely to these home-hearted readers that 
Better Homes & Gardens is edited. Home life, 
in its every aspect, is the hub and nub ox iis 
editorial program. That sounds very simple and 
very pat, doesn’t it? Home life! Yet those two 
words make up the warf and woof of our whole 
pattern of life, our whole emotional make-up! 


Adam’s hunger for food was only one of the things 
that made the world start ticking. His hunger 
for shelter, for a mate, for offspring, was just as 
deep and just as vital. 


And it is to these deep and vital things that Better 
Homes & Gardens dedicated itself. Here was a 


magazine that dared to be different; that deliberately 
discarded the tried-and-true methods of building 


large circulation; that waved a fond farewell to 


arene. eel Engi De fonts ee nti Ln mar, Rae. ete 


h-o-m-e. Especially is this true of the gardened 


oe ““ADAM WAS BORN HUNGRY”... AND HIS SONS 
~ @3gxuey AND DAUGHTERS HAVE BEEN THAT WAY EVER SINCE 


fiction and fashions; that had 'the courage to de- 
vote itself, from first page to last, to HOME. 


Did it work ? Better and quicker than any monthly 
magazine formula ever worked in the history of 
publishing! So well, in fact, that Better Homes & 
Gardens still holds the record of being the only 
monthly magazine in the world that achieved a 
million or more circulation in its first five years! 


Is it working today? Better Homes & Gardens is 
giving its readers more for their money today than 
ever before. It is giving its advertisers more mile- 
age for their dollars, too...as witness the fact 
that, for 35 consecutive months, Better Homes & 
Gardens has shown outstanding gains in advertis- 
ing over the same months of previous years. 


What’s the reason? Look at the book...the answer 
is there! Is it a homey magazine? Yes. Is it flashy? 
No. Does it strain for effect? No. Is it sincere, 
thorough, authentic? Yes. 


And is it rich in Buy-ological Urge? We hope to 
tell you! Each issue is filled with how-to-do-it 
articles that invite interest and incite sales. Each 
page keeps the reader mentally at home. 


Whether you sell soups or shrubs, rugs or roofing, 
Better Homes & Gardens delivers in one package 
the largest single group of home-owning, home- 
minded families that you can buy anywhere! It 
brings your story home to 1,400,000 backbone- 
families...people who are sure of their jobs and 
sure of their homes! It is your direct contact with 
Mr. and Mrs. John Homer, U. S. A. . . and with 
The Little Homers on the way. 


It is your shortest and most direct route to Amer- 
ica’s Mass-Class Home Market...and not only to 
the right market but when that market is in the 
right frame of mind...to read, to heed, to buy! 
Meredith Publishing Company, Des Moines. 
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BETTER HOMES 
& GARDENS 


RS. “—" POLK SURVEY: In the latest Polk market study, covering 17 leading 
national magazines in 18 representative cities, Better Homes & Gardens tops them all in 
home ownership and automobile ownership: the two great indices of buying power. 


Cyrus T. Steven (left), Phoenix Mutual Life Insurance Co., Hartford, chats with 
T. M. Rodlun, Acacia Mutual Life, Washington, D. C., and C. S. Davis, Provident 


Mutual, Philadelphia, at Chicago convention. 


Mr. Steven is the new vice-pres- 


ident of Life Advertisers Association. 


tion here last week both by members 
and by a disinterested jury appointed 
by Henri, Hurst & McDonald, Chi. 
cago advertising agency, to judge the 
exhibits. It was the first time in the 
history of the L. A. A. that the out- 
side viewpoint was made available. 
A. Scott Anderson, Equitable Life of 
Des Moines, was chairman of the ex- 
hibit committee, 

The jury was made up of S. L. 
Williams, advertising director, Wal- 
green Company, who rated copy; J. 
Watson Dunbar, advertising man- 
ager, incandescent lamp division, 
General Electric Company, Cleve- 
land, general effectiveness; William 
A Kittredge, director of typography, 
Lakeside Press, typography; and 
Charles H. McDougall, art director, 
Henri, Hurst & McDonald, physical 
appearance. 

H. M. Dancer, vice-president and 
general manager of Henri, Hurst & 
McDonald, summarized the problem 
of insurance advertisers at the an- 
nual dinner of the association Thurs- 
day night. 


Salesmen Need Help 


“You are selling a product that 
few people want to buy, and your 
salesmen are too frequently consid- 
ered a nuisance,’ he commented. 
“Your product is a purchase which 
entails a considerable outlay of 
money and one which is bought at 
infrequent intervals. 

“Consequently the task your adver- 
tising can accomplish is tremendous. 
I suggest that you predicate your 
campaigns more on what your pro- 
ducers know will help them than on 
what executives may take satisfac- 
tion in seeing in print.” 

Other jurors commented as _ fol- 
lows: 

Mr. Williams: “It seems probable 
that insurance advertisers are over- 
estimating the understanding of the 
reading public. I know of at least 
ten people who are ignorant of some 
of the functions of insurance which 
many within the industry assume 
everyone knows. Life insurance as a 


whole should make use of longer 
copy to explain the A, B, C’s of the 
business in simple and unassuming 
fashion, ending with a specific rec- 
ommendation. 

“The so-called quotable theme ad- 
vertising is far less effective in in- 
surance than in merchandising ad- 
vertising. While such advertising 
has unquestionable remembrance 
value, it is a hindrance rather than 
a help in inducing the reader to go 
farther than the headline. The serv- 
ice appeal will always be of major 
importance in insurance advertising 
and should be given due emphasis.” 

Mr. Kittredge: “The strongest and 
most professional looking advertise- 
ments in this exhibition were the re- 
sult of advertising agency counsel. 
Many insurance companies are prone 
to indulge in false economy in setting 
their copy.” 


Follow-Through Lacking 


Mr. Dunbar: “Sales promotion is 
the weakest classification in insur- 
ance advertising, according to this 
exhibit. Only a few demonstrated a 
follow-through to the customer by 
embracing the salesman in the pic- 
ture. 

“The display also indicated the 
need of more competitive selling of 
the value of insurance as against 
other forms of savings, protection or 
investment. Much of the copy omit- 
ted emphasis of three important 
points: The inexpensiveness of in- 
surance, the value of the name back 
of the company and the probable 
or possible cost of delay.” 

Mr. McDougall: “While clear 
thinking is evident in the magazine 
and newspaper advertising of insur- 
ance companies, the same painstak- 
ing care is missing from some of 
their collateral work. The Travelers, 
which won the highest number of 
points among the large companies, 
was a fine example of co-ordination 
of every element.” 

For judging purposes, the exhibit 
was divided into three classifications. 

(Continued on Page 32) 


LISHER. 


LETTER. 


in lots of 6 or more. 


Send for YOUR copy now! 


Dont merely WISH your dealers, cus- 
tomers, clients or friends “Merry Christmas.” 

MAKE SURE OF IT!—by sending copies of 
“They Go Modern.” 
trends in outhouses with rare good humor. 
Profusely illustrated. 


“It picks up the lance where Chic Sale’s THE 
SPECIALIST left off.—R. G. S. 


Discusses modern 


in EDITOR & PUB- 


“Something that will bring a smile to the face of the sourest sales- 
man, and keep him smiling.’—J. C. Aspley in DARTNELL NEWS 


Price $1, postpaid—special discounts 
THEY GO MODERN CoO., Publishers, Waukesha. Wis. 
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November 23, 1936 


Seek $300,000 
for Michigan 
Tourist Drive 


Bay City, Mich., Nov. 19.—The 
Legislature of the state of Michigan 
will be asked to appropriate $300,000 
bi-annually to advertise Michigan na- 
tionally as a playground. 


This move will be made by the 
East Michigan Tourist Association, 
which met in convention here late 
last week, in conjunction with other 
tourist bodies in the state. 

Governor Frank D. Fitzgerald, who 
spoke briefly, said he was sure that 
the incoming state administration 


would be sympathetic to the aims of 
the tourist bodies. Gov. Fitzgerald 
will be succeeded on Jan. 1 by Frank 
Murphy, former governor general of 
the Philippines. 

The present advertising set-up pro- 
vides a certain amount of money from 
each of the state’s five tourist and re- 
sort associations. More funds are 
raised, however, by subscription ef- 
forts made by the associations among 
their memberships, which include ho- 
tels, restaurant owners, gasoline com- 
panies and others with a vital stake 
in the resort business. 


Names Jaros Agency 
The Jaros Co., New York, has 
been named by Metropolis Dress, 
New York, for a direct mail cam- 
paign. 


LIFE INSURANCE 
COMPANY ISSUES 
BOYS’ MAGAZINE 


Chicago, Nov. 17.—The conven- 
tional method of reaching parents 
through appealing to their offspring 
has been used successfully by the 
Massachusetts Mutual Life Insurance 
Company, J. M. Blake, manager field 
service department, told the Life Ad- 
vertisers Association at its annual 


convention which closed here Sun- 
day. 

The method of adaptation, how- 
ever, was extremely unconventional, 
taking the form of a monthly maga- 
zine, “Ashlar,” mailed to a selected 
list of 12,000 boys between the years 
of eight and eighteen. The publica- 
tion was started in 1931 and the re- 
sult has been an average yearly busi- 
ness of 700 policies aggregating $2,- 
400,000. 

The total for five years was 3,506 
policies for $12,000,000. They were 
divided as follows: Policies on the 
lives of boys, 2,140; on the lives of 
daughters, 269; on fathers, 752; on 
mothers, 113. Other leads numbered 
232 for $636,000. 


Most of the policies on the lives of 
the youths themselves were for mod- 


ken down 


In eac 


“Where.” 


Where? 


General Electric uses Cri- 
terion Service to identify 
the local dealers with the 
national advertising. The 
displays advertise both the 
product and the dealer. 


With several dealers in 
each of the big cities, the 
advertising had to be bro- 


Criterion displays tell 


But that is not all. 


by naborhoods. 
h naborhood 


SELECTIVE PO 
IN NABORHOO 


re? 


Through Criterion Service, 
each G.E. dealer has be- 
come the biggest refrig- 
erator advertiser in his 
naborhood. 

You, too, can make your 
dealers dominate through 
intensive naborhood ad- 
vertising like this. 

Send for’ AmericaGoesto Market.” 


It explains marketing through 
naborhood shopping centers. 


ADVERTISING 
PPING CENTERS 


CRITERION ADVERTISING CO., INC. 
GRAYBAR BUILDING * NEW YORK 
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“makes all other forms of advertising and selling more productive’ 


Begin to be thrifty 
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MARKETER 


John M. Wyatt has been named man- 

ager of the new Calvert Distillers Cor- 

poration marketing division, co-ordinat- 

ing advertising, sales promotion and 
public relations. 


est sums, the analysis indicates, as 
752 policies on their fathers amount- 
ed to about the same total as the 
2,140 on the lads. 


Building for Future 


Mr. Blake took the view, however, 
that this method of making friends 
of boys is worth far more than ap- 
pears on the surface. 

“The efficiency of the Ashlar con- 
tact system,” said he, “has been dem- 
onstrated, but its future potentiali- 
ties are almost unlimited. Suppose 
the Ashlar boy takes out his first 
policy in the Massachusetts Mutual 
for $2,000, which is the size of the 
average sale to boys. It is conserva- 
tive to figure out that he will ulti- 
mately own $15,000, and if he is 
properly followed up, most of his life 
insurance should come to us through 
the same representative who wrote 
the first policy.” 

During the first five years of the 
magazine’s existence, agents using it 
were charged only one cent per copy 
for postage. This year, the company 
felt that a price raise would be an ex- 
cellent test of its value and the 
charge was raised to two cents, or 
about one-third of its actual cost, 
without any protest. 

Considerable care is used in edit- 
ing the boys’ paper. 


Type of Material 


“One series of articles,” explained 
Mr. Blake, “concerned parlor magic, 
simple and mystifying tricks which 
boys can easily learn. We _ have 
printed such articles as ‘Daily Life 
at West Point,’ ‘Riding the Caboose 
of the Bullet’ (the fast freight from 
Portland, Me., to New York), ‘Echoes 
from the Circus,’ ‘Play to Win,’ by 
Mickey Cochrane, and others of the 
same type. 

“We run occasional contests for 
the boys, publish pictures of winners 
and occasionally write up one of 
them when he performs some unusual 
feat. We also have a standing offer 
of one dollar for any joke submitted 
by a reader and accepted for publica- 
tion. 

“We also run an occasional human 
interest story about life insurance 
and the last page always bears the 
slogan, ‘Massachusetts Mutual—a 
synonym for service and dependabil- 
ity in life insurance.’ That’s about 
all the magazine prints in the way 
of advertising.” 


Standish Incorporates 

Granville S. Standish Advertising 
Agency, Providence, R. I., organized 
in 1905, has been incorporated. The 
former partners, Granville S. Stand- 
ish, Leon H. Follett and Margaret T. 
Deasy, continue as officers and direc- 
tors. 


Penzel Joins Wildey 


H. Roy Penzel, formerly with In- 
dustrial Displays, Inc., has joined A. 
S. Wildey Corporation, New York, as 
vice-president and sales manager. 


Issue Almanac 


Lum and Abner, radio team, spon- 
sored by Horlick’s Malted Milk Cor- 
poration, Racine, Wis., have issuea 
their second annual Family Almanac. 
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..... the broad pattern of business 


In one short day, an editor can assemble a bright fistful of 
news-fibres. With a week’s time he can spin them into a thread. 
In a month, he can do one more thing—weave his thread into 


a cloth that shows a broad strong pattern for anyone to see. 


FORTUNE weaves together the scattered daily and weekly 
news-threads, tells of business in its larger aspects, gives it per- 
spective, authoritative documentation. FORTUNE talks to the 
business men as business men talk to each other. And in so 
doing, provides a timely, well organized backdrop for your 
advertising. 

Thus FORTUNE’s unique journalistic service. Thus FORTUNE’s 
unprecedented readership among officers of big corporations 
of America and their families—that readership which makes 


FORTUNE an unprecedented medium for American business. 


Your product advertised in FORTUNE’s pages will become 


an important part of the broad pattern of American business. 


FORTUNE 135 EAST 42ND STREET, NEW YORK CITY 
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Some American 
Queen*¥ Mary's? 


Chicago, Nov. 19-—A renaissance 
of American shipbuilding is required 
if full benefits of the Merchant Ma- 
rine Act of 1936 are to be realized, 
Charles H. C. Pearsall, president of 


the Colombian Line, told the National | 
Foreign Trade Convention here today. | 
The act was passed both in the inter- | 
est of national defense and develop- | 


ment of American commerce, Mr. 
Pearsall said, with emphasis on the 
latter. 

Foreign commerce cannot exist 
without an adequate merchant ma- 
rine, Mr. Pearsall asserted, this 
axiom having long been recognized 
by other nations. 

“Great Britain did not finance the 
building of the Queen Mary solely 
with an eye to the profits which may 
accrue from its operation,” he said. 
“It is generally conceded that in the 
long run the Queen Mary will be a 
losing proposition as a steamship, 
even though it may carry large num- 
bers of passengers (mostly Ameri- 
cans) and large quantities of high 
grade freight. 


Genesis of Vessel 


“This ship was built primarily to 
draw trade to Great Britain—tour- 
ists who will spend their money in 
the United Kingdom—and for the 
prestige its possession and operation 
will bring to Great Britain in every 
part of the civilized world. And this 
holds true, perhaps even to a greater 
extent, of the ships built by other 
countries——-the French Normandie 
and Ile de France, 


men and Europa, the Italian Rex and | | 
| nations making the same ports of 
American lines plying be- | call. 


Conte di Savoia.” 

Today, 
tween the United States and West 
Indian and South American ports, 
which Mr. 


Time to Build F 


Oranges Aid Sale 
of Home Locations 


Los Angeles, Nov. 18.— 
Carrying a novel appeal, par- 
ticularly to Easterners home- 
seeking here, Edgar Selecman, 
Los Angeles real estate dealer, 
inserted in display copy today 
the number of orange trees on 
homesites offered. 


“All orange trees are full 
bearing and in excellent condi- 
tion,” the copy notes. 


LaRoche Heads Radio 


Committee of Four A’s 


Chester J. LaRoche of Young & 
Rubicam, Inc., New York, has been 
appointed chairman of the committee 
on radio broadcasting of the Amer- 
ican Association of Advertising Agen- 
cies. 

Members of the committee include, 
Cc. R. Dunham, Greenleaf Company, 
Boston; H. H. Kynett, Aitkin-Kynett 
Company, Philadelphia; Richard G. 
Marvin, J. Walter Thompson Com- 
pany, Chicago; John U. Reber, J. 


Walter Thompson Company, New 
York; Charles F. Gannon, Arthur 
Kudner, Inc., New York; Arthur 


Batten, Barton, Durstine 
New York, and 
McCann-Erickson, 


Pryor, Jr., 
& Osborn, Ince., 
Donald S. Shaw, 
Inc., New York. 


Biggest Soiiing Senestion 


The November issue of National 
Jeweler, Chicago, contains a 33-page 
advertisement in black and red, said 
to be the largest advertisement ever 
used in a jewelry publication. The 
advertiser is A. C. Becken Company, 
celebrating its 50th anniversary. 


the German Bre-|ships, but on the whole contrast 


sadly with the leviathans of other 


Mr. Pearsall asserted that the new 
law is far from ideal from the Amer- 


Pearsall regards as the|ican shipowner’s viewpoint, but that 


: : | . 
logical sphere of operations for Amer-! he believes it represents an improve- 


ican } ampertors, include a few modern | 


MICHIGAN'S 
OTHER 


ment over the heed 


"INSIDE" OF LIFE ON THE ROAD 


With the trailer group taking a prominent part at the newly-opened 1937 auto- 
mobile shows, this is the kitchen of the new Edwards Homemobile. 


Bureau Alters 
‘Approval’ Tag 
for Dog Foods 


Washington, D. C., Nov. 19.—Man- 
ufacturers and distributors of dog 
and cat foods are prohibited from de- 
claring that their goods are “U. S. in- 
spected and passed by the Depart- 
ment of Agriculture” under a regula- 
tion just issued by the Bureau of 
Animal Industry. 


The withdrawal of the official 
meat-inspection stamp from contain- 
ers of dog food and similar products, 
in effect, reserves this marking for 
foods intended only for human con- 
sumption. 


The regulation provides, however, 
that containers of animal foods may 
bear the statement, “The meat or 
meat byproducts of this article has 
been examined and passed under 
| Federal supervision,” or “This article 


has been prepared in an establish- 
ment operating under Federal meat 
inspection.” 


Recent developments in the com- 
mercial preparation of these foods 
has caused this action, the Bureau 
stated. 


Byrrh Invades U. S. 


Byrrh, the French aperitif, will 
soon be advertised in the United 
States. Sales and distribution will 
be handled by Charles & Co., New 
York, with advertising directed by 
Erwin, Wasey & Co., Arthur Willson, 
account executive. Byrrh is stated to 
have enjoyed European favor for 70 
years, more than 40 million bottles 
being sold every year in France 
alone. 


Miss Holme with Agency 


Helen E. Holme, formerly with 
Tide and System, has joined Mar- 
schalk & Pratt, Inc., New York, as 
assistant to the publicity director. She 
succeeds Gwen Leys, recently re- 
signed. 


Expand Copy 
by Telephoto 
to 20 Cities 


New York, Nov. 18.—Facilities for 
rapid transmission of advertising 
copy were opened today in a score 
of cities by Wide World Photos, Inc., 
as expansion of this service, hitherto 
largely experimental, was launched. 

The new service enables adver- 
tisers to insert copy in newspapers in 
distant cities, where the organiza- 
tion’s Telephoto transmission system 
has been installed, the same day. 

Expansion of the service was en- 
abled by a new arrangement with 
the American Telephone and Tele- 
graph Company for all Wide World 
subscribers. 

Transmission of photographs of ad- 
vertisements also has been tested by 
International News Photos, Inc., with 
several successful experiments con- 
ducted along this line. 


Started in May 


In May, as reported in ADVERTISING 
Acr, the telephoto facilities of Wide 
World were used by the J. W. Greene 
Company, Jersey City, N. J., to send 
a photograph from the Merchandise 
Mart, Chicago, for a display adver- 
tisemient to be run the same day in 
The Jersey Journal, an afternoon pa- 
per. This marked the first domestic 
use of wire pictures in advertising 
copy. 

Cities in which service has now been 
opened include: New York, Albany, 
Philadelphia, Boston, Pittsburgh, 
Cleveland, Dayton, Detroit, Toledo, 
New Orleans, St. Louis, Chicago, 
Minneapolis, Denver, San Francisco 
Seattle, Los Angeles, Washington, 
D. C. and Portland, Oregon. 

An advertisement may be photo- 
graphed and transmitted from any 
of these points. The transmission 
fee varies according to distance. 
Across the nation the cost will not 
be more than $40 a negative, plus 


telephone tolls, it was announced. 


BOOTH LINAGE TOPS AVERAGE 70% 


One of the best indications of the outstanding character of the 


Booth Newspapers’ Michigan Market (your Michigan Market out- 


the average, as compared to last year. 


side of Detroit) may be gained from the fact that latest Media 
Records’ figures show Booth national linage gains 7O% above 


The eight Booth papers—Grand Rapids Press, Flint Journal, 


City Times, Muskegon Chronicle, 


and Ann 


Saginaw News, Kalamazoo Gazette, Jackson Citizen Patriot, Bay 


Arbor News—cover 


one of the richest, most active markets in America. 


For complete information on any of the eight Booth papers 


and Booth cities, ask the nearest Booth representative. 


I. A. Klein, 50 E. 42nd Street, New York 


John E. Lutz, 180 N. Michigan Ave., Chicago 
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Increase for Half-Million Em- 


ATCH your daily papers for wage 
ae pay increases. (The ones 
reproduced here all appeared with- 
in one week). Each time you see 
one, remember True Story is more 
important to you than ever before. 

With daily evidence like this it is 
no wonder that advertisers are in- 
creasing their expenditures in True 
Story at a faster rate than in any 
other major woman’s magazine. 


TRUE STORY 


The Only Major Magazine Deliberately Edited 
For The New Wage Earner Family Market 
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GET Hollywood. Hardly a Hollywood hotshot but 
has broadcast from our microphones. Hardly 
all Hollywood home but that listens to the Don | 
_Lee stations REGULARLY! Hollywood! Where the 
AVERAGE family income is $4,000.00 a year. 
— 28,500 families earn $1 webipies-: ir a 


La Your product ba be MADE IN HOLLYWOOD 
if you use er ae fe Lee Golden ee 
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Abbink Makes Minor Sugges- 
tions for Improvement 


Chicago, Nov. 18—Though previous 
National Foreign Trade Conventions 
have developed last-minute surprises, 
indications following the opening ses- 
sion here today were that members 
are inclined to string along with 
the government's reciprocal trade 
agreement policy until it has definite- 
ly proved desirable or otherwise. 

John Abbink, chairman, National 
Federation of Foreign Trade Associa- 
tions and president of Business Pub- 
lishers International Corporation, 
New York, who is regarded as spokes- 
man of the rank and file of the 
membership, was extremely mild in 
his criticism of the Trade Agree- 
ments Act when he spoke at the 
morning session following a couple of 
government representatives. 


The Atlanta Journal 
Station---50,000 Watts 


“The Voice of the South”, 


Mr. Abbink took the view that the | 
trade agreements had been made) 
enough of an issue in some parts of | 
the country to make the election 
something of a referendum on the | 
subject. Candidates favoring trade 
agreements, he said, were re-elected 
in almost every instance. 


TRADE EXPERT 


Wants Act Renewed 


He strongly recommended renewal | 
of the Trade Agreements Act, which 
expires by limitation next June and 
predicted that its foes would bend 
every effort to prevent this consum- 
mation. He said that one plan in 
prospect is to pass an amendment 
providing that Congress must pass on 
all agreements. This procedure, in 
his opinion, would slow up the work 
so badly as to emasculate the act. 


Giving the other side of the pic- 
ture, Mr. Abbink said that some 
American exporters had complained 
of the alleged secrecy surrounding 
details of trade agreements being ne- 
gotiated, particularly as to conces- 
sions being made which might affect 
certain specific products. He agreed 
that more publicity should be given 
to this feature, though he denied SSS 
that there had been any attempt tc|vitiated by uncontrolled eaaey of 
suppress the facts, public hearings | products of a third nation. He sug- 
being held as part of the routine. gested that all agreements made in 

Furthermore, he pointed out, there | the future cover this exigency. 
is danger that some of the agree- Finally, he asked for a “more real- 
ments with foreign countries may be |istic’ viewpoint among officials 


Dr. Alexander V. Dye told government 
views at the Foreign Trade Council 
convention. 


Has An $18,000,000 
Tobacco Crop This Year 


South Georgia has discovered that there are good 
money-crops besides cotton. ‘Tobacco has leaped to the 
front in recent years as a big-money crop. 

Fields of growing tobacco, curing houses and ware- 
houses where auctions are held in the neighboring cities 
are quite prevalent in South Georgia. 

This year tobacco proved a bumper crop,—the largest 
money value tobacco ever brought in Georgia. When 
South Georgia has $18,000,000 to spend as a result of 
tobacco, you can bet that section is prosperous. 

Check The Atlanta Journal’s circulation in South 
Georgia and you'll find that The Journal is the favored 
paper. South Georgia used to be considered outside 
Atlanta’s trading zone,—but it isn’t any more. Good 
roads bring people from South Georgia into Atlanta 
every day to shop. 


Manta Journ 


ee 


charged with making these agree-| 


ments, suggesting that they “sharpen 
their pencils” before going into con- 
ference with representatives of for- 
eign countries. The agreements, he 
urged, should also provide for un- 
blocking or “unfreezing” exchange. 


Farrell Raps Critics 


James A. Farrell, chairman of the 
National Foreign Trade Council, paid 
his respects to critics of the adminis- 
tration in making the first formal 


address of the convention. He recalled 


that previous conventions of this or- 
ganization indicated their approval 
of reciprocal trade agreements. 

“We have not discovered in criti- 
cisms directed at the operations of 
the act,” he commented, “any alterna- 
tive plan which would prove more 
effective for the purpose intended— 
that of bargaining our way through 
to equality of treatment for Ameri- 
can products in the world’s markets. 
The basic principle of the American 
tariff law requires equal treatment 
for all countries which do rot dis- 
criminate against American trade.” 

Mr. Farrell charged that the “buy 
at home” school of economists does 
not comprehend the basic facts of 
international trade. 

This basic philosophy was inter- 
preted by Ernest G. Draper, assistant 
secretary of commerce, who followed 
Mr. Farrell, in these words: 

“The South produces and sells cot- 
ton, naval stores, phosphate rock and 
sulphur, so that it can purchase auto- 
mobiles and agricultural machinery 
from the North, office machines and 
shoes from New England, and fresh 
and dried fruits and borax from the 
West Coast. This exchange of goods 
within the country is healthy and 
necessary. It allows each section the 
fullest advantages of its natural re- 
sources, its climate, and the training 
of its people. It has resulted in spe- 
cialization so that greater skill and 
economy have been attained in pro- 
duction than would be otherwise 
possible, and the entire country has 
benefited. 


Extending the Principle 


“In international trade, we sim- 
ply apply this principle of healthy 
exchange on a broader scale. All 
countries have developed’ certain 
lines of industry in which they excel. 
Prominence of many countries in 
world trade in certain products indi- 
cates that they have developed special 
labor, engineering skill or trade se- 
crets which allow them to dominate 
world markets. 

“The United States is well placed 
in this regard. In addition to our 
export business in natural products 
of our soil, forests or mines, such as 
tobacco, cotton, naval stores, sulphur 
and borax, we dominate world trade 
in automobiles, office machines, min- 
ing machinery, pyroxylin products, 
chains, sewing machines and many 


‘other products. 


“We are particularly interested in 
reviving international trade in these 
highly specialized products, so that 
our manufacturers can again find 
foreign markets for their excess pro- 
duction of typical American products 
which cannot be produced elsewhere 
at the same fair price and quality.” 


Mr. Draper said that while it is 
difficult to appraise the trade agree. 
ment program in absolute figures, ex- 
port and import trade with Cuba, 
Brazil, Belgium, Haiti, Sweden and 
Canada gained $190,000,000 during 
the first half of 1936 as compared 
with 1934. This amounted to 42 per 
cent while foreign trade with all 
other countries during the same 
period increased only 16 per cent. 

Since Jan. 1, 1936, he pointed out, 
reciprocal trade agreements have 
gone into effect with Colombia, Hon- 
duras, the Netherlands, Switzerland, 
Nicaragua, Guatemala, France and 
Finland. 

Mr. Draper summarized the impor- 
tance of export trade to all sections 
of the United States by citing figures 
for certain industries. 


All Sections Affected 


“On the West Coast, over 40 per 
cent of our dried fruits is exported,” 
he said. “Fifty per cent of our canned 
sardines is exported; nearly 50 per 
cent of our borax is shipped abroad, 
while 15 per cent of our Douglas fir 
goes to foreign markets. 


“From the South, from one-third 
to one-half of our production of to- 
bacco, raw cotton, naval stores, phos- 
phate rock and sulphur is exported. 
From the agricultural and industrial 
regions of the North and the Atlantic 
Coast, nearly one-third of our produc. 
tion of office appliances is exported; 
so is 10 per cent of our automotive 
production; one-third of our carbon 
black; 25 per cent of our patent 
leather; 40 per cent of our linseed 
oil cake; 30 per cent of our agricul- 
tural machinery, one-half of our lard 
and two-thirds of our oleo oil.” 


In the case of Canada, Mr. Draper 
said, it has been necessary to make 
concessions on competitive products, 
in order to solve the problem at all. 
Canada normally takes 15 per cent 
of all American exports, while from 
one-third to one-half of Canadian ex- 
ports find a market in the United 
States. But trade between the two 
countries dwindled from $1,400,000.- 
000 in 1929 to less than $400,000,000 
in 1933. 


To end this impasse, the govern- 
ment cut duty on lumber from $1 to 
50 cents and also cut in two the 
revenue tax of $3. Duty was also re- 
duced on other products, but the net 
result, according to Mr. Draper has 


been a gain of $24,000,000 in exports 


Nov 


to Canada during the first half of |” 


1936. 


Wyatt and Johnson 
in Calvert Posts 


John M. Wyatt has been appointed : 
manager of the marketing division | 


of Calvert Distillers Corporation, 


New York, and will be in charge of & 


advertising, sales promotion and 


sales management. Jim Johnson has bs 


been made advertising manager in 
charge of advertising and field sales 
work. 

Mr. Wyatt was for nine years vice- 
president in charge of sales of Cri- 
terion Advertising Company and for 
the past year and a half has been a 
vice-president of Brooke, Smith & 
French, Inc., in the New York office. 

Mr. Johnson was formerly associ- 
ated with Hiram Walker & Sons, Inc. 


GOOD? YO 


U SAID IT! 


IT’S PERFECT ! | 


New and Better Kind of Photostat 


Again ATLAS scores a hit! 


There's nothing like the ATLASTAT . . . 


and any Art Director who hasn't seen it will want to grab a phone and 


get FRAnklin 3470 this minute. 


The ATLASTAT reproduces more tones and more snap than the best 


of ordinary photostats. 


Records ALL tone values from extreme blacks 


to pure whites and stands out in your comprehensive layouts like real 


photographs. 


Made on either MATTE or GLOSSY paper and costs 
but a few pennies more than photostats. 


Call ATLAS today for com- 


parative samples that prove you, too, want ATLASTATS. 


ONLY ATLAS MAKES ATLASTATS | 


ATLAS PHOTO COPY CO., General Office, 225 No. Michigan Ave. 


4 Chicago Locations 


All Phones: FRAnklin 3470 
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How a New and Vital Editorial Technique Knocked 
Down Prejudices ... and built these Great Magazines 


ODAY’S generations and tomorrow’s will 


Often appraised as a new psychological discovery 
in publishing, the Macfadden Editorial Technique is 
different. Consequently the magazines which employ 
it are different and they appeal to people whose tem- 
peraments are different. 


never suffer the indignities of the self-appointed 

moral guardians of yesterday. Those insuffer- 
able snoopers and notorious meddlers have subsided, 
and the Nation is better off because they have. 


Today is a finer, cleaner era because prudery, false- Not one of the Macfadden publications is “just an- 


other” magazine. Certainly Liberty differs from the 
other leading weeklies. Certainly that amazing success, 


modesty and hypocrisy are now out of date. Restric- 
tions, prohibitions, censorships are less popular. And a 
crusading editor, once reviled by professional “‘reform- 


ers” has had a weighty influence in bringing about this —-7p;. series of advertisements is sponsored by Physical 


Culture, the first of the family of 
Macfadden Magazines 


welcome improvement in the public’s attitude. 


For almost half a century, Bernarr Macfadden has 


“sold” liberalism to America, and the success of his 
fearless campaigns demonstrates again the vitality, the 
soundness of the Editorial Technique which is the 
dynamo of his whole group of amazingly successful 
Magazines, 


LIBERTY TRUE STORY MACFADDEN -WOMEN'S GROUP PHYSICAL CULTURE 
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True Story, is unlike any other magazine. Certainly the 
Macfadden Women’s Group, his first magazine—Physi- 
cal Culture—Photoplay and all the others have an 
individuality of their own. 


The ambitious families who read Macfadden Maga- 
zines are made up of millions of wanters. They want 
the frankness—the freedom from prudery—of the Mac- 
fadden Editorial Technique. They want the bodily 
health, the mental stimulation that make life better— 
and which Macfadden champions so ardently, so per- 
sistently. 


And they want things that make life better—things 
you make and sell. They can afford to get what they 
want when they want it. Volume selling today certainly 
demands a volume market... and this, through the 
demonstrated vitality of their Editorial Technique, 
Macfadden Magazines provide. More and more adver- 
tisers are proving this to their profit and are, therefore, 
increasing their advertising schedules in these respon- 
sive publications. 


PHOTOPLAY THE DETECTIVE GROUP 
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New Interiors 


of UAL Planes 
to Be Featured 


Chicago, Nov. 19.—With interiors 
fashioned by Henry Dreyfuss, emi- 
nent New York industrial designer, 
United Air Lines’ new fleet of high 
speed, 12-ton passenger planes will 
take to the skies around Jan. 1, 
Harold Crary, vice-president in 
charge of advertising and traffic, an- 
nounced today. 


The entire fleet will be in service 
on the trans-continental route by the 
end of February, he said, with a 
heavy advertising campaign being 
prepared to herald the launching. 


Will Expand List 


The new ships, replacing seven- 
ton units, will be called ‘‘Mainlin- 
ers,” Mr. Crary said, and much of 
the promotion will be centered 
around this name, symbolic of both 
the modernistic design and the di- 
rect route travelled across country 
by the company. 

Large newspaper space is to be 
used when the new plane campaign 
opens, Mr. Crary said, with the 
present schedule of 58 newspaper 


to be expanded. The company’s 1937 
plans also call for increased maga- 
zine space, and radio and posters, 
Mr. Crary said, likewise may be 
used. 

Advertising of the company in the 
past has been governed largely by 
net revenue, Mr. Crary pointed out. 
The increase of 18 per cent in pas- 
senger revenue in the first nine 
months of the year and 35 per cent 
increase in air express indicate the 
amount of advertising expansion 
contemplated. 

The campaign during the winte1 
months also will reflect the usual 
seasonal increase, Mr. Crary pointed 
out, since it has been customary to 
reduce advertising during the sum- 
mer months at peak travel seasons, 
and increase efforts during the win- 
ter. 

In addition to the new interior de- 
signs, the copy planned for the new 
planes will stress a new “dining 
car” service to be inaugurated as 
an independent unit by the com- 
pany. 

J. Walter Thompson Co., Chicago, 
is in charge of the campaign. 


Giellerup with Esty 
Leon W. Giellerup, formerly with 
McCann-Erickson, Inc., has joined 
the copy staff of William Esty and 
Company, New York. 


c = ——— 


‘SELL’ ECONOMY 
OF ADVERTISING, 
AFA HEAD URGES 


Barrett Named Governor at 
10th District Conclave 


Dallas, Tex., Nov. 17.—A plea from 
E. H. McReynolds, public relations 
director of the Missouri Pacific lines 
and president of the Advertising Fed- 
eration of America, for education of 
the American people in “intelligent 
use of this thing we call advertis- 
ing,” featured the Tenth District con- 
vention of the Federation which 
wound up here Saturday. 

Neal Barrett, Station KOMA, Okla- 
homa City, was elevated to the office 
of governor of the Tenth District 
succeeding Will C. Grant, Lone Star 
Gas Co., Dallas, and Elliott D. Roose- 
velt, vice-president, Hearst Radio, 
Inc., was elected member-at-large. 

Michael Murphy, Krupp & Tuffly, 
| Houston, was chosen first lieutenant- 
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The fattest prizes for those who are going after business in Michigan 
are in Detroit. Here are nearly half of Michigan's people—47.80%. 


FOURTH MARKET OF AMERICA, it is today one of the livest and 


most profitable areas in the country. 


How can you best get a shot at this market? Use The Detroit News. 
It has the largest trading area circulation of any Detroit newspaper 
and is the great home paper of Detroit. Week-day circulation has 
gone from 250,000 in 1933 to 313,000 today. And Sunday circulation 
in the same time has gone from 269,000 to 374,000. 

There's good hunting for you in Detroit! 
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governor; Leroy Swartzkopf, D. & M. | 
Advertising Co., San Antonio, second | 
lieutenant-governor, and E. H. Alex: | 
ander, Smythe & Smythe, Oklahoma 
City, secretary-treasurer. 


Will Fight Legislation 


Following a resolution adopted by 
the general convention, the board of 
directors voted to appoint a legisla- 
tive committee to work against the 
passage of legislation to tax advertis- 
ing, and also an advertising and pub- 
licity committee to work with a sim- 
ilar group from the Texas Press As- 
sociation in the sponsorship of a 
movement to secure adequate State 
appropriation for an advertising cam- 
paign of the 1937 Dallas World’s Fair 
and resources of the State. 

The slogan of the two-day sessions, 
“A right serious occasion seasoned 
with merriment,” was evident in the 
program, which was highlighted with 
the Federation president’s address at 
the annual luncheon. The Dallas 
News, Dallas Journal, Dallas Times 
Herald, and Dallas Dispatch spon- 
sored the meeting to which civic and 
business men were invited. 
Discussing the problems facing ad- 
vertising, Mr. McReynolds told the 
members, “We must educate the 
American people to make intelligent 
use of this thing we call advertising. 
We must give thought to the job of 
selling the American system of busi- 
ness and industry to the American 
people. 


Advertising on Trial 


“We all know that advertising is 
on trial, just as all other business is 
on trial,” he continued. ‘This is best 
seen in the legislation introduced 
such as the Robinson-Patman bill. 
Many more such bills will come. The 
only way we can combat this opposi- 
tion is to rededicate ourselves to the 
twenty-five year old slogan, ‘Truth 
in Advertising.’ 

“A peculiar idea exists in the 
American mind as to what advertis- 
ing is. They think it is something 
mysterious. We ask ourselves the 
question, what IS advertising? Web- 
ster is unsatisfying to me when he 
defines it, ‘To turn the attention of 
others to; announce; publish.’ 

“My definition is, ‘Advertising is 
the catalyst that produces a more 
abundant life for the American peo- 
ple by fusing production, distribu- 
tion and consumption into what we 
are pleased to call our American Sys- 
tem.’ 

“It is just as impossible to rid the 
advertising profession of those of 
questionable integrity as it is for the 
bar associations to divest themselves 
ot the shyster lawyers, or any other 
business to expel the racketeer. We 
made the first step twenty-five years 
ago when we started the ‘Truth in 
Advertising’ campaign. From this 
came the vigilance committees and 
then the better business bureaus. 
Various media have established their 
own censorships. If you do not be- 
lieve that, try to run an untruthful 
or obscene advertisement in your 
newspaper, or get an announcement 
over the radio. 


Indusrrial and 
Commercial 
Air Conditioning 


| Fort Worth, “The Nude Deal in AKG 


Effective coverage in this Important Dual Market 
«+. two monthly papers which have the greatest 
subscriber audience in air conditioning. Come to 
“Headquarters” for complete market and media data. 


HEADQUARTERS fiat 


KEENEY PUBLISHING COMPANY 


6 N. MICHIGAN .. CHICAGO 
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Using large newspaper display space 
Goldblatt Bros., Inc., Chicago, hai! 
launched a novel series of stories tying) 
up to a sales message the history of/ 

bakery goods. ; 


vertising,” he said, “comes from 
those who know nothing about it) 
They are the ones who have resorte 
to the tactics they accuse advertising 
people of using, distort or tell halt] 
truths, or introduce sensationalism. 9 
“I say that American business ani) 
American industry are on trial,” by 
said. “One of the most flagran) 
charges is that advertising adds t) | 
the cost of the products. It is ow 
job to educate the public that it doa 
not add to the cost, but that it hay 
done more to reduce cost and has i 
creased the standard of living if 
American homes than any other on 
thing. Compare your own lot wit 
that of people of other nations. at 
“Our quantity production of coffedy 
sugar, oil, silk, linked with propey 
advertising has made for a greate@firs 
cultural influence, and it is ridiculoujo, 
to try to destroy the factor tha nge 
brought it about. ST 
Points to Economy ’ 


“No group is better qualified to dF 
rect this education than is the spe” 
cialist in advertising. Nothing iss 
cheap as advertising when conside — 
ing its effectiveness and results 0!” 
tained. 

“During the depression there wa” 
a remarkably smaller percentage ¢ 
failures in businesses having exper 
enced advertising people direct the 
efforts than those who did not. 
challenge anyone to prove that a7 
vertising adds to the cost.” 

Other speakers were Lowry Mai 
tin, first governor of the Tenth Dis 
trict, who recited the part played 
the Associated Ad Clubs of Texas 
bringing about the Texas Centennil) 
celebration; Donald D. Hoover, Hal 
mond, Ind., on ‘“‘Nudes as Opposed 
Publicity;” Charles C. Johnson, J 
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instant use on layout. Easy — no experiencé 
7 needed. The cost is pennies — not dollars. 

FOTOTYPE ALPHABETS are made in many dit 
ferent type styles. Write today for illustrated foldet. 


‘THE FOTOTYPE COMPANY 


629 Washington Blvd., Chicago 


nograph 


SET ATTRACTIVE 7 
DISPLAY HEADS IN 


YOUR OWN OFFICE 
No Actual Type Needed 


If you use planograph or offset, FOTOTYPE 
ALPHABETS will save you typesetting or 
work on any job. The cardboard letters # 
into specially designed composing “stick 
Automatically self-aligned as set — ready fot 
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<= SATHESE PRODUCTS ARE TAKING 

"| ADVANTAGE OF ROTO AND 
COLOROTO ADVERTISING IN 
HE FIRST 3 MARKETS GROUP 


S Ou 
t it doe 
& its 
1 has inf 
ving ig 
ther ong 
lot wit 
ns. 4 
of cottee MPUHESE aggressive advertisers recognize the 
1 prope | & importance of pressure coverage in America’s 
greatdl irst three metropolitan markets—where popula- 
idiculoWRtion and pocketbooks are thickest—where cover- 
tor th Tage of most other media thins out. 

> They are buying coloroto and roto advertising 
to sell these vital markets. 
ied to "They realize the sales potential of a 245-county 
the sp : ° ° 

“territory which includes— 


a 


ing is 

considell! 27.9% of all U. S. 34.2% of all U. S. 
sults ot Families Retail Sales 

> 53.3% of all U.S. 38.9% of all U. S. ~ 

— be Bank Deposits Food Sales ee 
2 expe © 44:1% of all U.S. 29.8% of all U. S. ol —_ 
rect the Income Tax Returns Drug Sales ee - a ak ‘ 
1 not. he First 3 Markets Group—the Sunday roto pic- er ta 

that “ ture sections of the New York News, Chicago | Tr a. 

| ribune and Philadelphia Inquirer—delivers 45% i 

onda hn pa POverage of all the families in these 245 key 
played } POUNties at a monotone milline rate of $1.54. 4 
Rvs! > Costs Less Than Black-and-White 


ver, Ha) @ his is a lower cost per 100,000 circulation than 

ypposed © or black-and-white in most newspapers—lower 

nson, J than for black-and-whitein anygeneral magazine. 4 534,936 
’ 


eal in A”) Each of these newspapers reaches better than CULATION 
___| §7°% of the families in its own metropolitan area. which helee te inesense the effietener of edver- SUNDAY CIR’ oe 
~~~ 4 n combination, the Group blankets a rich, com- Cotes in = 6d First 3 Markets Grou , duction of the fin 
pact and highly urban territory with an average id i Roto repre 
amily coverage of 56% in 703 cities of 2,500 popu- Total Circulation Over 4,500,000 character: ¢ all the families 
ation or more. The total circulation of the Group is in excess of 45% eigenen 14 of all goods 
/Surveys demonstrate that roto advertising gets 4,500,000. No other publication—no group of pub- who buy wey in America 


ore attention than any other form of newspaper lications—offers such a prime advertising buy in sold at ret! 


Promotion. Roto’s full-family appeal is further this vital area. 59% coverage of me hiladelphia- 
enhanced by its timely influence upon full-family Measured by any yardstick—market coverage, York, Chicag and ties of 
PePuying decisions on Sunday—the one day of the sales power, economy of results—the First 3 Markets % cover ge © 703 m 

eek when the whole family has the greatest Group merits first place in your advertising plans. 56 QO or more population. . 

fisure toread, considerandrespond to advertising. Ask your advertising counsel or a Group repre- - e roto at only $1 54 P 


=* Printing comparable to the finest magazine sentative for the complete facts about this low- Monoton 
Residenti |4WOrk—permitting full expression of the product’s cost, high-profit route to greater sales in Amer- milline. es as low 9S $2, 


Condi) orm and color—this is a definite plus factor ica’s First 3 Markets. Colorote pegrculation- 
’ illion ¢! 


MARKETS GROUP 


New York SUNDAY NEWS UNttago-S#NDAY_IBIBUNE - Philadelphia SUNDAY INQUIRER 


DANY | NEW YORK OFFICE CHICAGO OFFICE SAN FRANCISCO OFFICE 
Monroe 1172 William E. Farrell, 220 E. 42nd St. James Crawford, Tribune Tower Keene Fitzpatrick, 820 Kohl Bldg. 
—— Vanderbilt 3-9292 Superior 0100 Garfield 7946 
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Gamble Calls. 
Tax Drain New 
Agency Threat 


Boston, Nov. 18. — Adyertising 
agencies will have to look for new 
sources of income to compensate for 
the inroads the Social Security act 
will make on their margin of profits, 
Frederick R. Gamble, executive sec- 
retary of the American Association 
of Advertising Agencies, told the 
Advertising Club of Boston here last 
week, 

Discussing the profit problem of 
agencies, Mr. Gamble pointed out 
that 70 per cent of billing goes to 
meet payroll and that in 1935 
only 4.75 per cent of total billing 
was profit. With the 15 per cent 
agency commission’ sealed, the 
new act will make deep inroads into 
the slim profit unless more income 
is made available to the agencies. 


Need Margin Increase 


Mr. Gamble said that there were 
four alternatives which agencies 
could take in solving the profit prob- 
lem. They could be satisfied with 
less profit, give less service (al- 
though the trend is to more 


give 


The camera’ man 
was there and 
ready when the 
ship went down. 
Most scoops occur 
by accident. But it 
is not by accident 
that sales are made 
through scoop ad- 
vertising. 


Phe 
GRADUATE 
GROUP 


42 alumni magazines of leading 
American colleges reaching 


250,000 graduates with one plate. 


30 Rockefeller Plaza 
New York 


CHICAGO SAN FRANCISCO DETROIT 
BOSTON LOS ANGELES LONDON 


present staffs or increase income. 


He advocated the latter. 


Agencies all over the country are 
concerned with the publishers’ rec- 
ognition of weak agencies, he added. 

“While the publisher has a perfect 
right to derive his income from 
whatever sources he finds available, 
it is bad for the advertising business 
to have an influx of recognized 
agencies which are not equipped to 


|} turn out good work,” he stated. 


He cited the work done in Cleve- 
land by its Media Recognition Bu- 
reau to improve advertising stand- 
ards among agencies, and also fore- 
cast coming legislative action. 


“The general tendency and senti- 
ment in the legislation which will be 
discussed and acted upon during the 
ensuing session of Congress and dur- 
ing state sessions will be to aid the 
small buyer and consumer,” he as- 
serted. 


“Many of the legislative actions 
are of vast importance to advertis- 
ing,” he added, mentioning the pos- 
sibility of “State Robinson-Patman 
Acts.” 

A defense of advertising from at- 
tacks leveled against it in books, 
schools and universities was urged 
by the speaker. He decried the fact 
that popular opinion, in many cases, 
still regards advertising as a “bally- 
hoo business.” 


Mutual, Philadelphia; Guardian 


INSURANCE COPY 
MUST SIMPLIFY 
SALESMAN'S J0B 


(Continued from Page 21) 
Group Three embraced companies 
with $500,000,000 or more of insur- 
ance in force; Group Two, between 
$250,000,000 and $500,000,000. Group 
One, $250,000,000 or less. 

As indicated, Travelers Insurance 
Company, Hartford, was awarded the 
largest number of points in Group 
Three. Northwestern National Life, 
Minneapolis, won this sweepstakes in 
Group Two, and Excelsior Life Insur- 
ance Company, Toronto, in Group 
One. 

Individual winners in each classi- 
fication follow, the order of listing 
not necessarily indicating the grad- 
ing of the jury: 

List of Winners 

1. Insurance journal advertising— 
Group Three: Lincoln National, Fort 
Wayne, Ind.; Mutual Life Assurance 


Company of Canada, Waterloo, Ont.; 
Mutual Life of New York, New York; 


Travelers, Hartford. (Tie in_ this 
classification). Group Two: Fidelity 


Life, 


PICTURES, INC. 


—. uses Scoop Advertising 


HEVROLET sold a million dollars worth of cars to college 
graduates this year—sales directly traceable to the Grad- 


uate Group. 
Here’s how they did it: 


Chevrolet advertises to the alumni of America’s leading col- 
leges in the Graduate Group. These alumni are loyal to their 
colleges, want their alumni magazines to succeed, help out 
by sending to the Graduate Group advance information about 


major purchases. 


This year they sent us 3,339 coupons telling us what cars they 
planned to buy, and when. We sent the coupons to Chevrolet. 
and Chevrolet, armed with this advance inside dope, “scooped 


the Group.” 


Knowing Chevrolet, you may be sure that there was full coop- 
eration between the Advertising Department, the Sales Depart- 


ment and the dealers. 


But unless you know the college grad- 


uate and his sincere loyalty to his Alma Mater, you will not 
understand the part he played—sending in his coupon, calling 
on his dealer, presenting his Graduate Group Courtesy Card. 
reporting his Chevrolet purchase. 


Advertising in the Graduate Group is scoop advertising. It 
earns and begets advance information denied to competitors. 
Send for “Little Ads from Big Agencies”—documented proof 
of direct sales through Scoop Advertising. 


LIFE ADVERTISERS PLAN STRATEGY 


This congenial group is made up of A. Scott Anderson, Equitable Life of lowa, 
Des Moines; Thomas J. Hammer, Protective Life, Birmingham, and John H. 


McCarroll, Bankers 


Life, Des Moines. 


New York; Reliance Life, Pittsburgh. 
Group One: Girard Life, Philadelphia; 
Pilot Life, Greensboro, N. C.; United 


Mutual, Indianapolis. 
2. Magazine advertising — Group 
Three: Penn Mutual, Philadelphia; 


Phoenix Mutual, Hartford; Travelers, 
Hartford. Group Two: Guardian, New 
York; Life Insurance Company of 
Virginia, Richmond; Northwestern 
National, Minneapolis; Group One: 
Atlantic, Richmond; Excelsior, To- 
ronto; Pilot, Greensboro. 

3. Newspaper advertising — Group 
Three: Lincoln National, Fort Wayne; 
Mutual Life, Waterloo; Travelers, 
Hartford. Group Two: Guardian 
Life, New York; National Life & Ac- 
cident, Nashville; Northwestern Na- 
tional, Minneapolis. Group One: Cali- 
fornia Western States, Sacramento; 
Dominion Life, Waterloo, Ont.; Old 
Line Life, Milwaukee. 

4. Booklets—Group Three: 
Mutual, Philadelphia; 
tual, Hartford; 


Penn 
Phoenix Mu- 
Provident Mutual, 
Philadelphia. Group Two: Guardian 
Life, New York; Home Life, New 
York; Northwestern National, Minne- 
apolis. Group One: California West- 
ern States, Sacramento; Excelsior, 
Toronto; Great Southern, Houston. 


Best Folders, Leaflets 


5. Folders and _ leaflets — Group 
Three: Bankers, Des Moines; Equit- 
able, New York; Mutual, New York; 
Travelers, Hartford. Group Two: 
Guardian Life, New York; Home Life, 
New York; Reliance Life, Pittsburgh. 
Group One: Berkshire Life, Pittsfield; 
Excelsior Life, Toronto: United Mu- 
tual Life, Indianapolis. 

6. Other printed material—Group 
Three: Lincoln National, Fort Wayne; 
Penn Mutual, Philadelphia; Travelers, 
Hartford. Group Two: Home Life, 
New York; Imperial Life, Toronto; 
Life Insurance Company of Virginia, 
Richmond; Northwestern National, 
Minneapolis. Group One: Central 
Life, Des Moines; Columbian Na- 
tional, Boston; Continental American, 
Wilmington; Monarch Life, Spring- 
field, Mass. 
7. Weekly publications to agents— 
Group Three: Bankers Life, Des 
Moines; Equitable, New York; Travel- 
ers, Hartford. yroup Two: Acacia 
Mutual Life, Washington, D. C.; Na- 
tional Life and Accident, Nashville; 
Northwestern National Life, Minneap- 
olis. Group One: Home Beneficial As- 
sociation, Richmond; Provident Life 
and Accident, Chattanooga; Sun Life, 
Baltimore. 

8. All other publications to agents 


delphia; Home Life, New York; Life 
Insurance Company of Virginia, Rich = 
mond; Northwestern National, Minne-— 
apolis; Reliance, Pittsburgh. Grow 
One: Berkshire Life, Pittsfield; Co- 
lumbian National, Boston; Norther 
Life, Seattle. 


Keeping Customers Sold 


9. Publications to policyholders— 
Group Three: Bankers, Des Moines 
London Life, London, Ont.; Provident 
Mutual, Philadelphia. Group Twe 
Acacia Mutual, Washington, D. C 
Imperial Life, Toronto; National Life 
and Accident, Nashville. Group One 
Monarch Life, Springfield, Mass. f 
Northern Life, Seattle; United Mutua 
Life, Indianapolis. 

10. Sales promotion—Group Thre¢ 
Equitable Life, New York; Massachu 
setts Mutual, Springfield, Mass.; Pen: 
Mutual, Philadelphia. Group Twé 
Fidelity Mutual, Philadelphia; North- 
western National, Minneapolis; Rell 
ance, Pittsburgh. Group One: Cal 
fornia Western States, Sacrament 
Central Life of Illinois, Chicago; Stat 
Farm Life, Bloomington, III. 

11. Direct mail — Group Thre: 
Connecticut Mutual, Hartford; Mass: 
chusetts Mutual, Springfield; Pe: 
Mutual, Philadelphia. Group Two 
Acacia Mutual, Washington; Life In: 
surance Company of Virginia, Rich- 
mond; Reliance Life, Pittsburg! 
Group One: Excelsior Life, Toront 
Ohio National, Cincinnati; Old Line 
Life, Milwaukee. 

12. Conservation — Group Three 
Equitable Life, New York; Great Wes 
Life, Winnipeg; London Life, London 
Ont. Group Two: Northwestern Na: 
tional, Minneapolis. Group One: At 
lantiec Life, Richmond; Corftinenta 
American Life, Wilmington; Monar 
Life, Springfield, Mass. 

13. Annual statements — Grou 
Three: Connecticut Mutual, Hartford 
Massachusetts Mutual, Springfield 
Mutual Life, New York. Group Tw 
Life Insurance Company of Virginia 
Richmond; Northwestern National 
Minneapolis; Reliance Life, Pitts 
burgh. Group One: Atlantic Life 
Richmond; Dominion Life, Waterlo 
Ont.; Home Beneficial Association 
Richmond, 


To Feature Canaries 
The Just-Rite Company, Milwaukee 
maker of bird foods, will start a prt 
gram on Saturday, Dec. 12 at 5:4 
6 p. m., EST, whose stars will 
“Radio’s largest canary chorus,” 4 


—Group Three: Connecticut Mutual, lo 
Hartford; Equitable, Des Moines; companied by a_ concert ensemble 
Provident Mutual, Philadelphia.| The program will run for 52 week 
Group Two: Fidelity Mutual, Phila-!on the Inter-City Network. 

——— 
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2 J. J. GIBBONS LIMITED - 


ADVERTISING AGENTS 


Signs that STRESS 
Accepted Quality 


Quality products are adver- 
tised more effectively at the 
point of sale by rich, enduring 
cast metal signs which in them- 
selves express quality. So use 
Turner signs — custom made of 
bronze, brass, or aluminum—for 
point-of-sale, desks and walls— oS 
or for banking rooms and build- “ar. 


y Wm. SWIFT KELLEY 


SUGGESTS 


MILWAUKEE | 
CHOCOLATES | 


ings. Send your art department 
sketches for our suggestions 
and quotations —or write for 
illustrated literature. 


AY pol g ming — ey | 
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If your team makes a lot of yardage 
out in the middle of the field but doesn’t 


score often enough, pass this selection of 
plays along to the quarterback. 


The Statue of Liberty Play 


The Statue of Liberty play has been used 
over and over again to turn a lost cause into 
victory. The success of this play depends on 
having a strong line. Signals go something 
like this: 

Customer: “What kind of canned peas do 
you have?” 

The grocer at the word “have” fades back 
and picks up Your Product. He holds it up 
with his right hand, simulating the Statue of 
Liberty. He says in a loud voice, “Madam, 
these are Your Brand peas. They are a supe- 
rior pack of large, firm selected peas of delt- 
cious flavor.” 

The grocer does not immediately hand Your 
Product to the customer; he pauses until the 
interference is broken down. The customer 
now reaches out and says, “Let me see them.” 
At this point the grocer makes a perfect pass 
of the product into the customer’s hands and 
as he does so he quietly says, “and what else?” 


® The Center Rush Attack 


Every successful team naturally will have a 
good center rush attack. Such an attack when 
well-executed will pile up score after score 
against most any opposition. 


The grocer must be trained to make a good 
mass display of Your Product right at the 
center of activity The formation used in this 
display should be jumbled. Now when the 
rush comes Your Product is sure to go over. 
As women surge up to the counter they'll take 
your product with them time after time. 

The figures show that in the end you'll score 


THE PROGRESSIVE GROCER 


BUTTERICK BLDG, NEW YORK e MALLERS BLDG. CHICAGO ¢ HOBART BLDG. SAN FRANCISCO 


from 20% to 50% more touchdowns by the 
consistent use of a good center rush attack, 
and in selling groceries, too, they pay off on 
the score. 


©The Fake End Run 


The fake end run is a reliable method of 
scoring when it’s fourth down and 22 yards to 
go for a goal. This play depends not on de- 
ception but expert ball handling. The crack 
teams of the country work it like this: 

Customer: “Give me six bottles of PDQ 
beer, please.” 


At the word “please” the grocer smiles, says 
“certainly” and starts on the run for the back 
room. He takes three steps, pauses, and says 
regretfully, “Oh, I’m sorry but we do not have 
any PDQ beer on ice just now.” 

Customer: “Um, what kind of beer do you 
have on ice?” 

Grocer: “We have Your Brand beer that is 
nice and cold. It’s a very fine beer too. We sell 
an awful lot of it.” 

Customer: “Very well. I'll take the Your 
Brand beer.” 


The opposition is now shattered and the 


grocer takes Your Brand straight through for 
another touchdown. 


e The Forward Pass 


The forward pass is the greatest scoring play 
known to grocery store football. You can score 
with this play from any position in the store. 

When a customer orders a product you 
make but does not specify Your Brand, the 
grocer must always pass her Your Brand. It 
may be a long pass (via the truck to the 
customer's home) or it may be a short shuffle 
pass across the counter. If you have any kind 
of acceptance at all, you will complete these 
passes 96% of the time 


How ta make 


OUCHDOW 


e The Spread Play 


A little razzle-dazzle lends zip and color to 
the attack. It not only helps in the score but 
it helps at the gate. Now that grocers have 
adopted the open (display) game too, razzle- 
dazzle is more useful than ever. In this play 
tHe grocer spreads Your Product all over 
town by first giving it a good boost in his own 
advertising. He spreads it in displays in his 
windows, and spreads it again in good displays 
all around his store. The more he spreads 
Your Products out the more often he will 
shake them loose for touchdowns. 


@ The Old Hidden Product Play 


This is one of the most widely used and 
most successful ways known to merchandising 
of putting a product over. The grocer simply 
hides all the competing products under the 
counter or in the back room except yours. You 
get a clear field from the start. Customers have 
got to find the other fellows’ products before 
they can buy them. 

The success of this play depends on having 
a strong forward wall. If the grocer can keep 
the customers from nosing around in his back- 
room, cellar, and behind the counters, the play 
will always win. 


YOuR PRODUCT 
fresh 
3°22 
ja SZh@. 
— 
7 ams 4 


- 

Some teams combine the “spread play” 
(above) with this hidden product play. They 
not only hide the other fellows’ products but 
they spread yours all over the store. 

* * . * 

You can start a winning streak in any 
store by coaching the grocer to use plays 
like these to put your product across the 
counter. If you want to ‘coach a lot of 
grocers a good way is through advertising 
in The Progressive Grocer. It reaches the 
75,000 biggest and most responsive gro- 
cers in this country. 
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November 23, 1936 


Information 
for 
Advertisers 


The following documents may be 
secured without charge from compa- 
nies sponsoring them, or through 
ADVERTISING AGE, by any national ad- 
vertiser or advertising agency execu- 
tive writing on his business letter- 
head. 


No. 1057. Northwest Market Facts. 


Total Northwest cash farm income 
to September 1 amounts to $572,758,- 
000, according to this folder issued 
by the Minneapolis Tribune, A tabu- 
lation of farm sales broken down by 
states shows the amount of actual 
cash already received by farmers and 
now in cireulation in this trading 
area. 


No. 1058. The Robinson-Patman Act 
—Its History and Probable Mean- 
ing. 

The Washington Post has issued 
this valuable analysis of the Robin- 
son-Patman Act, which contains the 
text of the bill and presents possible 
interpretations of the controversial 


portions of the law, with arguments 
in support of, and in opposition to 
each of them. 


No. 1059. Atlanta and 8 Prosperous 
Cities Within Its Retail Trading 
Zone. 

In this 24 page brochure the At- 
lanta Journal gives a graphic picture 
of the sales possibilities for adver- 
tisers in the eight principal cities 
of the Atlanta trading area. 


No. 1060. Detroit and Michigan Ra- 
dio Markets. 

A wealth of market facts are pre- 
sented in this booklet issued by Ra- 
dio Station WXYZ. Included are 
coverage maps, and information on 
population, retail sales, mail returns 
and the merchandising service of- 
fered by the station. 


No. 1088. Letterpress on Parade. 


This is one of a series of folders 
issued by the International Associa- 
tion of Electrotypers & Stereotypers 
to demonstrate, through reproduc- 
tions of various subjects in many 
different fields, the results obtainable 
by letterpress. 


No. 1046. Selling the Consumer in 
Hawaii. 


Issued by the Honolulu Star-Bulle- 
tin, this brochure contains data on 
population and agricultural and in- 


TOPPING OFF THE ANNUAL. CCA CONCLAVE 


Grouped around this long, long banquet table are members who attended the recent fifth annual meeting of the Con- 


trolled Circulation Audit, 
J. Walter Thompson Co. 
Downs, 


Inc., 
(left) ; 
Ethyl Gasoline Corporation; 


dustrial production, and presents the 
paper’s editorial features, rates and 
coverage of the Honolulu market. 


HORACE, THEY TELL ME TH 
THERE ARE 204,326 DOGS IN 
THE HOMES OF THE 204,326 
READERS OF SPORTS AFIELD, 


-4 ' \ Fe rad WR 
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SPORTS AFIELD . . bags the limit of America’s spending sportsmen 


“ 


OPPORTUNITY FOR AMBITIOUS AUTOMOTIVE ADVERTISERS! Problem 
175,107 SPORTS AFIELD readers own automobiles. Assuming an annual travel of only 10,000 miles, 
they cover a total of one and three-fourths billion miles and more than seven billion tire miles. They 
will use (at an average of 14 miles to the gallon) more than 125,000,000 gallons of gasoline, with 
oil, batteries and accessories in proportion. In 1937, they will buy 350,124 tires and if they drive 
their cars 40,000 miles, 43,777 will buy new automobiles. Question: Can you afford to overlook 
this fertile market, whose cover-to-cover readership of SPORTS AFIELD assures your advertisement 
of dominant attention at a lower cost than being buried somewhere else? 


William A. Wolff, Western Electric Co.; 


dire-tor. 


No. 1039. How Will the Bridges 
Affect San Francisco Business? 


This brochure contains a forecast 
of the changes in traveling and buy- 
ing habits following the opening of 
the Golden Gate and San Francisco- 
Oakland Bay bridges, and is based on 
an analysis of 12,469 personal inter- 
views made for the San Francisco 
Examiner. 


No. 1040. Here’s Why We _ Say 
Marion is Indiana’s Best Market. 
In this folder the Chronicle and 

Leader-Tribune and the Sunday 
Chronicle-Tribune list the important 
farm crops and a few of Marion’s 52 
industries, indicating the buying 
power of this area. The folder in- 
cludes information on circulation and 
the papers’ merchandising co-opera- 
tion. 


No. 1041. A Signal Story. 

This little booklet issued by Radio 
Statfon WOR tells about the station’s 
signal strength and contains a map 
representing its mail returns, made 
from a field intensity survey and a 
study of 50,000 letters received. 


No. 1042. 
tively. 


Using Rotogravure Effec- 


This new 164-page book, issued by 
Kimberly-Clark Corporation, projects 
the appeals which have been found 
successful in newspaper advertising 
into the field of direct mail. Auto 
motive, foods, furniture and house- 
hold appliances are represented, and 
the same material is printed on four 
different rotogravure papers, many 
of the illustrations in four colors. 


No. 1043. An Independent Radio 
Survey of Greater Kansas City. 


A facsimile of a radio survey made 
by a certified public accountant for 
a Kansas City advertiser and an an- 
alysis of the study have been issued 
by Radio Station W9XBY, Kansas 
City. 


No. 1044. Great and Growing 
Greater. 


This brochure describes the addi- 
tions and improvements in stations, 
facilities and programs which are in- 
creasing the effectiveness of the NBC 
Blue Network. Included are “The 
Blue Book of Blue Network Adver- 
tisers,”’ and some examples of sales 
results from 1929. 


No. 1,000. “—and now, 
solid gold watch—” 
This new promotion piece by Wal- 

laces’ Farmer and Iowa Homestead 

takes an amusing slant to discuss 

a serious subject. It urges break- 

down of farm paper circulations by 

advertisers to determine how much 
of it is helpful in any specific mar- 
ket area. 


No. 1,001. The Story of a Million 
People with $315,100,000. 
WBIG, Greensboro, N. Car. 

ated by the North Carolina Broad- 

casting Company, has issued this 
promotion piece to give salient facts 
about its market. The station’s mer- 


on top of this 


» Oper- 


chandising support is also explained. 


at the Waldorf-Astoria, New York. Standing at the speaker's table are Sidney W. Dean, Jr., 
S. L. Muelendyke, Marschalk & Pratt; E. N. 
B. C. Duffy, Batten, Barton, Durstine & Osborn, and Frank L. Avery, CCA managing 


“The determining factor in the size 
of a station’s audience is its pro- 
gram policy, rather than its wattage,” 
says WBIG. 


No. 1,007. America’s First Market. 


This brochure by The American 
Girl draws an interesting picture of 
the modern girl, described as “The 
new autocrat of the breakfast table.” 
Besides having considerable to say 
about family purchases, the booklet 
sets forth, the modern maid is an 
avid consumer of all that the market 
affords for herself. Among her 
achievements, she consumes $2,190 
worth of groceries while at camp 
each year. Girl Scouts of America, 
for which the magazine is official 
publication, now has a membership 
of almost 500,000. 


No. 1,008. 
plays. 
This portfolio reviews the history 

of open mass display and shows vari- 

ations as produced by Hinde & 

Dauch Paper Co. for a large number 

of national advertisers. The salient 

points of each are described. 


No. 1,009. Automobile 
Modern Mechaniz. 


This mimeographed sheet is a re- 
port on ownership of automobiles 
by readers of Modern Mechaniz, 
broken down by makes of car. Ac- 
cording to the survey, covering 2,431 
readers, 78 per cent already own cars, 
35 per cent having purchased since 
January, 1933. Nine per cent of the 
total was bought during the first 
half of 1936. 


No. 1011. The Facts in the Case. 


A unique container for information 
is this brochure representing a case 
of “Fine Old Whisky,” issued by the 
New York World-Telegram. Inside 
are statistics on the trend of liquor 
advertising lineage in New York 
daily newspapers. 
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OUT NOVEMBER 19th 
BUT... 


THE NEW LIFE WAS BORN BEFORE 
ITS BIRTHDAY no crystal-gazer, LIFE, the 


weekly picture magazine, withholds any proph- 
ecy of how successful an advertising medium 
it will be. 


But certain prenatal facts about LIFE re- 


EDITORIAL AND ADVERTISING OFFICES: 


Cai, AGI aa YR 


veal tangible evidence that will probably inter- 
est advertisers: 
~*~ * * 


ORDERS: LIFE has on its books pre-publi- 
cation orders for over 1000 pages of advertising. 


CIRCULATION: on its subscription galleys 


LIFE has 201,645 subscribers. 


PICTURES have been a vital stock in trade- 
of LIFE’s parent organization, TIME Inc. 
TIME has made increasingly wide 
use of news-pictures since its first 
issue in 1923. Fortune has advanced 
the beautiful reproduction of pictures, 
and introduced to America Salomon’s 
candid camera. The screen’s March of 


135 EAST 42ND STREET, 


ee eee bg ee sear yo Nt. eee 


Time in three years has taken, witnessed, and 
edited miles of fact picture film. 


PICTURE SOURCES: LIFE becomes a pic- 


ture magazine with access to pictures from 

all over the world, supplied by the leading pic- 

ture agencies and by many well-known photog- 
raphers who have joined LIFE’s contributing 
staff. 

a. + « 

In brief, LIFE does not predict its future, 
but as it comes into being Thurs- 
day, November 19th, it feels it is in a 
position to assure advertisers that it 
has done its preliminary best to make 
itself a good magazine and good adver- 
tising medium. 


NEW YORK CITY 
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ADVERTISING 


November 23, 1936 


Swiss Colony Wine 
Stages Record Drive 
In the most extensive outdoor 
advertising campaign in its history, 
the Italian Swiss Colony of Califor 
nia, 55-year-old winery, posted 300 
cities and towns in five states. 
The new “Tipo” bottle was 
tured in the posters, with a 
Italian background. 


fea- 


gay, 


Kantner in New Post 


Oscar Kantner, formerly adver- 
tising manager of Fox West Coast 
Theatres, Los Angeles, and later 
radio director of San Diego Exposi- 
tion, has joined the Hollywood office 
of Associated Cinema Studios. 


Dahl Promoted 


H. A. Dahl has been appointed do- 
mestic regional sales manager of Kel- 
vinator Corporation, Detroit, for the 
central region. 


Briggs Ware Displayed 

Briggs Beautyware, 
tures, has established 
display at 177 N. 
Chicago. 


F elias to WGH 


Frank Fachini, Jr., Norfolk, Va., 
has joined the sales department of 
Station WGH, Newport News. 


plumbing fix- 
a permanent 
Michigan Blvd., 


Rosy 1937 Prospects 
of Industrial Goods 


Sketched Before EAA 


Chicago, Nov. 
‘of industrial products and heavy 
goods may look to 1937 as a year of 
junusual opportunity for profitable 
advertising and marketing efforts, 
the Engineering Advertisers Associa- 
tion was told last night by six au- 
thorities from leading industries. 
The program was devoted to a survey 


tising executives in planning 1937 
campaigns. 

Activity in the building and con- 
struction industries has reached a 


point where delivery of materials is 
one of two factors that may retard 
its pace of recovery, J. R. Fugard, of 
Thielbar & Fugard, Chicago archi- 
tects, declared. The other menace 
to further acceleration in this field 
is labor controversies. 

Mr. Fugard referred to advertising 
in the business press as the archi- 
tect’s only source of information on 
new building products and materials, 
and urged that advertisers in this 


17.—Manufacturers | 


field be sure to include in their copy 
some assurance of delivery or deliv- 
ery terms, which he considers of im- 
portance under present conditions. 
For the planning of industrial expan- 
sion, he looks for the organization 
lof a national department of public 
works. 


House Shortage Here 


of markets to assist industrial adver- | 


| Also commenting on the building 
) and construction situation, Col. Wil- 
lard T. Chevalier, McGraw-Hill Pub- 
lishing Company, New York, forecast 
a residential building boom for 1938- 
41. The average residential vacancy 
is now only 3%, per cent, while com- 


mercial vacancy is 25 per cent. Col. 
Chevalier stressed the point that 
public works are not overdone, but 


instead have actually been operating 
under curtailment. This type of build- 
ing, he informed, is coming back 
slowly with a greater percentage of 
‘it being financed with local funds 
|rather than federal money. Industrial 
|\building is up 70 per cent over last 


* * 
oe 
Ltnes, Uy heh ead aif ee 
HES FETCHING THE ALBUM AGAIN’ 
posite over the family album may be in- out pink cheeks and glowing health for Junior— 
teresting enough when you're in the driver’s and in less time than it takes to tell, it will have 
seat... but when it’s somebody else’s album, the planted the “buying urge” that starts millions 
urge is prompt and inevitable: “James, my hat of hands moving pocketwards for a purchase. 
and coat, he’s going to bore us with ‘loved ones’ The most successful advertising campaigns 
again!” have been those which caught this spirit of self- 
° 7 5 interest. 
How many advertisers, moved by the glow of For example, radios have been sold not be- 
proprietorship, make the mistake of mentally cause they are equipped with by-pass condensers 
projecting their own enthusiasm into the minds or screen-grid feedbacks . . . but because they 
and hearts of prospects whose only interest in bring the world of music, entertainment, news 
any product is: “What will it do for me?” and romance into millions of thrill-hungry homes. 
Being basically selfish, people are not likely Automobiles have been successfully merchan- 
to respond to things which do not affect them dised not because they out-power a percheron 
intimately. Therefore, advertising copy which eighty to one . . . but because they annihilate 
merely eulogizes one’s product as such is likely time and space ... bring loved ones together . . . 
to garner only a generous harvest of yawns from open up new vistas to people whose worlds were 
those hard-boiled millions to whom “altruism” is formerly circumscribed by the bounds of the 
just another word in the dictionary. backyard fence. 
Here, in fact, is the basic weakness of adver- ; ‘ 
tising copy which is too closely tied to the apron- Looking out for Number One 
strings of its product. Advertising copy which is And so it is with other products. Sales curves go 
concerned more with the intrinsic details of one’s up not because of the public’s blind loyalty to 
merchandise than with the wants and desires of manufacturers ... but because the merchandise 
prospects whose patronage it seeks to win. they produce provides the comfort, convenience, 
Like the host who “overtalks” his album, his thrills and romance that people want and 
golf game or his girth—the advertiser whose copy demand. 
talks “product, product, product,” to the neglect Perhaps you would like to know more about 
of everything human is in grave danger of hav- this agency's viewpoint on the self-interest factor 
ing his million-dollar audience reach for their in advertising. Perhaps you would like to see 
figurative hats and coats. some of the typical campaigns in which we have 
But let our advertising copy talk to people interpreted this trait to the sales advantage of 
about themselves—let it discuss their hopes and many of our clients. If so, a note on your execu- 
desires ... let it, for example. promise quicker tive letterhead will arrange an interview. There 
meals or less housework for mother ... let it hold is no obligation, of course. 
RUTHRAUFF & RYANiiwe. 
-% 
NEW YORK Advertising CHICAGO 
ST. LOUIS . DETROIT - LOS ANGELES . SAN FRANCISCO ‘ LAKELAND, FLA. , SEATTLE 


MR. LJUNG TELLS 'EM ABOUT RADIO 


Karl Lijung (left), Jefferson Standard Life Insurance Co., Greensboro, N. Car., 
one of the few insurance companies which operate radio stations, snapped at 
the life convention with D. Bobb Slattery, Penn Mutual, Philadelphia, retiring 
president, and Charles C. Fleming, Life Insurance Co. of Virginia, new president. 


year, and residential building over | 10 to 20 per cent of the plant invest- 
100 per cent, he advised. | ment. 

The petroleum industry also will; The meat packing industry does 
reward industrial marketers in 1937, not wait for obsolescence to influence 
according to Dr. Gustav Egloff, direc- modernization and plant construc. 
tor of research, Universal Oil Prod-| tion, but is guided more by a desire 
ucts Company, Chicago. The industry | to give the public products they want 
is -in a better position than it ever |in the form or packaging they want 
has been and will produce and sell|them in, H. D. Trefft, director of 
more oil next year than at any other | packing house practice, Institute of, 
time in its history. The industry| American Meat Packers, told the 
now is 10 per cent ahead of its 1929) meeting. The industry is using more 
record and Dr. Egloff expects 1937 to|and more mechanical handling and 
show an additional 8 to 10 per cent | corrosion is its greatest problem. 
increase. The petroleum industry is| The factors which have influenced 
spending one billion dollars in 1936|expansion in the packing industry, 
for modernization and new equipment | he detailed as _ follows: Drought, 
and will spend a like amount next, which influenced the canning of 
year. |meats; shifts in livestock popula- 

Supply Is Ample tion; higher standards of operating 
‘conditions as set by the Bureau of 
Animal Industry; shift in popula-| 
tion; educational work within the in- | 
| dustry on processes, etc.; merchan- 


Expenditures will be distributed 
approximately as follows, in millions 
of dollars: Production, 460; refining, 


250; marketing, 150; transportation, | 4 Jin; trends toward amaiier enite 
* sing trends ar ‘ 8; 
90; and natural gas, 25. The huge 7 3 


| . . 
|demand for fresher and better prod- 
ucts which localize processing and 


sums are being spent to keep the in- 


dustry in step with the rapid develop- commen & webrtet the baw tenes 
ments uncovered by research within ‘ * ype 


the industry. Dr. Egloff asserted that | ie + hgh "i wind piece Bei verrtyerntes 
this country need not fear running | Tucks and ale condoning. 
out of oil for any use. | Summer May Be Peak 
Another industry that is running | J. F. Gilchrist, vice-president, Com- 
ahead of all records is the pulp and monwealth Edison Company, re 
paper industry which has started or | viewed the central station field. He 
planned over $48,000,000 of construc- | foresees the time when, through air 
tion work for new and increased | ¢onditioning and other load building 
plants to accommodate trade de-| factors, summer may become the 
mands. Harry Western, editor, The| peak load season for this division of 
Paper Industry, told the meeting that | the public utility field. The present 
the greatest concern of the industry | output is now ahead of the industry's 
is to obtain sufficient supply of pulp. | highest peak and no letup in demand 
Many of the new plants going up|is in evidence. If the demand nearly 
are in the South and the construction | stabilizes itself throughout the year, 
of these new mills will definitely ef-|the condition will result in installa: 
fect a large volume of modernization | tion of auxiliary equipment to permit 


work to enable older mills to compete 
effectively. The paper industry is one 
of the largest users of industrial 
equipment and supplies in addition 
to its specialized equipment and ma- 
terials. 
Cites Expansion Plans 

Next year may see a five billion 
dollar investment for expansion and 
modernization by the iron and steel 
industry, according to E. G. Fox, 
vice-president Freyn Engineering 
Company. Of this amount three and 
three-quarter billions will be spent 
for equipment. Annual sales of 
industry average approximately $3,- 


250,000,000. One-third of sales goes 
for materials, divided one-third for 
equipment and two-thirds for raw 


materials. 


| pansion within the industry has been 
more for finishing works than 
and steel capacity. This condition 


| 
|has led to expansion programs in the 
| 
| 


| trend of the industry, he explained, 


|is toward lightweight products and 
closer control over accuracy and fin- 
ishing. 
twice the electric power consumption 
of any other industry and the elec. 


trical equipment required represents | 


the | 


Mr. Fox pointed out that recent ex- | 


iron | 


latter division which in 1937 will 
| aggregate $200,000,000 or more. The 


overhauling of generating units, 
which otherwise could not be taken 
out of service, as is done now in 
slack periods, Mr. Gilchrist explained. 
He urged his listeners to make all 
|their marketing efforts build toward 
| future business by creating a desire 
| for better and more completely 


equipped homes and factories. 


JANESVILLE 


| 


Gets a Raise 


$260,000 Increase to G.M.C. 
men, plus $125,000 Christ- 
mas bonus. Chevrolet is 
rushing production for 

| 1937 quota set at new 

high. 


Retail Sales at New High. 


Big volume showing in 
all lines, 
2.349 New Cars sold in 


tock County in first ten 


months of 1936. 


| Big Rural Electrification 
project ready for ap- 

| proval. 

|} 100,000 market best since 1929— 


ideal for test advertiser—blanketed 
by both mediums. 


The industry, he stated, has | 


Janesville, Wisconsin 
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ADVERTISING AGE 


BUSINESS MUST 
TAKE JUST BOW, 
CHESTER URGES 


“Stop Hiding Virtues’ He 
Tells Commerce Group 


Chicago, Nov. 19.—Business’ great- 
est need today is to bring its light 
gut from under the bushel, Colby M. 
Chester, chairman of the board, Gen- 
eral Foods Corporation, told the Chi- 
cago Association of Commerce at a 
juncheon here yesterday. 

Urging greater co-operation be- 
tween business and the public, Mr. 
Chester, who is also president of the 
National Association of Manufac- 
turers, pointed out that business, in 
selling goods and refining production, 
has neglected to merchandise itself 
to the public. 

“Business has done a job,” he as- 
serted, “but does the public know 
this? Not if we judge by the ‘black 
sheep’ label being given to business. 

“Does the public know, for ex- 
ample,” he continued, “that the share 
of business income paid in wages in- 
creased from 38 per cent in 1850 to 54 
per cent in 1909 and 67 per cent 
today? 

Use Human Interest 


“Business now has a duty of tell- 
ing this story in terms of interest 
to each individual. Business must 
tell the public there is no way like 
the American way.” 

Many business men, he said, have 
allowed themselves to get out of 
touch with the feelings of the public. 
They have left their developments 
unlighted. 

“Industry now,” he asserted, “‘needs 
trained counsel in public relations 
to explain his problems and help 
along. 

“People,” he added, “are afraid only 
of what they don’t understand.” 


Behind-Scenes View 


immediate responsibility of 
business, he said, is to take Mr. 
and Mrs. Citizen behind the scenes, 
point out the business man’s prob- 
lems, show them the difficulty of cut- 
ting costs of production and main- 
taining payrolls. 

Business alone, however, cannot do 
the job of upholding the national 
structure, he said. 

The business man is no Atlas, 
bearing all the responsibilities of so- 
ciety on his shoulders, he declared. 
Mutual respect and team play are 
needed among business, government, 
workers and consumer groups. All 


The 


must work together. 


Clean Own House 


In order to lay the proper founda- | 
tion for a campaign of public instruc- 
tion, Mr. Chester urged that business 
Seek out weak spots in its own or- | 
“ganization, right wrongs, improve | 
working conditions. | 

Industry, he said, must demon- 
Strate its sincerity by completing the | 
job of eliminating child labor and | 
Sweat shop condition, combating | 
monopolies that stifle competition and | 
unite with all groups in a campaign | 
‘o raise the public morale. 

“This is the age of mass produc- 
tion,” he concludéd. “Prosperity is 
increased only as the lot of the indi- 
vidual worker increases. The need | 
for business today is to turn the | 
Spotlight not on the field of making | 
money, but on business’ part in rais- | 
ing the standard of living.” 


| 
| 


Conrad Joins Agency 


Francis H. Conrad of the NBC | 
‘ales department, New York, has re- | 
‘igned to join McCann-Erickson, Inc., | 
of that city, as radio time buyer. He | 
Will also assist in radio research in| 
‘o-operation with Dr. L. D. H. Weld, | 
director of research at that agency. 


Stevenson Changes 


Edward F. Stevenson has been | 
elected vice- president and a director | 
ol General Business Films, Inc., New 
York. He was a founder and for 10 


years president of Visugraphiec Pic- 
tures, Inc. 


Greist Introduces 
White Knight Lamp 


Greist Manufacturing Co., New 
Haven, Conn., has introduced an ex- 
ecutive desk lamp, the “White 
Knight.” Trade publications and di- 
rect mail will be used. 

Williams & Saylor, Inc., New York. 
has been appointed to handle the cam- 
paign. Trinity Associates, Inc., New 
York, has been retained as publicity 
counsel, 


Bender Shifts Work 


Stacey Bender has been elected a 
vice-president of Motor Coach Film 
Advertising, Inc., New York. He will 
devote his efforts to Eastern and 
Mid-western sales development. He 
was for many years with McCall’s, 


New York. 


FE create materials for 


direct selling. 


zation is geared to work with 
and for you in solving your 
consumer selling problems. 


AMERICAN 


BOSTON 
20 Providence St. 


MAN MADE WONDERS 


Canada Gives 
Aid to Young 
Sign Painters 


Vancouver, B. C., Nov. 19.—Seeking | 


development of new sign and pic- 
torial advertising talent, the British 
Columbia government today had es- 
tablished apprenticeships for stu- 
dents in this classification. 

Under the terms of the move, part 
of the general provincial apprentice- 
ship act, students are given a jour- 
neyman’s wage of $5.94 a week for 
the first six months. For the second 
six months this jumps to $7.92 or 20 
per cent of the journeyman’s wage 


with a 5 per cent increase each six 
months thereafter until the end of 
the fifth year. 

This apprenticeship is the first es- 
tablished for the graphic arts by the 
government and marks an unusual 
extension of the apprenticeship scope. 


Enlarges Campaign 
Waldes Koh-I-Noor, Ine., New 
York, Kover-Zip invisible slide fas- 
teners, will expand its advertising 
appropriation by 25 per cent for 1937. 
Grey Advertising Agency, Inc., New 
York, is in charge. 


A. A. A. A. Admits Cabot 


Harold Cabot & Co., Boston, has 
been elected to membership in the 
American Association of Advertising 
Agencies. 


De, 
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MAN MADE WONDERS 


Byers Promotes Three 

George B. Cushing has been ap 
pointed manager of sales promotion 
of A. M. Byers Co., Pittsburgh, Pa., 
wrought iron, tubular and flat rolled 
products and steel tubular produets. 
T. C. Winans has been appointed ad- 
vertising manager, and R. H. Gard- 
ner, formerly of the Washington of- 
fice, has been named manager of pipe 
sales. 


Salzman Appointed 

New York Housewares Manufac- 
turers Association, New York, has 
appointed H. A. Salzman, Inc., of that 
city to handle its advertising. 
The association will sponsor a 
spring show china, glass and house 
wares Jan. 24-30, for the first time, 
and annually conducts a show ip 
July. 


A COMPLETE CAMPAIGN 


to coordinate the Point of 


SNe chee Seapet 
OD sae 


Our organi- 


BUFFALO 
601 Amherst St. 


LITHOGRAPHIC 


CHICAGO 
221 N. La Salle St. 


This series of colorful 
Was teamed and organized to fit the 
tempo of the merchandising program. 


Sale and the Radio Program 


“give-aways” 


All material 
copyrighted 1936 
by 
General Petroleum 
Corporation 
of California 
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DIVISION 


OF THE UNITED STATES PRINTING AND LITHOGRAPH 


COMPANY 
CLEVELAND NEW YORK 
1104 Leader Bldg. 52 E. 19th St. 
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FIRST DATA ON 
U.S. STUDY OF 
CONSUMER GIVEN 


Club Hears Preliminary Fig- 
ures for Chicago 


Chicago, Nov. 18.—-Half of the na- 
tive white families in Chicago have 
total family incomes of less than 
$1,700 a year. About 43 per cent 
have incomes of less than $1,500, and 
9.5 per cent of them received all or a 
substantial part of their income from 
relief. 


The highest median income in Chi- 
cago is enjoyed by families in the 
independent professional group, half 
of the families in this group having 
more than $2,700 annual income. 

Women in business are not chang- 
ing earning statistics very much. In 
Chicago husbands continue to pro- 
vide the principal income in 92.6 per 
cent of all self-supporting families, 
wives furnish the major portion of 
income in 2.5 per cent of the cases, 
and some one other than husband or 
wife brings home most of the bacon 
in 4.9 per cent of the families. 

The average size of Chicago's native 


| 


SURE STARTS 


white families (a family consisting of 
a family unit in which both husband 
and wife are living) is 3.5 persons, 
but the average size of native-white 
families on relief is 4.3 persons. Fam- 


ilies with five or more persons repre- | 


sented 39.4 per cent of the native 
white relief families and only 19.8 
per cent of the self-supporting fami- 
lies. Of the non-relief families, 26 
per cent were composed of husband 
and wife only. 

These are a few of the statistics 
given to the Women’s Advertising 
Club of Chicago last night by Mrs. 
Carol Willis Hyatt, director of pub- 
licity for the Urban Study of Con- 
sumer Purchases, being made with 
WPA funds under the direction of 
the Bureau of Labor Statistics of the 
Department of Labor. 


Study 350,000 Families 


They represent the first releases of 
material from this vast study of the 
family composition and living and 
spending habits of 350,000 families 
in cities, towns, villages and rural 
areas, on which tabulation work has 
just begun. Complete figures on the 
urban section of the study will be 
available next summer, Mrs. Hyatt 
said, and corresponding figures for 
the rural section of the study, being 
made under the auspices of Depart- 
ment of Agriculture, should be avail- 
able at about the same time. 

The study embraces a random sam- 
ple of 350,000 families, who were 
queried on size of family, annual 
earnings, number of wage earners, 
type of occupation, and similar gen- 


Lithographed on‘ Vac-Cup-Bac’ Poster Paper by 


Continental Lithograph Corp., Cleveland, Ohio. 
Geare-Marston, Inc., is the agency. 
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AC-CUP.BAC 


When weather changes and 
extremes threaten, advertisers 
specify Vac-Cup.Bac’ the pos. 
ter paper with the new and 
exclusive service principle. 


eral topics. From this random sam- 
ple 52,000 families, carefully selected 
to give a representative picture of 
every type of family in every income 
group, every occupational group, and 
every geographical group, were se- 
lected for a much more detailed 
study, in which complete statistics 
on family spending habits are in- 
cluded. 

“The figures I have given you are 
but a sketchy foretaste of the wealth 
of information which the federal gov- 
‘ronment will present to you when 
analysis of the data is completed,” 
Mrs. Hyatt said. “Then it will be 
possible to understand the American 
market more fully than ever before. 
The expenditure date will be pre- 
sented for seven occupational groups, 
by income levels ranging from less 
ihan $250 to more than $20,000 a 
year, eight family groups, and six 
geographical areas. 

“Analysis will disclose the differ- 
ences between buying habits in rural, 
village and urban centers. It will 
show what goods and services are 
being purchased at each income level 
by the different occupational groups. 
By comparing expenditures at differ- 
ent income levels it will be possible 
to see what families are likely to buy 


as income increases, what expendi- 
tures they curtail when incomes 


| fall.” 


Starts Morde Agency 
Charles Peclet has formed Morde 
Advertising Agency at 60 Park Place, 
Newark, N. J. 


Keaton: “Vac-Cup-Bac’s" 
exclusive, adhesive-retaining 
posting surface sticks to the 
panel despite weather ex- 
tremes, despite the pull and 
drag of contracting and 
expanding steel. 


‘Since 1890 


This “display room" 


pp eran to M sites 


Charles R. Anderson, formerly as- 
sistant to the president of Kelling 
Nut Co., Chicago, producer of Double 
Kay nuts, has been appointed adver- 
tising and sales promotion manager 
of Herman Nelson Corporation, Mo- 
line, Ill., manufacturer of automatic 
heating and air conditioning equip- 
ment. 


Tootsie Rolls to Bruck 


Sweets Company of America, New 
York, Tootsie Rolls, has appointed 
Franklin Bruck Advertising Corpora- 
tion, New York, with Raymond Spec- 
tor as merchandising counsel. 
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"VAC-CUP.BAC’s” 
D WEATHER 


The diamond-shaped 
adhesive-retaining vac- 
uum cup insures 
greater sticking qual- 
ities and reduces win- 
ter ‘“‘flagging’’ appre- 
ciably. 


WEST VIRGINIA PULP AND PAPER COMPANY | 


230 Park Avenue, New York, N. Y. 
Public Ledger Building, Philadelphia, Pa. 


35 East Wacker Drive, Chicago, IIl. 
$03 Market Street, San Francisco, Calif. 


PTAs STAMPING & FLECTRIC WORKS CHICAGO 3 
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containing 30 new White Cross Coffee Vac units has been 
launched for dealer contacts by National Stamping & Electric Works, Chicago, 
throughout the country. 


Trailer Takes 
Coffee Makers’ 
Tale to Dealer 


Chicago, Nov. 19.—A novel travel- 
ing display has been launched today 
by the National Stamping & Electric 
Works, Chicago, in the form of a 20- 
foot trailer housing the company’s 
entire new line of coffee makers. 
Designed to lay a good-will ground. 
work for expanded promotion efforts 
in 1937, the new display will make a 
nationwide tour, Fred Stocker, adver- 
tising manager, announced. 

The trailer has been modeled to 
carry out the “White Cross” trade 
name of the company and will bring 
the product directly to the door of 
restaurateurs, visited during lull 
hours by the trailer showman. 


Holds 30 Models 
Chromium fitting and black satin 


designing of the company’s line of 
30 “coffee-vacs.”’ A new 
formula ‘“tuff-glass’” also will be fea- 
tured in the campaign. 


tively inactive in promotion during 
the last three years, the launching 
of the trailer display, Mr. Stocker 
said, will be followed by expanded 
efforts in 1937 in newspapers and 
magazines. 

Clarence M. Mersback Advertising 
Agency, Chicago, is handling the 
campaign. 


Lydiard Joins Agency 

Keith B. Lydiard, formerly with 
Babcock & Wilcox Co., New York, 
has joined Fred Glenn Small, New 
York agency. 


Agency for Kimball 


W. W. Kimball Co., Chicago, manu: 
facturer of pianos, has appointed 
Stack-Goble Advertising Agency, Chi- 
cago, to handle its advertising. Mag: 
azines will be used. 


Form Metro Advertising 


Metro Advertising, Newark, N. J. 
has been organized by Saul S. Rach: 
mill and Mickey Kaplan at 192 Mar 
ket St. 
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BIGGEST BUYING POWER! 
COMPLETE COVERAGE! 
LOWEST COST! ~ 
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Without premiums or special inducements of 
wcy 


y with any kind, ADVERTISING AGE has attracted 


ais over 12,000 regular subscriber-readers in 
_ less than seven years—and depression years 
ey, Ch at that. Here is positive proof that ADVER- 
: TISING AGE has the power to give these 
sing — » _» ° 

.N.3 merchandising and advertising executives the 


news they want and need. 


| This power to gain and hold readers is your 
| assurance that ADVERTISING AGE has the 
| power to carry the load for advertisers—power 
) which more than 500 advertisers have proved 
| for themselves during 1936. 


Why not put this power to work for you? 


ADVERTISING AGE 


New York ... Chicago ... Atlanta ... San Francisco ... Los Angeles 
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New York Aims 
New Ordinance 
at Sale Copy 


New York, Nov. 19.—The district 
attorney's office has drafted an ordi- 
nance limiting retail “going-out-of 
business” sales to 30 days, with a 
30-day extension where proof of ne- 
cessity is given. Its passage within 
two months was predicted by James 
J. Wilson, assistant district attorney, 
in an address Nov. 16 before the 
Advertising Men’s Post of the Ameri- 
can Legion. 

The Board of Alderman in passing 
the law will be guided by the ex- 
ample of municipalities and states 
which have already adopted similar 
measures, Mr. Wilson said. He 
pointed out that several states limit 
the time of closing-out sales and 
that some do net permit a merchant 
to replenish his stocks after announc- 


directly, Mr. Wilson observed that 
their retailers would benefit through 
the elimination of dishonest methods 
used by competitors. 

Mr. Wilson also announced that 
his office plans to form a commercial 
fraud bureau to stop “crime in busi- 
ness” and that a major activity of 
the department would be to wage 
war on advertising which misrepre- 
sents merchandise in any way. 
Four Appointed by 

Los Angeles Examiner 

Louis Einstein, formerly with Bos- 
ton and New York Hearst newspa- 
pers, and J. B. McKee, formerly with 
Williams, Lawrence & Cresmer Co., 
Los Angeles, have joined the display 
advertising department of Los Ange- 
les Examiner. 

Don Gullickson, formerly with 
Universal Match Corporation, St. 
Louis, Mo., and Hubert Roberts, for- 
merly with Western Brewing World 
and Western Confectioner-Ice Cream 
News, Los Angeles, have joined the 
display advertising promotion § de- 


will not affect national advertisers | 


FORM STAFF OF 
235 TO HANDLE 
GRID CONTEST 


Checks 400,000 Sinclair 
Entries in 48 Hours 


Chicago, Nov. 17.—The contest 
tabulating staff of 235 persons, or- 
ganized here for the job of finding 
the winner of the Sinclair Refining 
Company’s nation-wide weekly foot- 
ball contest from a myriad of en- 
tries presents an interesting picture 
of rapid behind-scenes efficiency. 

Starting with games of Sept. 19, 
the oil company invited motorists to 
guess winners and scores in a list 


~ SORTING 400,000 CONTEST ENTRIES 


Elaborate facilities set up by Ryan, Leach and Goode, Chicago, sort the mass 


of entries in the Sinclair "Red Grange” 


ing liquidations. partment of the Examiner. of 16 outstanding football games/from the fact that approximately | 
Mr. Wilson’s bill would require ocniaebiniiicatiaoaiin throughout the country, with 121] 400,000 entries are received weekly. | 


merchants to take out a 30-day li- 
cense for closing-out sales. If at the 
end of this period they could prove 
they had not sold enough of their 
stock to liquidate, they would be al- 
lowed another 30 days. 


Rankin Makes Alliance 


William H. Rankin Company, New 
York, has formed an association with 
London Press Exchange, Ltd., Lon- 
don agency, to represent the com- 
pany in England and on the conti- 


While the new law, when enacted, 


nent. 


weekly prizes, topped by an automo- 
bile, awarded to those who have the 
lowest total of errors. Winners are 
announced by radio each Monday 
night. 

The size of the task of locating 
the winning entry may be judged 


ARTISTS ©@ 


Printing 


| 
| Catalogues e Publications « General Printing 
Direct Mail Advertising | 


COPYWRITERS °@ 
PLANNING @ 


ENGRAVERS 


PHOTOGRAPHING 


| DEPENDABLE PRINTING 


Business Methods and Financial Responsibility the Highest. Inquire of Credit 
Agency, Dun & Bradstreet, Inc., and First National Bank, Chicago, Illinois 


© ELECTROTYPERS 


Ryan, Leach & Goode, sales engi- 
neers of New York and Chicago, de- 
veloped the contest and were en- 
trusted with the tabulating work. 

The entry blanks are obtained by 
the motorist from Sinclair dealers 
without charge or obligation. Sta- 
tion traffic has been stimulated to 
such an extent that sales records of 
the company have reached a new 
seasonal peak. 


Rises to 400,000 


More than 2,500,000 entries have 
been received in the first nine 
weekly contests. Between 5,000,000 
and 6,000,000 blanks are distributed 
each week to Sinclair dealers. 

In the first week, the tabulating 
staff had the job of checking 204,- 
835 entries. Interest in the contest 
mounted, and in each of the past 
three or four weeks, some 400,000 
football fans have tested their skill 
in predicting winners and _ scores. 
The fans’ preoccupation with elec- 
tion scores, however, cut down en- 
tries in that week to some extent 

The counting room while deluged 


football score contest within 48 hours 


Appear in February 


Paper World will be issued by 
Edward B. Fritz, publisher of The 
Paper Industry, Chicago, in February 

Circulation 
7,500. The publication will contain 
news about paper and pulp. 


USE 


PRINTING 
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P ] d : games. This work is done with card- 
roposals made on all or any part of our services. board “masks,” which when placed 


over the entry slip, clearly reveal 
how accurately the contestant has | 
predicted the winning teams. 


FINEST ENGRAVING r 
FINEST TYPOGRAPHY ; A 
FINEST PRINTING 


You can use one or all—just as you wish a 
but all are here, ready to serve you.:: 


- Speed — economy —satisfaction assured. 
Two Join “Liberty” 


Robert M. Fuess, formerly with FAITHORN ; 


Batten, Barton, Durstine & Osborn, Cc oO R P o R AT I oO N 


j}has been appointed assistant promo- 
|tion manager of Liberty, New York. Telephone Wabash 7820 
504 SHERMAN STREET 


PRINTING PRODUCTS CORPORATION 


Telephone WABASH 3380 Ceencanae 2008 Polk and La Salle Streets 
All Departments Chicago, Illinois 


He previously did promotion work 
for Parents’ Magazine and other pub- 


lications. John Andrews has. also | CHICAGO 
joined Liberty's promotion § depart- r 
ment. DAY AND NIGHT SERVIC 
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Co-operatives Friendly to 


Advertising, A. M. A. Told 


New York, Nov. 17.—Consumer co- 
operatives occupied a prominent 
slace in discussions at the American 
Management Association marketing 
eonference here last week as Murray 
p. Lincoln, secretary of the Ohio 
Farm Bureau Federation, Columbus, 
yutlined the co-operatives’ attitude 
toward advertising. 

At the same time he defended the 
position and function of co-opera- 
tives as a means of heading off move- 
ments Which call for greater govern- 
ment regulation of business. The 
jayman, he declared, will turn to the 
government to achieve more econo- 
mic co-operation between groups. 
Failure of business to do this, he 
contended, causes government to reg- 
ulate. 

Truthful statements about goods 
and services in advertising will find 
no opposition from co-operatives, Mr. 
Lincoln told the 300 executives at the 
conference. Co-operative leaders’ op- 
position, he maintained, is confined 
to “humbug in advertising,” use of 
unwarranted superlatives, the foist- 
ing of shoddy or harmful goods, ex- 
orbitant finance charges and the like 
on people who possess no standards 
by which to judge or compare. 


Fields Are Limited 


) Private companies can and will 
compete successfully with co-opera- 
t tives as they have in other countries, 
: he said. The goal of co-operatives is 
not to usurp private business; they 


will not enter a field unless they can 
) provide better quality at the same 
H price or a better price, or a better 
> service. 
' Competition from private business 
‘is good for co-operatives and at the 
> same time co-operatives set up stand- 
ards that others must equal or bet- 
m ter. 
- Mr. Lincoln emphasized that the co- 
operative movement does not oppose 
B the capitalistic system, which he de- 
fined as the right of private owner- 
ship of property, the freedom to de- 
velop in accordance with ability and 
S ambition. 
He cited the high cost of distribu- 

> tion figures as evidence of the oppor- 
‘tunity for co-operative effort. Fig- 

ures from the meat, lumber, hard- 
ware, furniture, auto accessories, 
iplumbing, refrigerators, electric ap- 
) pliances, jewelry and drugs, showed 
vincreasing costs of distribution rang- 
jing from 53.2 per cent to 82 per cent 
/of the consumer’s dollar. 


May Be Modified 


Another convention speaker, Dr. 
Willard L. Thorp, director of eco- 


nomic research, Dun & Bradstreet, 
discussed the Robinson-Patman Act, 
declaring it has produced no disas- 
ters, no catastrophes, contrary to the 
‘prophecies of many critics. 

The act, he asserted, has caused the 
discovery that evils exist in the price 
structure and that prices were pri- 
vate property. Another conclusion 
/he has reached from observation and 
discussion is that the law is basically 
constitutional, while some of the ap- 

} Plications or parts may be modified 
hater. 
» Interpreting the act, Dr. Thorp 
jsaid that in the case of promotional 
)assistance, or advertising allow- 
ances, injury does not have to be 
jshown in order to justify a com- 
plaint, merely discrimination alone 
'S Sufficient. 

He expressed the opinion that 
‘unctional discounts have not been 
»climinated by the law, that injury in 
“ompetition must be shown, if such 
‘discounts are questioned. In this 


—— 
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connection, he recommended that 
firms review the classification of 
their customers. 

In viewing the long-term effects of 
the law, Dr. Thorp said that there 
would be no increase in the general 
price level, or the cost of living. He 
predicted that more manufacturers 
would issue list prices from which 
functional discounts would be made. 


Forms Newark Agency 
Milton L. Lewis has organized an 


agency at 31 Clinton St., Newark, 
N. d. 


Preston in Chicago 


Walter J. Preston, formerly sales 
Mlianager of WINS, New York, has 
been appointed Chicago manager of 
the New York State Broadcasting 
System, of which WINS is the origi- 
nating station. His offices are in the 
Hearst Bldg. 


Issues Direct Mail Series 


Fox River Paper Co., Appleton, 
Wis., manufacturer of fine rag con- 
tent bond and ledger paper, has re- 
leased a series of direct mail pieces 
the first of which is “Put These Six 
Star Salesmen to Work for You.” 


To “Country Home” 


Ellen Pennell has joined The Coun- 
try Home, New York, as homemak- 
ing editor. 


OPENS NEW DRIVE 
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ST AS@ARD SANITARY COMP 


Standard Air Conditioning, Inc., starts 
a campaign behind its new “Air Pilot" 
featuring health stimulus. 


NBC Adjusts Rates; 
Effective Dec. 15 

National Broadcasting Company, 
New York, has issued a new rate 
card, effective Dec. 15, which pro- 
vides for an increase of approxi- 
mately 10 per cent for complete na- 
tional coverage. Network advertisers 
having contracts as of Dec. 15 may 
continue on the present rate basis, 
providing they broadcast continu- 
ously, until Dec. 14, 1937. 

An accompanying statement points 
out that the rate adjustment involves 
a comparison between a 10 per cent 
rate increase.and a 27 per cent radio 
family increase. 


WMAS to Build 
Station WMAS, Springfield, Mass., 
is planning to erect a $65,000 broad- 


casting station in suburban Agawam. 


PAPER WORLD 


—a new, modern newsmagazine designed to capture and hold the 
attention of the 7500 key men in the pulp and paper industry who 
influence the purchase of your products. An illustrated brochure 
containing full information regarding editorial pattern, format, 
circulation, and advertising rates is now on the press. We will 
gladly send a copy to you—upon request. 


EDWARD B. FRITZ, Publisher 
(also publisher of The Paper Industry) 


FIRST ISSUE - FEBRUARY, 1937 
PAPER WORLD + 333 N. MICHIGAN AVE. » CHICAGO 
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P&G Conducts 
‘Blind’ Tests 


on Tooth Paste 


Cincinnati, O., Nov. 18.—*‘‘Blind” 
sampling of a new tooth paste being 
developed by Procter & Gamble Co., 
is being conducted today in various 
sections of Cincinnati to sound con- 
summer reaction. 

Corps of girls are distributing two 
samples to housewives in plain tubes, 
marked only with identifying letters. 
Those receiving the samples are 
asked to try both and in subsequent 
calls are requested to give their opin- 
ion of the two samples as to cleaning 
qualities, effect on the gums, color, 
taste and other dentifrice fundamen- 
tals. 

While no official announcement has 


been made concerning time of intro- 


duction of the new products, it is un- 
derstood that tubes have already been 
prepared. 

Tests on the Ivory tooth paste have 
been under way for several months. 


Gowns to Hicks 
Muriel Gown Shop, New York, has 
named Hicks Advertising Agency of 
that city to handle its account. 


COURT ENJOINS 
PRICE CUTS ON 
PHILCO RADIOS 


Distributor Charges Fair Trade 
Act Violation 


Chicago, Nov. 17.—A new test of 
price maintenance agreements was 
launched here yesterday when the 
Phileco Radio & Television Corpora- 
tion of Illinois won a temporary re- 
straining order enjoining a local de- 
partment store from selling or adver- 
tising Philco radios at cut prices. 

Circuit Judge Michael Feinberg is- 
sued the injunction after the radio 
distributor complained that the Bos- 
ton Store had violated its agreement 
under the state fair trade act. 

Filing of the complaint followed by 
only a few hours the appearance of a 
Boston Store advertisement in which 
the retailer offered “Up to 30 per cent 
off on these new 1937 Philco radios.” 

The retailer devoted one-quarter of 


a page advertisement to Philco ra- 
dios. List prices, and contrasting 
“sale” prices were presented for six 
models. Model 37-650X, regularly 
$100, was featured as “very specially 
priced” at $69.95 plus aerial. “Philco 
1937 Radio Prices Smashed!”, the 
copy read. 


Court Action Rapid 


Officials of the Philco company im- 
mediately communicated with their 
Chicago counsel, Louis Goldman. At 
the opening of the store the public 
was informed that in view of the 
court action instituted by Philco, the 
store was unable to sell any of the 
Philco radios at the discounted adver- 
tised prices. 

No date has been set for a hearing 
on the issuance of a permanent in- 
junction. 

The Illinois Fair Trade Act, which 
has been in effect about a year, fur- 
nishes manufacturers of nationally 
advertised standard products with 
protection against price-cutting, sus- 
tains agreements between the manu- 
facturer, wholesaler, and retailer to 
maintain the fixed, standard, retail 
list prices of their products, and pro- 
hibits price-cutting and protects the 
value of trade-names and trademarks 
as applied to merchandise. 

Four cases involving fair trade 
agreements are pending before the 


purchased on either hope or promise. 


show you C. C. A. audit 


be your guide to known 


WHEREIN WE 


FURNISH THE ACID 


When the responsibilities of the space buyer are taken into full considera- 
tion... . his duty to see that his advertising dollars perform their full service... . 
he cannot be blamed for wanting to submit all publishers’ claims to the acid 
test *** In the publishing field, certain publishers have taken steps to ‘‘furnish 
the acid’’ themselves; to give you unbiased and unpolished facts about controlled 
circulations *** The Controlled Circulation Audit was formed to give you these 
facts by means of a regular, responsible audit .. . . C. C. A. is an independent 
organization to audit controlled circulations and to do nothing else. The purpose 
of this advertisement is to tell you that controlled circulation need no longer be 
Publishers of the media listed below can 
C. C. A. insignia on their 
mastheads, rate cards and above their listings in Standard Rate & Data should 


reports for their circulations. 


value. 


This Advertisement in Behalf of C.C.A. 1s Sponsored and Paid for by the following C.C.A. Publications 


AGRICULTURAL LEADERS 
DIGEST 


AIR CONDITIONING combined with 


OIL HEAT 


AUTOMATIC HEAT & AIR 
CONDITIONING 


BAKERS REVIEW 
BETTER ROADS 


COMPRESSED AIR MAGAZINE 


DRAPERY PROFITS 

DRUG TOPICS 

EARTH MOVER 

ELECTRIC LIGHT & POWER 
ELECTRICAL DEALER 
ELECTRICAL MANUFACTUR 


INDUSTRIAL EQUIP. 
MENT NEWS 


INDUSTRIAL POWER 
INDUSTRY & WELDING 
JOBBER TOPICS 


LIQUOR STORE & 
DISPENSER 


LUBRICATION & 
MAINTENANCE 


MACHINE DESIGN 
MacRAE’S BLUE BOOK 
MEAT 


ING MEDICAL ECONOMICS 


EXCAVATING ENGINEER METAL CLEANING & 
FLEET OWNER FINISHING 
GOLFDOM MILL & FACTORY 
GRAPHIC ARTS MONTHLY MODERN MACHINE 


HOSPITAL TOPICS & BUYER 


SHOP 


MODERN PLASTICS 
NATIONAL JEWELER 
ORAL HYGIENE 
POWER WAGON 
PRINTING INDUSTRY 
PROGRESSIVE GROCER 


RAND McNALLY 
BANKERS MONTHLY 


RUG PROFITS 

SHOE STYLE DIGEST 
SODA FOUNTAIN 
SUPER SERVICE STATION 


SYNDICATE STORE 
MERCHANDISER 


TIRES 
WOOD PRODUCTS 


GIFT PACKAGE FORMS A HUMIDOR 
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Holiday design of Pioneer Suspender Co. This leather belt gift F ,,, 
package opens to present a cigar and cigarette container. con! 

== typ 

United States Supreme Court. They | tised list resale prices furnished from B req 
are McNeil’s Liquor Store vs. Joseph | time to time to the dealer. 7 who 
Triner Corporation; Old Colony Dis-| Through the advertisement, thf” disc 
tributing Company vs. Seagram Dis-| plaintiff continued, the defendant fact 
tillers Corporation; Clarence G. Kuns-| are attempting to sell Philco radigf) P°* 
man vs. Max Factor & Co., and|at prices considerably lower than th” the 
others; and The Pep Boys, etc., vs.| fixed retail list prices, and “at a log— °*? 


Pyroil Sales Company. 

MecNeil’s Liquor Store and Old 
Colony Distributing Company are 
appealing from Illinois Supreme 
Court rulings that the Illinois Fair 
Trade Act is constitutional. The 
latter two cases involve the Cali- 
fornia Fair Trade Act. It is expected 
that ruling in all four cases will be 
handed down by the United States 
Supreme Court about Dec. 7. 

The Illinois Appellate court upheld 
the price fixing provisions of the act 
on Nov. 4, when it issued a decree af- 
firming the ruling of Circuit Judge 
Stanley H. Klarkowski, who had 
granted a temporary injunction to 
the Old Fort Dearborn Wine and Liq- 
uor Company, restraining the Old 
Dearborn Distributing Company, a 
retail organization, from avoiding 
the establishment of minimum prices, 
as determined by the former. 

The plaintiff, Phileco Radio & Tele- 
vision Corporation of Illinois, is a 
subsidiary of Philco Radio & Televi- 
sion Corporation, Philadelphia. 

Hamilton Moses, Sr., attorney for 
the defendant, did not contest enter- 
ing of the temporary restraining 
order. 

The - complainant contends that 
contracts with its dealers call for re- 
sale of Philco radios at specific prices 


set forth in established and adver- 


or scant return to said defendants sta! 
thereby hoping to attract the public 
to its store and sell other brands of A 
radios or general merchandise xf 
prices sufficiently high to meet its 
loss on Philco radios, and assure .f 
general profit.” 


Tried to Buy Back if 


The complaint charges that Philo & 
Radio & Television Corporation of I}. 
linois “more than a month age 
offered to purchase from the defend. 
ants their stock of Philco radio 
which the defendants then had on 
hand and unsold, at the original in. 
voice price,” but that “the defend. 
ants refused to sell the said Phile — 
radios to the plaintiff at said original & 
invoice price, and are now offering 
such stock, together with a large 
number of additional Philco radios, 
not secured from the plaintiff, to the 
public at prices below those fixed for 
resale by the plaintiff.” 

As a result of the department 
store’s alleged actions, the complaint 
continues, a large number of agents 
and dealers have threatened to vio 
late their contract with the plaintif 
by meeting the competitive prices 
fixed and advertised by the defené 
ants, and are demanding a reduction 
in the invoice price of Philco radios 
to meet the competition. 


KDKA MAKES KNOWN 
THE UNKNOWN 


A manufacturer with the 


Forum secured full distribution for its washing solu- 
tion—a product hitherto unknown in the Pittsburgh 
area. To quote the maker, “We are very much pleased 
with the results ...and we feel sure that before long 
it will be the leading washing solution in Pittsburgh.” 


KDKA 


aid of the KDKA Home 


50,000 WATTS 


NBC Blue Network 


PITTSBURGH 


Completely programmed by NBC 
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WORLD'S BRIDES 
ARE BACKGROUND 
FOR AUTO SHOW 


(Continued from Page 14) 

It ap- 
pears that there are not enough fac- 
tory experts to go around, and the 
manufacturers call on their dealers 
for their best salesmen to man the 
pooths. 


Story of Salesmen 


The producers, however, are none 
too confident of the ability of these 
conscripts and provide them with 
typewritten orations, which they are 
required to memorize. One with 
whom an ADVERTISING AGE reporter 
discussed the situation deplored the 
fact that his manuscript ran five 
pages, but he found some comfort in 
the fact that a friend called on to 
explain the chassis at an adjoining 
stand had 50 per cent more material 
to memorize. 

Asked whether any of the pros- 
pective car buyers ever asked any 
embarrassing technical questions at 
the conclusion of his speech, the 
salesman commented: “You’d be sur- 
prised!” 

In spite of the fact that atten- 
dance at the show was good and 
none of the visitors seemed to suf- 
fer from lack of funds, there was an 
atmosphere of uneasiness among ex- 
ecutives interviewed at the show 
and elsewhere. This seems to have 
its origin in the fact that there is 
so much money in circulation that 
the motor magnates fear that their 
used car market, an accessory of Vi- 
tal importance, may disappear. To 
maintain their prosperity, they 
contend, it is necessary that this 
class be sustained. 

Not many of the higher-ups spent 
much time at 43rd and Halsted 
streets. Most of the strategy was 
executed in hotel suites and at the 
numerous festivities which marked 
show week. The motor companies 
courted the press with great aban- 
don, Ford’s lavish breakfast at the 
Drake being only one of a dozen 
such ceremonies. 


All Purses Suited 


While the car companies have 
been reducing costs steadily, only 
li models in the $500-$600 class 
were offered. There were 31 in the 


$600-$700 bracket, the largest num- 
ber, 51, carrying $700-$800 price tags. 
The number gradually declined in 
higher price classes until it suddenly 
ascended when the $2,000-up field 
was reached. No less than 41 mod- 
els are available to those with this 
much money to invest, a Packard 12 
carrying top price of $5,900. Packard 
claims this model will be found in 
many stockings on Christmas morn- 
ing this year. 

The motor folk used an appar- 
ently unlimited variety of tactics to 
command attention at the show, one 


_——— 
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FARMERS 
WHO BUY 


322.757 active buyers 
read THE NATION’S 
AGRICULTURE each 
month. They have the 
highest purchasing power 
and the greatest ratio of 
farm ownership in Ameri- 
can agriculture. 

survey made this 
summer and recently com- 
piled, among 5,000 read- 
ers, reveals a cross sec- 
tion of purchasing power 
and buying intentions. It 
will be of value and in- 
terest to you. 

Write today for your 
complimentary copyl 


The Nation's Agriculture 


; 58 East Washington 
Chicago 


Illinois 


of the most effective being a cross 
section of a Pontiac ensconced in a 
show case like a rare jewel. 


PARADE 200 MODELS 
AT 1937 COAST SHOW 


San Francisco, Nov. 18.—Show- 
manship plus featured the 21st an- 
nual Pacific Automobile Show under 
way here this week as 22 automobile 
exhibtors placed on display 200 mod- 
els of their 1937 offerings. 

The show was given a melodious 
background with the headliner pres- 
entation of youthful Bobby Breen, 
screen and radio singer, as the most 
elaborate entertainment program in 
the history of the show was staged. 

In the foreground, however, were 
the new automobile models, and ex- 


hibits of 15 trailer companies, mark- 
ing the most elaborate display this 
new portion of the industry has pre- 
sented here. 

A special truck display included 
30 models, and oil and accessory 
companies rounded out the show 
with a number of ingenious exhibits. 
The show winds up Saturday. 


RECORD ATTENDANCE 
AT NEW YORK SHOW 


New York, Nov. 17.—A new record 
of attendance, exceeding the former 
mark by approximately 75 per cent, 
was established by the automobile 
show which closed here yesterday. 
More than 300,000 visitors passed 
through the turnstiles in the eight 
days of the exhibit. 


umber Three is 


The independent shows staged by 
General Motors and Ford-Lincoln 
also established attendance records. 
More than 200,000 visited the Ford 
display, this factory being the only 
one not also represented at the show 
in Grand Central Palace. 

Sales managers estimated total 
sales at 100 per cent more than last 
year. 

Many of the exhibitors and person- 
nel prepared to move this week-end 
to the Brooklyn show, which opens 
Nov. 23. 


Green to NBC 


Joseph C. Green, formerly with the 
Pantagraph, Bloomington, IIl., has 
joined the Chicago press department 
of National Broadcasting Company. 


Waltham Watch Turns 
Out Speedometer 


The return of national interest in 
bicycling has been responsible for 
the entry of the Waltham Watch 
Company, Waltham, Mass., into the 
field of manufacturing bicycle speed- 
ometers. 

The new product will be called 
the Bikemeter and will be sold 
through distributors. 


Risin feo Sl 


Joseph P. Kaplan, for nine years with 
Media Records, supervising produc- 
tion at the New York office, has 
opened his own business to prepare 
analyses, reports and presentations 
for newspapers, representatives and 
agencies. His office is at 11 West 
42nd Street, New York. 


your Key man! 


and Business Week helps sell him 


HE Suggests 


Business buying is seldom a one-man job 
— usually it involves a number of factors. 
A subordinate may suggest a purchase— 
he is important. Others may add their 


recommendations — and they 


buying factors. But in every purchase 


- se amar | 


become 


there is a third man, or a third group, 


that is all-important. They are the in- 


fluential executives on whose 
every sale hangs. 


These Key Executives are a 
separate sales problem 
These men require a separate approach 


and a different selling technique. Sub- 
ordinates are interested in details of your 


BUSIIN 


ALERT...ACCURATE...AUTHORITATIVE 


decision 


product and its performance. But the 
executive asks only one question: “How 
will your product help my company make 
or save money?” And it is almost im- 
possible for your salesmen to get a face- 
to-face answer from these men. 


But BUSINESS WEEK sells them, 
over 90,000 a week 


They can be reached, more than 90,000 
of them, every week. They subscribe to, 
and read, BUSINESS WEEK — they pass 
their copies on to associates and subor- 
dinates. For BUSINESS WEEK is strictly 
their paper —the paper of the best paid 
and hardest trade in the world. It is the 


HE Decides 


paper of the influential men who make 
executive decisions—the men who must 
watch the broad movements, yet need 
the immediate developments. They de- 
pend on it. 


EK 


than 


Advertising Leadership 


Growing recognition of BUSINESS 
WEEK’S ability to sell executives 
has made it an outstanding leader in 
advertising gains. 
a 
1934. 
ee 
1936—OVER 1000 pages 


BUSINESS WEEK 


delivers more executive read- 
ers per advertising dollar 


455 pages 
610 pages 
752 pages 


any other publication. 
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Lewis Praises 
Co-op System; 
Stirs Debate 


Chicago, Nov. 16.—E. St. Elmo 
Lewis, Detroit marketing expert 
who has just returned from Europe 
where he studied the consumer Cco- 
operative movement in England, the 
Scandinavian countries, Russia and 
other countries, told a joint meeting 
of the Chicago Federated Advertis- 
ing Club and several other local or- 
ganizations yesterday that the con- 
sumer co-operative movement is ex- 
tremely successful in Europe, and 
should be studied carefully by mar- 
keters in the United States. 

Giving an imposing picture of the 
size and importance of European co- 
operatives similar to that he gave in 
Detroit recently, and which was re- 
ported in detail in the Nov. 2 issue 
of ApverTisinc AcE, Mr. Lewis 
warned that the greatest danger 
from co-operatives in this country 
lies in their being fought so hard by 
those who now control the distribu- 
tion machinery that they will be pro- 
moted. 

“Take heed from the experience 
of the small town merchant of 25 
or 30 years ago, who thought he was 
fighting the mail order house by 
staging ceremonial bonfires of mail 
order catalogs, and remember that 
such unintelligent opposition may do 
more to promote co-operatives than 
anything the co-operatives them- 
selves can do,” he said. 


A Vigorous Dissent 


Although he emphasized his im- 
partial attitude and pointed out that 
he does not favor co-operatives in 
this country, Mr. Lewis painted a 
picture of co-operative success in 
Europe which strongly implied that 
they are doing a splendid service for 
the consumer. 

Kline Roberts, executive vice-presi- 
dent of the American Bituminous 
Retail Coal Merchants Association, 
and a leader in the anti-co-opera- 
tive fight, took violent issue with 
Mr. Lewis’s implications. He de- 


clared that what co-operatives have 
done in Europe to lighten the con- 
sumer’s burden has nothing what- 
ever to do with their value in this 
country, where economic and social 
conditions are far different. 

“The issue here,” he said, “is not 
whether consumer co-operatives are 
to be fought by business simply be- 
cause they are co-operatives. We 
have no objection to co-operatives— 
we do not believe they can success- 
fully compete with private business, 
except and unless they compete un- 
fairly, through favoring legislation, 
freedom from taxation, etc. 

“All we ask for private business 
is a square deal from federal and 
state legislatures, without discrimi- 
natory legislation by means of which 
consumer co-operatives are actually 
foisted on the people.” 


Bath Tub Ring 
[Erased by New 
Bubble Maker 


Chicago, Nov. 19.—The “bath tub 
ring,” long the butt of jokes and the 
bane of bathers, is the object of 
“Bubble Bath,” a new toilet product 
distribution of which has been 
launched today in the Chicago area. 

Product of the B & L Laboratories, 
Inc., distribution is being handled 
through drug and department stores. 
In addition to the ring-erasing attrib- 
ute, the new product is said to soften 
water, and act as a skin cleanser and 
stimulator, though not intended to 
displace soap. 

In the bath, it dissolves and forms 
a blanket of bubbles, with qualities, 
it is said, similar to the baths at 
European Spas. 

Frankel-Rose Co., Chicago, is han- 
dling the advertising. 


Gets Electric Switch 


Cramer-Krasselt Co., Milwaukee, 
has been appointed by Penn Electric 
Switch Co., Des Moines, Ia., manufac- 
turer of automatic electric switches 
and controls as its advertising agen- 
cy. Forbes M. Morrison is account 
executive. 
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Se BALTIMORE 
Weme....... PITTSBURGH 
A SAN FRANCISCO 
ee LOS ANGELES 
Ss vssvenaees NEW YORK 


a the eighth largest market in the 
United States, has ninety-five diversified industries, 
running from oyster-dredging to straw hats and 
from shipping to farming. 

This is an example of only one of the 10 great 
markets that Hearst Radio offers you. And remem- 
ber, in Hearst Radio you need deal with but one 


organization to carry your program from order to =. | 
broadcast in these 10 great markets. 


HEARST RADIO 


New York * Chicago * Los Angeles * San Francisco 


ee SAN ANTONIO 
KOMA....... OKLAHOMA CITY 
A AUSTIN 
See MILWAUKEE 
eee WACO 


Getting Personal 


Myron Zobel, president of the Graduate Group, and several mem- 
bers of his New York staff were hosts Nov. 14 to 38 agency men and 
advertisers at the Yale-Princeton game. The invitations were “space 
contracts” authorizing the reservation of preferred position for a one- 
time insertion in Palmer Stadium. . 


Morgan Reichner, Kimball, Hubbard & Powel, Inc., is the nucleus 
of the Princeton Advertising Club, now being formed by more than 100 
alumni. Among others active in organization are G. T. C. Fry, Esquire: 
Robert Foshay, Parents’; and W. S. Cox, Bride’s Magazine. . 


Overcome by his reportorial instincts, Paul Patterson, president of 
the Baltimore Sun, scored an important beat with a story from Shang- 
hai Nov. 17 on the German-Japanese alliance. He had picked it up in 
Tokyo the week before but had to wait nearly a week before he could 
get out of the country to break it. . 


Donald Flamm, WMCA, was honored Nov. 14 at a testimonial din- 
ner, proceeds of which were sent to his favorite charity, the Infants’ 
Home of Brooklyn. A competitor, A. J. McCosker, WOR, was chairman, 
and Miss Bert Green, also of WOR, toastmistress. . . 


Harry Adair, Metropolitan president, presided at a dinner last week 
in celebration of his agency’s 35th anniversary, which was attended by 
the entire staff. He is the senior member of his organization, with a 
record of 29 years. . . 


Max Hacker, Pedlar & Ryan media director, has organized a chess 
club in his agency and issued a challenge at two to five boards to all 
other agency teams. Max is an expert who has had a good deal of tour- 
nament experience, . 


Maddy Correll, daughter of C. E. T. (Becky) Scharps, BBDO a. e., 
has been signed by Major Studios. Mrs. Scharps was with the Shuberts 
for many years and Miss Correll had been carrying on the distaff- 
side tradition in legitimate until the film offer turned up unexpect- 
edly... 


Phil Henriquez, Western manager for the St. Louis Post-Dispatch, 
who is gaining a reputation as the Grantland Rice of the publishing 
business, picked Notre Dame against Northwestern. . . . Leo Burnett, 
head of the Chicago agency of that name, made his first contact with 
Erwin, Wasey & Co., which he later served for many years, as a client, 
when he was advertising manager of Lafayette Motors... . 


That radio censorship slips occasionally was proved by Charles 
Schwab when he spoke extemporaneously on Major Bowes’ program 
Nov. 10. He used a naughty word and wasn’t gonged. . . 


Paul Garrett, General Motors public relations director, sprang an 
amusing surprise at the party Nov. 10 for Alfred P. Sloan, Jr., in the 
form of a G. M. family album. Among the interesting information it 
presents is that Mr. Sloan, when a small boy, was a high-wheel bike 
enthusiast. . . 


CANDID CAMERA CRASHES NIGHT CLUB 


SOME FUN—At a smart Boston night club grouped about the table (left to 

right) are Mrs. James R. Nicholson, wife of the Croft Brewing Co., president; 

C. Brewer Smith, agency head; Mrs. John F. Malley, wife of the state FHA 
director, Mr. Nicholson, Mrs. Smith, and Mr. Malley. 


Robert Lincoln O’Brien, chairman of the United States Tariff 
Commission, turned his caustic Irish wit against opponents of the 
government’s foreign trade policy when he made an unscheduled 
appearance at the National Foreign Trade Convention in Chicago last 
week. Mr. O’Brien recalled the story of the troop transport which ran 
out of provisions during the war and had to feed the Tommies on 
caviar. Complaints were furious, the spokesman for the soldiers 
alleging that “even the jam has a fishy taste.” That’s the way it is, 
Mr. O’Brien intimated, with the fellows who don’t like the caviar on 
which they are now feeding. .. . 


Hamilton Wilde, who is getting to be a regular in this column 
because of his wise remarks, wants to know how many space salesmen 
who can’t sell hold their jobs because of a high rating in “nuisance 
value.” ... The Travelers Insurance Company, Hartford, which won 
more points than any other in the big-fellow class in the advertising 
exhibit which featured the annual convention of the Life Advertisers 
Association in Chicago, has as its advertising manager C. W. Van 
Beynum, who got his early training on the National Underwriter, 
Chicago. . . 


The surnames of the a. m. and the assistant a. m. of the Stop and 
Shop food emporium, Chicago, keeps the S & S phone operator in a 


dither. They are the Misses Barbara Bever and Catherine Dever, 
respectively. .. 


The recent dedicatory broadcast from the new WABY suburban 
transmitting station in Albany was graced by speeches from George 
O. Williams, treasurer, Albany Times-Union, and Chester J. Reid, a. m., 
Albany Packing Co. . . 
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DOUBLE DECKER 


New point-of-sale display of Peppereli 

Manufacturing Co., gives broad shelly. 

ing space with two “decks” against the 
flouncing background. 


New Pepperell 
Design Based 


Boston, Nov. 18.—The crowning of 
King Edward VIII will receive an. 
other American salute with plan; 


a new Coronation printed drapery 


ing Co. 
Meantime, 
push domestic sales in 1937 will in 
clude full page insertions in Gooi 
Housekeeping, The Saturday Evening 


and Gardens. 


ery pattern will be ready in ample 
time to coincide with the actual 
Coronation in England next May. 


Gives Six Scenes 


A repeat pattern contains 


all detail, with the Archbishop o! 


King Edward’s head. The throne 
chair is shown in accurate detail 
Another scene shows one of the gates 
in front of Buckingham Palace wit) 
the guard on duty, while a third 
scene shows the golden carriage 0 
the King being drawn to Westminste! 
Abbey from Buckingham. A fourt) 
scene depicts the Westminster Abbey 
where the Coronation will take place 

Directly under the center pane 


on Coronation| : 


under way today for presentation of F 
design by the Pepperell Manufactur§ 


augmented efforts to 


Post and Woman’s Home Companion é 
in January and February and af 
smaller insertion in Better Homa 


The new Coronation printed draph) 


sir) 
scenes; the center scene in the pat!” 
tern shows the actual Coronation in” 


Canterbury placing the crown 01) ‘ern 


there is a full-colored portrait of the 
King together with the royal coat 
of-arms. 

A new display for Lady Pepperell 
Sheets also has just been completed 
It is featured by a special double-tie 
stand to hold the packages. The dit 
play is printed in eleven colors. 
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GLARK HOWELL, 
‘CONSTITUTION 
HEAD, 1S TAKEN 


{vigorous Crusades Marked 
| Colorful Career 


Atlanta, Ga. Nov. 18.—Clark 
S vowell, Sr., editor and publisher of 
‘the Atlanta Constitution and one of 
B the South’s outstanding newspaper- 
men, died at his home here Satur- 
'day after a two months’ illness. He 
was 73 years old. 

Under the terms of the will filed 
yesterday, it was revealed that Mr. 
Howell had sold his controlling stock 
in the Constitution prior to his death, 
Sto his son, Maj. Clark Howell, Jr., 
general manager of the newspaper. 

' Mr. Howell was an outstanding ex- 
Jample of crusading journalist and 


pperell 
| shelly. 
inst the 


z 
4 


2d 


. his refusal to budge from his earnest 
Fron convictions frequently cost him pub- 
lic favors which vacillation might 
Jhave procured. 
ning off’ He was born to the newspaper 
‘ive anPipusiness, his father, Capt. Evan 
1 plansBepHowell, controlling the Constitution 
ation of Pifor 35 years before he took over the 
drapery fF ireigns in 1901. 
eee Took Reigns in 1901 
orts to © His first newspaper work was with 


s 


will inf the New York Times and Philadel- 
n Gooi Ove Press after graduating from the 
Evening§ University of Georgia in 1883. Fol- 
mpanionf lowing a year with these two papers 
and apehe joined the Constitution in 1884 


Home sand served as night editor and man- 
faging editor. In 1897 his father re- 
ed drapp tired and in 1901 Mr. Howell was 


Nelected president of the publishing 
jompany, holding this position until 

: pais death. 

> Much of his life was mingled with 
politics. At the age of 23 he was 

elected to the Georgia house of rep- 

Uresentatives and served three terms, 

ation in “the last term as speaker. 

ishop ol In 1906 he was candidate for gov- 

own oj “ernor of Georgia and in this bitter 


n ample 
> actual 
May. 


ins six 
the pat: 


» throne) “campaign as in many others, his re- 
2 detail) Yfusal to “barter my conscience” for 
he gates pate favor, was evidenced. 

ny ci i Refused to “Barter” 

riage oi} » Fighting at that time for constitu- 
tminstet tional observance, he declared: 

\ fourth | “Clothing of the Negro, indiscrimi- 
.r Abbey— ‘2ately, with the right of suffrage was 
ke place a crime against the people of the 
r pane South, but it was an act of the Fed- 
it of the Tal Congress. The majority of the 
yal coat —____ ——E— 

> epperel! 

ym pleted F 

yuble-tie 
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NEIGHBORS! 


If you want to be just around the 
corner from the famous Radio 
City, and only a few steps from 


the 


smart shops and theatres, 
‘n come to the VICTORIA, one 
‘ New York's newest hotels. 

y the finest of food too, and 
nviviality at the newest of bars, 
‘ the swing and rhythm of 
tern Manhattan! 


enna bat. 


rom $250 Single 
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B-Y4N L. HORGAN . MANAGING DIRECTOR 


people of the United States have 
made it a part of the Federal Consti- 
tution and no statute passed by 
Georgia can repeal that act without 
disfranchising white men. Let us re- 
peal that obnoxious amendment, if we 
can, but let us do it legally. 

“I would not have the governship 
if I had to barter my conviction to 
get the office.” His opponent was 
victor. 

One of Mr. Howell’s major objec- 
tives in the newspaper field, was the 
development of manufacture of 
newsprint from Southern slash pine, 
which he ardently advocated, point- 
ing out the millions of acres of this 
virgin timber between Virginia and 
Texas. 

His outstanding crusading efforts 
included the fight against the Ku 
Klux Klan, which cost him his place 
on the Democratic Committee in 1924, 
his vigorous battle against the Hight- 
eenth amendment and the Volstead 
Act and his early support of Franklin 
D. Roosevelt for the presidential 
office. 

He was one of the founders of the 
Roosevelt-for-President Clubs, the 
first chapter of which was reputedly 
organized in Meriwether county, in 
which Warm Springs is located. 


Headed Air Commission 


Active under the Roosevelt regime 
Mr. Howell in 1934 was appointed 
chairman of the Aviation Commission 
for a study of conditions in Europe 
and this country which resulted in 
an exhaustive report to the president 
and recommendation for the estab- 
lishment of a permanent board for 
united air control in the United 
States. 

Mr. Howell was one of the original 
directors of the Associated Press and 
he held this position until his death. 

In 1929 the Constitution, under his 
direction, exposed the Atlanta City 
Hall graft ring with the indictment 
and conviction of many city officials. 
For this exposure the Constitution re- 
ceived the Pulitzer Prize for best 
public service during the year. 

As a final stud to the crowning 
honors he received during his life, 
Mr. Howell was decorated the early 
part of this year with the French 
Legion of Honor. 

He is survived, in addition to 
Major Howell, by his widow and 
three sons. 


Publisher of 
Erie Paper Is 
Dead at 83 


Erie, Pa., Nov. 17.—Half of the 
estate of the late Charles Hamot 
Strong, president of the Record Pub- 
lishing Co., publisher of the Erie 
Dispatch-Herald, will go to Yale Uni- 
versity under the will filed here yes- 
terday. 

Mr. Strong, not only identified for 
many years with the newspaper 
field but with the business and civic 
development of Erie, died Nov. 8 at 
the age of 83. 

Like a few other successful pub- 
lishers, Mr. Strong seemed destined 
for other fields. He studied law as 
a young man, but soon decided that 
this career was not for him, and cast 
his lot with the Mount Hickory Iron 
Works, where he lived an Alger story 
by rising from shipping clerk to 
president. He also became head of 
other Erie institutions, including a 
coal company. 


Pioneered in Light 


This connection fanned his interest 
in the embryo electric light industry 
and in 1886 Mr. Strong interested a 
group of friends in the possibility of 
a new kind of light and power and 
acquired the right to use the inven- 
tions of a rising young man named 
Thomas A. Edison. 

Mr. Strong entered the newspaper 
field in 1902, when he purchased the 
Dispatch Publishing Co., which later 
was succeeded by the Dispatch-News 
Company, which published the Morn- 
ing Dispatch and Evening News. La- 
ter this company was succeeded by 
the present Record Publishing Co., 
which issued the Morning Dispatch. 
In 1922, the Record Publishing Com- 
pany bought the Evening Herald, 


PIONEER PASSES 


Founder and former secretary of the 

Associated Advertising Clubs of the 

World, Seth Brown died in New York 
Oct. 15 


herited the property from her father, 
William L. Scott. With this transac- 
tion the two papers were consoli- 
dated under their present name. 

Mr. Strong withdrew from the 
newspaper field in 1924, but early in 
1932 again became president of the 
company following a reorganization. 


Death Takes Knox 
Reeves, Agency Owner 


Minneapolis, Minn., Nov. 18.—Knox 
Reeves, founder of the Minneapolis 
agency bearing his name and long 
identified with advertising in the 
Twin Cities, died here Sunday. He 
was 44. 

Shortly after the World War Mr. 
Reeves opened his own agency in St. 
Paul and later became advertising 
manager of the Minneapolis-Honey- 
well Regulator Co., Minneapolis. 
Leaving the company in 1930 to re- 
enter the agency field he joined the 
McCord Co., Inc., Minneapolis, as 
vice-president. 

He was associated with this agency 
for five years, resigning in 1935 to 
found his own agency, Krox Reeves 
Advertising, Inc. 


Heart Attack Fatal to 
Arthur Newell Day 


St. Louis, Mo., Nov. 17.—Services 
for Arthur Newell Day, head of the 
St. Louis advertising agency bearing 
his name, were held here last week. 

Mr. Day, long in the advertising 
business here, died suddenly at his 
home of a heart attack. He leaves 
his widow and five children. 


Former Secretary of 
A.A.C.W. Dies at 73 


New York, Nov. 17.—Seth Brown, 
founder and former secretary of the 
Associated Advertising Clubs of the 
World, died Sunday at his home after 
a long illness. He was 73 years old. 

A native of Oberlin, Ohio, he early 
became associated with advertising 
and publishing projects. He served 
as president of the Cleveland Adver- 
tising Club. 

From 1912 to 1916 he published 
Standard Advertising in Chicago, 
and later was connected with the 
D’Arcy Company, St. Louis, and the 
George L. Dyer agency in New York, 
where he handled the Gillette Safety 
Razor Company account, among 
others. 

In more recent years until his re- 
tirement five years ago, Mr. Brown 
served as advertising counsel and en- 
gaged in writing for trade journals. 

He leaves a_ son, M. Stanley 
Brown, who is with Fairchild Pub- 
lications, New York, a daughter, 
Kathryn, and his widow. 


F. E. Davis, of Fish- 
by-Mail Fame, Dies 
Boston, Nov. 17.—Frank E. Davis, 
85, who as “the Gloucester Fisher- 
man,” built up a one-room fish busi- 
ness into a million-dollar business 
by mail sales throughout the United 
States and Canada, died yesterday at 
his home in Gloucester, after an ill- 
ness of two months. 


then owned by Mrs. Strong, who in- 


In 1885, he founded the Frank E. 


Davis Fish Company, reputedly the 
first in the country to deal in the 
shipment of fish by mail. He adver- 
tised nationally in magazimes and by 
direct mail and as a result his pusi- 
ness flourished. Before many years 
it was the largest and for some time 
the only salt fish mail order house of 
the country. 


|. F. Whelan, United 


Cigar Founder, Passes 

New York, Nov. 17.—John F. 
Whelan, a former vice-president of 
United Cigar Stores Company, and 
for many years a cigar merchan- 
diser, died Sunday at his home in 
Mount Vernon after a two-year ill- 
ness. He was 75 years old. 

A native of Syracuse Mr. Whelan 
entered the retail tobacco field in 
that city, came to New York in 1901, 
and was one of the founders of 
United Cigar Stores Company in that 
year. 

He was in charge of the cigar de- 
partment, and helped to popularize 
Ricoro, Orlando and Flor de Murias 
brands, along with many others, sold 
by United stores and sales agencies. 
He retired as vice-president in 1929, 
but continued to serve as a director. 

His widow and six children sur- 
vive. 


Francis Conrad Leaves 
NBC to Join Agency 


Francis Conrad has resigned from 
the National Broadcasting Company 
sales department to join the New 
York office of McCann-Erickson, Inc., 
as radio time buyer. 

Mr. Conrad is the son of Dr. Frank 
Conrad, pioneer Westinghouse broad- 
caster. He joined NBC in 1929 in 
Pittsburgh, becoming attached to the 
staff of KDKA. In 1932 he was made 
assistant manager of the station and 
served as acting manager until 1934, 
when he was transferred to network 
sales in New York. 


McCandlish Starts Contest 


McCandlish Lithograph Corpora- 
tion, Philadelphia, has inaugurated a 
24-sheet poster sketch contest to ad- 
vertise outdoor advertising, open to 
all American artists and art students. 
Cash prizes total $1,350. The contest 
will close Feb. 22. 


Pay Increases, 
Bonuses, Augur 


Holiday Boom 


(Continued from Page 1) 
closed Wednesday night, many New 
York stores report increases of 20 
to 25 per cent in sales, and in some 
instances up to 40 per cent. 

The National Retail Dry Goods As- 
sociation, with more than 5,000 mem- 
bers throughout the country, esti- 
mated that orders by stores for fall 
and holiday merchandise would ag- 
gregate $3,650,000,000. The avalanche 
of Christmas buying and early re- 
orders have resulted in capacity pro- 
duction operations, plus the problem 
of deliveries in time for the selling 
rush. 

In a survey of stores in 50 cities, 
the association found that the men’s 
furnishings department was men- 
tioned more often than any other as 
benefiting from the holiday demand. 
Toilet goods departments, which in- 
clude cosmetics and perfumes, were 
expected to be next on the list, fol- 
lowed closely by hosiery. 

Next in order were toys, silk and 
muslin underwear, small leather 
goods, handkerchiefs, gift shop, 
gloves, furniture, stationery, jewelry 
and men’s clothing, knit underwear 
and household linens. 

All departments share, to some ex- 
tent, the influence of holiday buying, 
the association said. In 1935, the 
last two months accounted for one 
fourth of the year’s business. 

Among the recent bonus payments 
was one for 660 employes in all de 
partments of the Meredith Publish- 
ing Co., Des Moines, Ia., totaling 
more than $25,000. 

In announcing the bonus payment, 
Fred Bohen, president and general 
manager, declared: 

“Improved business for the Mere 
dith magazines has made this distri- 
bution possible. During the fall 
months the plant has been running 
virtually at capacity in order to pre- 
pare issues of Successful Farming 
and Better Homes & Gardens that 
have been considerably larger than 
in previous years.” 


ae: Be. 
Sas pallid: fy PRESS Soe 
vr oh iy Sil 


THE MINNEAPOLIS JOURNAL 


“Circulation Can Be Bought . 


. Reader Confidence Must Be Earned" 


O'Mara and Ormsbee, Inc., National Advertising Representatives 
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Competition of 


Japan Is Held 
Hard to Meet 


Chicago, Nov. 19.—Japan’s search 
for a place in the sun is causing a 
good deal of embarrassment in ex- 
port circles, two speakers at the Na- 
tional Foreign Trade Convention in 
Chicago this week indicated. 

R. A. May, vice-president of Gen- 
eral Motors Export Company, said 
that Japan acts “too thoroughly” in 
fostering trade; sells at prices so 
low that they are not only uneco- 
nomic, but act as a boomerang, and 
centers political influences around 
military conquests. 

Mr. May said that Japan’s foreign 
trade has gained 910 per cent in 35 
years, compared with 96.4 per cent 
for the United States, and 42.1 per 
cent for Britain in the same period. 

He explained Japan’s “too thor- 
ough” policies as follows: 

“This feature is easily demonstra- 
ble in the extraordinary devaluation 
of the yen; in lowest prices which 
are quoted in world markets for Jap- 
anese export goods; and in debasing 
the quality of goods offered for sale. 


Trade-Marks Alike 


“The same feature can be found 
also in the activities of Japanese 
Trade Commissions, who visit almost 
every land, and in the kind of trade 
promotion in which they engage. It 
also appears in the form of Japa- 
nese trade-marks which too closely 
resemble those of producers in other 
countries, and in the form of Japa- 
nese articles which producers of 
other nationalities had thought were 
protected in all markets by interna- 
tional patent law.” 

W. Cameron Forbes told the Japa- 
nese-American Trade Council, a 
group meeting held during the con- 
vention, that the “open door” policy 
in China enunciated by John Hay, 
and generally accepted by all con- 
cerned, has been largely nullified by 
recent events. 

Speaking of affairs in Manchuria 
as conducted under Japanese direc- 
tion, he commented: 

“While the door may have been 
open, some one stood in the door and 
allowed only non-competitive prod- 
ucts to enter. Competitive lines have 
had hard sledding and in some cases 
have been compelled to move out, 
American oil companies and banks 
being notable examples.” 

Mr. Forbes expressed confidence 
that these problems will be solved 
by peaceful negotiation. 


Weckler Promoted 


Hermand L. Weckler has been ap- 
pointed vice-president and general 
manager of De Soto Motor Corpora- 
tion. Mr. Weckler has been associ- 
ated with Chrysler Corporation since 
1932, when he became an assistant to 
K. T. Keller, then vice-president and 
general manager. 


RETAIL LINEAGE 
FOR WEEK GAINS 


Chicago, Nov. 20.—Retail activity 
is higher now, in comparison with 
1935, than at any time this year, ac- 
cording to the ADVERTISING AcE Index 
of Retail Activity, which is based 
upon the total volume of retail ad- 
vertising carried by all of the news- 
papers in 67 major cities. 

For the first 46 weeks in 1936, total 
retail advertising lineage for the 67 
reporting cities is 6.4 per cent ahead 
of the same period of last year. The 
comparative totals are: 1936, 796, 
605,221 lines 1935, 748,432,410 
lines . . . a gain of 48,172,811 lines 
for this year over last. 


Up 9.9% for Week 


For the week ended Nov. 14, 
newspapers in the reporting cities 
carried 1,913,489 more lines of retail 
advertising than they carried in the 
corresponding week of last year. The 
total for this week is 21,335,530 lines 
against 19,422,041 lines for the cor- 
responding week in 1935, a gain of 
9.9 per cent. 

After showing gains of 10 per cent 
or better for three successive weeks, 
the gain for the current week dipped 
slightly to 9.9 per cent. However, 
weekly gains have been registered in 


all but three of the 46 weekly periods, 


as the following table, showing gain 
or loss over 1935 for each week, re- 
veals: 


Shows Weekly Record 


Per Cent 


Week Ending Difference 
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Wanted" ads. 


100 E. Ohio Street 
Chicago 


WANT A JOB? 


Tell your qualifications to the 14,000 regular 
readers of ADVERTISING AGE. Some may 
be seeking a person with your abilities right 


The Advertising Market Place is a conve- 
nient place to contact employers who may 
be seeking the services you have to offer. ~ 
Private box numbers for "blind' ads are 
carefully guarded for your benefit. 


Special low rates apply to all ‘'Positions 


For full information, write to 


The Advertising Market Place 
ADVERTISING AGE 


330 W. 42nd Street 
New York 


Index of Retail Activity in 67 Important 


Markets 


Based on total retail advertising volume in all newspapers in each city. 
(Copyright, 1936, by Advertising Publications, Inc.) 


% Gain % Gain 


46-Week 46-Week 46-Week or Loss or Loss ; 
Period Period Period 1936 1936 Week Week % 
Ended Ended Ended over over Ended Ended Gain or 
City Nov. 18, 1933 Nov. 16,1935 Nov. 14, 1936 1933 1935 Nov. 16,1935 Nov. 14,1936 Loss 
CN MR ccna icien 11,307,933 13,539,110 14,841,390 +31.2 +9.6 310,310 432,570 +434 
(Sige ee a eR 13,620,587 14,469,565 eo |< 325,654 383,600 +174 
irmingham, Ala. .....  «-+-+++- 10,166,548 11,419,408 2 $128 264,726 291,368 = +10. 
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Detroit, Mich. .. 13,961,314 18229689 19,298,886 +382 +5.9 500,021 536,760 +78 
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Grand Rapids, Mich.... 5,816,608 7,742,136 8,428,416 + 44.9 +8.9 216,048 227,990 +5.5 
Greenville, 8. C......... 4,110,051 5,445,395 5,487,194 +33.5 +0.8 129,676 178,822 +379 
Houston, Tex. ......... 9,728,924 11,576,096 12,995,421 +33.6 +123 323,624 $21,244 —0.1 
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Lynn, Mass. . Pest ... 8,920,758 8,972,124 cota +0.6 188,860 206,360 +93 
Manchester, N. H....... 2,547,201 3,136,647 3,101,091 $21.7 —1.1 63,476 62,294 —139 
Memphis, Tenn. .......  .s+ssee- 9,923,060 10,125,980 ke +2.0 258,468 306,488 +184 
Milwaukee, Wis. ..... 12,621,168 11,846,886 13,742,727 +8.9 +16.0 300,215 367,643 +225 
Minneapolis, Minn. .... 11,648,250 12,698,897 13,461,894 +15.6 +6.0— 361,824 331,581  —84 
Moline-Rock Island ... 5,488,686 6,786,644 7,699,694 +40.3 +13.5 196,224 193,018 —16 
New Bedford, Mass.... 2,423,330 2,794,162 2,890,166 +19.3 +3.4 53,648 70,714 +318 
New Orleans, L&...... «ccccees 16,124,156 17,567,391 pia +8.9 489,689 491,066 +0.3 
ee a a Serre 52,662,012 58,811,801 . $11.7 1,497,126 1,719,614 +1439 
CT Mec wk ides atxnenta 6,198,946 6,282,717 oe +1.4 144,837 203,310 +404 
= rE ~ 8,366,554 8,608,754 —~ +2.9 199,696 217,000 +8.7 
Onkiand, 0 rar 6,697,694 7,007,490 ais +4.6 165,265 197,552 +195 
Oklahoma City, Okla... ........ 9,379,811 10,015,728 ee +6.8 236,404 248,458 +51 
Peoria, Ill. . Mate cok y beats avees 9,649,930 9,914,068 ~“ +2.7 217,080 257,985 +18.8 
Philadelphia, Pa. ..... 0 ....--+- 25,437,631 26,133,296 an +2.7 736,935 776,832 +544 
Phoenix, Ariz. ........ 5,769,890 6,448,817 6,609,676 +14.6 $2.5 150,528 144,452 —40 
Pittsburgh, Pa. 20,442,576 20,930,608 20,965,300 + 2.6 +0.2 535,304 583,800 +9.1 
Portland, Oreg. ...... 7,760,328 9,334,258 11,019,630 +41.9 +19.0 235,606 277,928 +1739 
Providence, R. I....... 10,479,330 12,120,979 12,079,885 +15.3 ——().3 345,512 319,595 nite 
EE WE. i cincens. ebgeanes 10,651,746 11,966,512 wee )=— $12.8 273,560 «302,974 ~— +108 
Rochester, N. Y........ 13,407,865 15,844,859 16,590,204 + 23.7 +4.7 426,616 466,724 +94 
Sacramento, Calif. 6,163,263 8,649,140 9,190,861 + 49.1 + 6.3 203,056 177,012 —12.8 
San Antonio, Tex......  ....++: 5,073,497 5,801,396 woe «= $14.8 141,134 138,012 —22 
Sam Diego, Calif....... 10,805,187 11,754,894 12,703,538 +17.6 +8.1 243,558 290,388 +192 
San Francisco, Calif... ........ 12,754,313 13,975,845 ves +9.6 371,949 429,860 +15. 
*Seattle, Wash. ....... ~ 8,877,988 8,926,456 8,914,726 +0.4 a | 216,930 202,398 —6.1 
South Bend, Ind.......:  ....---- 7,447,179 8,017,643 pe +7.7 205,289 229,607 +1138 
Spokane, Wash. ....... 4,689,281 5,973,687 6,566,555 + 40.0 +9.9 156,688 149,870 —4.4 
St. Louis, Mo.......... 13,681,650 15,232,695 . 16,409,935 +19.9 +7.7 406,670 453,050 +114 
OM, iieass vakeaeee 10,876,414 11,717,880 oe +7.7 354,665 313,970 = —114 
Syracuse, N. ¥.......--  sesesses 10,544,248 11,321,709 ae +74 259,273 308.042 + i8s 
Tacoma, Wash, ........ 0 ....+++: 5,004,489 6,018,695 wee) $20.3 144,144 120,260 —16.6 
TOIOE, Bie. 6.¥.0:6.06:0555 4,346,286 5,334,450 5,091,524 +17.1 —4.6 113,988 140,070 + 22.9 
Toronto, Ont., Can..... 18,197,298 20,227,121 19,849,890 +6.3 —4.3 548,113 524,737 <~all:§ 
Washington, D. C...... 21,922,703 32,331,143 35,479,078 +61.8 +9.7 904,506 904,829 ie 
Worcester, Mass. .....- ~ 8,652,654 11,036,073 11,299,522 +30.6 +2.4 255,626 273,189 +63 
Youngstown, O. ....... 0  seeeeeee 8,726,022 8,456,002 eee —3.1 199,997 196,920 —=f,5 
a eee 748,432,410 796,605,221 ve +6.4 19,422,041 21,335,530 +99 


*Post-Intelligencer suspended sinc 


e Aug. 13, 1936. 


Included in the above tabulation are 1933 lineage figures for 41 of the cities listed. These are included because 
census figures on dollar volume of retail trade by cities are available for 1933, and current dollar volume for each 


of these cities may thus be readily ap 


COtOREE BO isc b Hea Cees + 7.5 
CIPO Es hi)5 ok 0 oe RES + 9.5 
Cet BO i 6s wa bisa s x Sess +10.1 
CEN OE i visws secre sees +10.1 


WAVERED OF cas cwrewasaed’s +10.2 
MORSINDOD TE iasci ce ciernen so 

Detailed figures for each of the 67 
cities measured are given in the tab- 
ulation on this page. 


Production Men 


Elect New Officers 


Dwight L. Monaco, Gardner Ad- 
vertising Company, has been elected 
president of the Production Men’s 
Club, New York organization of pro- 
duction managers of advertising 
agencies. 

Other officers are William Geller, 
Ferry-Hanley Company,  vice-presi- 
dent; Robert E. McKean, Fletcher & 
Ellis, Inec., secretary; David T. Le- 
vine, Amos Parrish & Co., treasurer. 

The new officers were to be in- 
stalled at the annual dinner dance 
Nov. 21 at Schrafft’s, 220 W. 57th 
St. Mr. McKean, entertainment chair- 
man of the club, is in charge of the 
party. 


Palmer in Chicago 
-almer Publications, issuing Pe- 
troleum World and Facts About 
Sugar, have opened offices at 624 S. 
Michigan Ave., Chicago. The tele- 
phone number is Harrison 9554. E. O. 
Sawyer, Jr., is manager. 


To Promote Tams 
Small & Seiffer, Inc., New York, 
have been appointed § advertising 
counsel for Tams, a new laxative, 
which is being distributed by E. Fou- 


|} gera & Co., New York. 


proximated. 


Permanent Wave Copy 
. Starts in Buffalo 


A combination newspaper and ra- 
dio campaign has been launched in 
Buffalo and surrounding territory by 
Vox Company of Advertising, Inc., 
for the Bonat Vitamin F permanent 
waving method. The campaign is 
built around the Bonat-Emo Movie 
Club. 

Bonat beauty parlors are co-operat- 
ing in the promotion by featuring 
Bonat movie star styles in the new 
waves. Free movie fan magazines 
and exclusive new photos of motion 
picture stars are being distributed. 
J. J. Rausch is the account execu- 
> tive. 


Briggs Plumbing Ware 
Makes Staff Changes 


E. C. Bonia, formerly New Eng- 
land zone manager, has been made 
eastern sales director of the Plumb- 
ing Ware Division of Briggs Manu- 
facturing Co., Detroit. 

EK. O. Brady has been made west- 
ern sales director, with headquarters 
in Chicago. He was formerly south- 
eastern zone manager, and is suc- 
ceeded in that post by R. B. Jenkins, 
with headquarters in Miami Beach. 


Karstaedt to Nesco 


Dale D. Karstaedt, a member of 
the advertising staff of Journal- 
Times, Racine, Wis., since 1929, has 
| been named advertising manager of 
|the National Enameling & Stamping 
Co., Milwaukee, succeeding E. K. 
Lucas, resigned. Mr. Karstaedt is 
succeeded by Kenneth Sickinger, for- 
| merly with Arrowhead Advertising 
Co., Chicago. 


The Interstate Advertising Mana 
gers’ Association will hold its annual 
meeting at the Hotel Traylor, Allen 
town, Pa., Jan. 22-23. 


Kudner Adds Vaughan 


Burton E. Vaughan has joined Ar: 
thur Kudner, Inc., New York, com: 
ing from Federal Advertising Agency. 


Constructive 
—Informative 

—Profusely Ilus- 
trated. Your request will bring 
only the book—no salesman. 


PORCELAIN ENAMEL INSTITUTE 
612 No. Michigan Ave., Chicago 


l Send me your free book on Porcelaia 
| Enameled Signs. 

| 

; Name _. 

1 

Firm __. 

z 


| Address 
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nt HAIR DRESSERS BOOST AMERICAN STYLES RESOR DEPICTS A SALUTE TO PROGRESS 
OE ° - err < % <i & | * THE WASHINGTON POST, WEDNESDAY SOVEMBER «4 tone - 
NEW FRONTIERS © 
ries 
% (Continued from Page 4) 
ain or cies, reliance in value received has 
— increased.” 
+178 Mr. Resor pointed out that some- 
+10 one has estimated that 99 per cent 
* 1s of what humans do is repetition, and 
an 1 per cent original thinking. He 
+33 added that it is the original thinking 
+214 that is the measure of the man. 
+215 Support of World 
ae Without new ideas the world 
+ 16.0 7 
+54 could never support the population 
+ 24,7 which exists today, Mr. Resor em- 
+156 phasized. If only two ideas—the 
“ 3 wheel and the control of fire—were 
+315 This “American curl" style is an example of new effort of hair dressers to pro- removed, manking wouls eunsenty 
Puy mote American creations. An pole -F ows campaign is contemplated. prec sey a “sub-Neolithic level,” he ee ee ore gaa deep-rooted in the soil of 
+ 5.9 ae aes — e P Next to the importance of the ee Geand i ae Political lines, so sharply « Washington, proud of its heritage, proud of its 
he: shon-Garfield has been yang haa idea itself, Mr. Resor pointed out, is drawn but raceny ar ralgated to the ecup hee. significance as the nerve-center of the nation, girds 
378 prepare and place copy that breaks /the interpreting of it to those who ph sapped mgummlamas iteolf for @ leading role in Americe's forward march. 
= , ¢. COIFFEURS in January, with Harper's Bazaar,| do not yet know it, in the present Pomenres imo  laa ypresiebvachn ego teettrdeet thas nat + 
+717 New Yorker and Vogue on a list that |/day, to the public. | papa orien rr errant 
+29.8 ) panded. America was discovered hundreds paaphey doe cara tan end eocatian, to tlle Go tashina ebay 
4955 Through its board of directors, the| of years after the wheel had been 8 Gamandemmantt eottegiroyes tote demnein 
_. Institute will select each season de-|jn general use in many countries, yet Py Oe oOus quah to cst. Gas gouges co giasioudly began. 
+93 signs appropriate for American wom-| when Columbus landed, the entire « Banks are safe—savings are secure. shall be continued. 
—1.9 NATIVE STYLES en’s headdress, and promote these/ American continent was without a Vee fate eng 
iy through advertising and other means.| wheel, and even today the idea of 
—84 “American hair designs for Ameri-|the wheel has not become universally 
— can Women,” is the slogan of the In- | ynderstood. | HE HECH I CO 
+31.8 New York, Nov. 17.—American | stitute. “The inhabitants of our Western e 
Rr: hairdressers have leagued to free Foreign Styles Costly Indian reservations,” he illustrated,  OVERST ot SEvEITEN NATIONAL $106 
+404 American women from the bondage “still tie long poles to the sides of a 
87 and baneful influence of foreign de- The objection to designs originat-/horse and pile their goods between Sounding a signal after the election, The Hecht Co., Washington, D. C., de- 
+19.5 signers, and will shortly engage in| i"8 in Europe is said to be that they |them, while the pole-ends drag be- partment store, gave this salute to progress in Washington newspapers. 
son an advertising campaign to promote ee Gee cae ce cent as. pang amarante Mavaes 
Ls styles which they f and railways cut throug e reser- : 
—S one ann tune Are MOTE | Day little attention to them, and also vations, but the Indian has not yet| ‘lan 1937 Air Races Burns Returns 
491 To this purpose they have formed | !@8S attention to the idea of head-|peen completely sold on the advan-| Humphrey, Prentke & Associates,| Robert A. Burns has been appointed 
+179 the American Hair Design Institute | 4™¢S8- Regal styles are now very |tage of the wheel.” Inc., Cleveland, have been named/director of sales and advertising of 
—15 ; ; much in favor on the Continent, as é _|again to handle advertising for the| Whiting Milk Co., Boston. He was 
+108 JF made up of individual hairdressers, A more recent example of con-| 1937 National Air Races to be held|f ly director of wholesale sal 
os headed by Louis, who was formerly | 2" 48sociation with the coronation of | sumer resistance is the fact that the | < ree ieee See SS Se 
+94 ' y ’ y Edward VIII: also the style worn b : Sept. 3-6 in Cleveland. Newspapers,| for Borden Farm Products Co., New 
—128 in the Elizabeth Arden salon. Hir- ‘ y Y automobile did not find ready accept-| posters, direct mail and radio will be| York, and previously was general 
—22 Mrs. Simpson. ance, he pointed out. used, sales manager of the Whiting Co. 
+19.2 The Institute hopes that with sim- aiaesgeniaeiiain acindacesiaiamanhananciag 
Tes pler designs American women will Tells Ford’s Struggle m - 
ian find hair preening by professional} “Not more than 30 years ago Gives Extra Dividend Dealers to Europe 
—44 hair dressers more enticing. To|Henry Ford had to risk his life on| The board of directors of Pet Milk| To promote interest in French 
+114 make the merchandising picture|the race-track to show doubters that|Company have declared a regular| wines among American liquor deal- 
i nw EW more complete, and assure a proper |his adaptation of the wheel was use-| quarterly dividend of 25 cents perjers, the French Wine Syndicate is 
+ ensemble for milady, the Institute| ful,’ Mr. Resor declared. “No eager|Share and an extra dividend of 25|organizing a trip to France April 
+228 will enjoy the collaboration of clothes | public waited with arms outstretched cents * gal share on common stock,|1 on the Ile de France, and will pay 
—43 and accessories designers. to seize it. It had to be sold to them. hg gh stockholders of record = expenses of the dealers while in 
___ 3s invents Mew Curt And yet it brought with it so many onde ‘ are 
+68 benefits that it is hopeless even to 
—e Mr. Louis has already come out] list them.” 
49.9 FOR OLD STORIES for the inverted curl, which is Swiftness is an important factor 
achieved by winding the curls in-|in interpreting new ideas to the pub- 
pecause wardly toward the scalp. This is said | lic, Mr. Resor said. 
yr each to give the curls a new swirl and a Emphasizing the value of eco- 
loveliness plus. nomic and social research, Mr. Re- INTEREST ON YOUR T 
—_—= Another invention of Mr. Louis is|sor cited the statement made by CAPI Al 
te OU may not have the pinch penny curl—an individual} Owen D. Young at a Bureau of Eco- 
: sculptured curl, made of human hair,} nomic Research dinner 15 years ago, 
Mana a new story to tell, and mounted on a special bobby pin.| when he was asked if he believed it 
annual but you can give it new This ornament (and weapon of de-|was worth while for the Bureau to 
, Allen fense) was especially created for the|continue its work. 
punch. Blow up any- Cinderella who has no time for a 
‘ ‘ r ate : Research Pays Dividends 
h thing written, printed daily visit to the hairdresser, but , 
an Asap who has to do a quick-change from In the experience of the companies 
ned Ar- —OF drawn—big it up daytime to evening hair toilette. with which he was identified, Mr. 
k, com * ° * rr Young told this group, there was no 
Agency. the Rapid Giant Print B "a &G Expand; question of the usefulness of re- 
——— way, it achieves new sae Add Fi 4 aff search, that purely on a cost basis 
a ive to Staff | i, naa’ paid dividends to the stock- 
conviction, new sales Mrs. Frances Davisson, previously holders. 
. * with Botsford, Constantine & Gard- : elie mn 
power with its new ner, Portland, Ore., has rejoined the Ped ecg opengl — 
dimension! The clear- agency in the copy department. Other . ~ we — Sy eee . 
additions to the staff are Velma Farn-| i" the scientific world, unless cor 
est, crispest Giant ham, formerly with the Spool Cot-|responding research is undertaken . 
4 per ton Company and American Bemberg|in the economic and social phases of ‘se 
Prints are Rapid $i Corporation, and R. P. Wendt, for-| life, will throw the whole world out 
° ° merly of WTMV, St. Louis. of equilibrium.” The years since then * 
Quick! Inexpensive! Let ‘ nonen acuntosaane Sy. ie agency's have proved the vision in his state- 
a i San Francisco office include Howard | ment, Mr. Resor declared. . : 
Rapid man show you! Almon, account executive, from Mc- queumiaate With the attention of the country focused on the 
Cann-Erickson, Inc.; Don Lawton, re- oa ° 
search, from B, Altman & Co.: Ella}. Y. Advertising Club center of government, Washington enters another 
cpbaentadnes tigre ngyay ely ed Plans Yule sameneon historical epoch. WRC and WMAL are geared | 
he A - 7 D cisco Call Bulletin. wit’ Land te Uae Chaos Gor to give advertisers substantial return on their ad- 
Rebensburg, Smith Park progeny iy ate a Verte dollars in a rapidly expanding market 
COPY Ss with Edison G-E| The committee includes Al Freden, that includes suburbs in Maryland and Virginia. sie 
ERVICE co. director; Frank A. Conolly, chair- wh 
Adolph Rebensburg has been ap-|man; R. B. Alexander, Edward F. o 
6 BRANCHES: NEW YORK, 415 Lexing- || Pointed head of the market research! Dalton, John J. Lucas, Walter J. WRC WMAL _ 
_ ton, 444 Madison, WAnderbilt 3-3680- Te of Edison General Electric | Neff, Frank J. Reynolds, and Daniel , 
CLEVELAND, Winth — Chester Biée.. || merly in the commercial research av | UN 1000-500 WATTS 500-250 WATTS 
MAin 9335 @ CHICAGO, 110 So. Dear- vision of General Electric Co., Bridge. ae “ 
born, 228 No. La Salle, 360 No. Michigan | Port, Conn. ; Olson Promoted Red Network NBC Bive Network 
Ave., STAte 5877. George H. Smith, with General| W. A. Olson has been appointed WASHINGTON, D. C. 
Electric since 1933, has been ap-| Des Moines district manager of B. F. 
| pointed manager of Hotpoint laun-| Goodrich Co., Akron, succeeding W. Completely programmed by NBC 
| dry sales division of Edison General | F. Geissel, who has been transferred 
| Electric Appliance Co. to other duties in the company. heh eee ae Sh Soon 
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16 Stations 
in New Quaker 
State Network 


Philadelphia, Nov. 17.—Formation 
of a regional chain of 16 radio sta- 
tions as the “Quaker State Network” 
was announced today by Donald 
Withycomb, general manager, WFIL, 
Philadelphia. 

The network will be available to 
advertisers in three separate groups 
broken up as follows: Eastern— 
WFIL, Philadelphia; WCBA, Allen- 
town; WRAW, Reading; West, 
Easton; WGBI, Scranton; WBRE, 
Wilkes Barre; WAZL, Hazleton; 
WGAL, Lancaster. Western—WFBG, 
Altoona; WJAC, Johnstown; WWSW, 
Pittsburgh; WLEU, Erie; and WTBO, 
Cumberland, Maryland. Central— 
WKBO, Harrisburg; WKOK, Sun- 
bury; WRAK, Williamsport; WORK, 
York, 

Negotiations are under way to add 
a New York outlet. Plans have also 
been completed to provide member 
stations with sustaining service, most 
of which will be pumped from WFIL, 
Philadelphia. 


Covers 


55 Counties 


The network will blanket 55 of 
Pennsylvania’s 67 counties. The rates 
for the entire network range from 
$535.00 for a daytime quarter hour to 
$829.00 for the same amount of time 
at night. 

Organized by Samuel R. Rosen- 
baum, Mr. Whitycomb, and Roger W. 
Clipp, WFIL’s president, general 
manager and business manager re- 
spectively, the new chain is the out- 
growth of an experiment conducted 
prior to and during the recent politi- 
cal campaign. 

During the campaign, WFIL placed 
55 political programs on the network 
at an expenditure of more than 
$69,000. 

The network, for the present at 
least, will operate on a mutual basis, 
without any elaborate plans of organi- 
zation. Roger W. Clipp, formerly 
commercial engineer with NBC and 
one time assistant manager of NBC 
operated stations, will serve as co- 
ordinator, handling all details of op- 
eration from Philadelphia. 


Western Union Starts 


Children’s Service 


A new service designed for chil- 
dren will be introduced by the West- 


ern Union Telegraph Company, 
shortly, it was announced, under the 
name, “Kiddiegram.” 


The services is intended for use as 
invitations to parties, convalescence 
and congratulatory messages, and ad- 
monitions to behave, it was ex- 
plained. Tom Lamb, juvenile illus- 
trator, created the blank with David 
B. Hills, Inc., industrial designers, 
supervising the project. 


Set Financial Dates 


The 1937 convention of the Finan- 
cial Advertisers Association will be 
held Sept. 13-16 at Syracuse, N. Y., 
the executive committee announced 
after a two-day meeting in Dayton, O. 


4 YOU, TOO, WILL DRIVE YOUR SALES UP TO 
WEW HIGHS STEADILY BY CONCENTRATING 
MORE OF YOUR ADVERTISING DOLLARS T0 
REACH THE EARS OF THAT VAST AUDIENCE 
OF BUYERS DOMINATED DAY AND KIGHT BY 


MARY LISTENING 
AREA DEFINED BY 
MEASURED WAVE IN- 
TENSITY. 


REPRESENTED BY EDWARD PETRY & CO. 


COMPARES TONES 


this 
4s 4 


radio 
Electrie 


Emphasizing 

General 

dealer aid. Turning the knob, tone im- 

provement over the years is demon- 
strated. 


improvement, 
“Tone Tester" 


Agony Column 
of the Ether 
Gets Send-Off 


New York, Nov. 18.—‘Personaliz- 
ing” the newly-launched Proctor & 
Gamble Co. “Personal Column of the 
Air,” a novel tie-in advertisement 
was employed in newspapers in cities 
where the program is being carried, 
inviting public participation. 

“Personal,” the box is headed, and 
in simple typewriter style, the mes- 
sage asks: “Is there a_ long-lost 
friend you’d like to locate? Have 
you news for someone you cannot 
reach? Use the Personal Column of 
the Air—radio’s new dramatic pro- 
gram sponsored by the makers of 
Chipso. Actual personal messages. 
One may be for you.” 

The program, conceived and di- 
rected by Octavus Roy Cohen, was 
launched over 16 National Broadcast- 
ing Company red and blue network 
stations Monday. Four more stations 
in the South Central group including 
WSM, Nashville, are to be added to 
the list Nov. 30. Blackman Advertis- 
ing, Inc., New York, is handling the 
program, 


Copeland to Speak 


at Grocery Conclave 


Food and grocery manufacturers 
will stress fair profits for distribu- 
tors, in the 28th annual convention 
of the Associated Grocery Manufac- 
turers of America, to be held at the 
Waldorf-Astoria hotel, New York, 
Nov. 30-Dee. 2. 

Senator Royal S. Copeland will ad- 
dress the convention on his pro- 
posed bill, and it is expected that 
Dr. W. G. Campbell, of the Depart- 
ment of Agriculture, and Congress- 
man Virgil Chapman also will at- 


tend. 
Paul S. Willis, president of the 
association; R. R. Deupree, president, 


Procter & Gamble, Cincinnati; C. P. 
McCormick, president, McCormick & 
Co., Baltimore; Donald Davis, presi- 
dent, General Mills, Inc., Minneapo- 
lis; Mrs. William Dick Sporborg, 
chairman of the Legislative division, 
General Federation of Women’s 
Clubs, and Clarence Francis, presi- 
dent, General Foods Corporation, 
New York, are on the list of speak- 
ers. ? 


Sowers Associated 
with United Management 


J. L. Sowers, publicity and promo- 
tion, Dayton, O., has moved his offices 
to Harries Bldg. to become associated 
with United Management Corpora- 
tion, specializing in business man- 
agement, sales and financing. 

He will also continue his own 
business. 


Favors Butter Copy 


The National Creamery  Butter- 
makers’ Association, at its annual 
convention Novy. 11 in La Crosse, 
Wis., went on record as favoring a 
campaign to raise funds for financing 
}a national butter educational and ad- 
|} vertising Campaign. 


MACY JOINS IN 
TEST OF STATE 
FAIR TRADE LAW 


Challenges Right to Regulate 
Competition 


Washington, D. C., Nov. 18.—Basic 
conflict between price fixing as en- 
gendered by the California Fair 
Trade Law and the advertising of 
branded merchandise was pressed 
upon the United States Supreme 
Court today by attorneys of R. H. 
Macy & Company, New York de- 
partment etore, when granted per- 
mission by the Court to intervene in 
the arguments as to the constitu- 
tionality of the California statute. 
Macy maintains that competition 
between brands cannot determine 
selling prices. The retailer, the de- 
partment store contended, is not a 
mere standardized vending machine. 
The price which a consumer pays for 
an article which he purchases is not 
merely for the article alone, but also 
for the services and facilities which 
go with it. 


Retailer Is Hit 


The delegation of price-fixing pow- 
er by the California law must in- 
evitably subject the retailer to arbi- 
trary and capricious action by pri- 
vate individuals, for it gives those 
individuals complete power over the 
retailer’s charges for his distribu- 
tional services, Macy maintains. This 
power may deprive a retailer of the 
good will which he has acquired over 
many years as a result of giving his 
customers the best possible goods 
for the least money by reason of 
superior efficiency and an economi- 
cal method of doing business. 

From the customer’s point of view, 
Macy holds that this law puts into 
the hands of private persons the 
power to eliminate all the savings of 
efficient distribution and to compel 
the consumer to pay for inefficient 
operation and for services which he 
cannot afford, and, therefore, does 
not desire. Macy alleges that this 
position is substantiated by the Fed- 
eral Trade Commission in its report 

1 “Resale Price Maintenance.” 

“We submit that under our Con- 
stitution, a state legislature cannot 
delegate to private persons’ unre- 
stricted power over the liberty and 
property of others. It is just such a 
delegation that the California stat- 
ute has attempted. Not infrequently 
the proponents of such legislation 
have argued that competition be- 
tween brands will prevent unreason- 
able exercise of the power delegated 
to private persons. They assert that 
no one will fix too high a price for 
his branded products of the same 
general class. To this argument there 
are several conclusive answers. 


Answers Are Listed 


“The argument ignores the basic 
fact of retailing. Retail prices are 
determined by competition in distri- 
bution, not by competition between 
brands. Retail prices in a free mar- 
ket reflect the cost of distribution 
and the services furnished by the re- 
tailer to the consumer even more 
than the original cost of the goods 
sold. More than fifty per cent of 
the average consumer’s dollar goes 
to cover distribution costs. 

“The argument does not meet the 
possibilities of arbitrary enforcement 
by private individuals against some 
retailers and not against others. 

“The argument overlooks the fact 
that if a manufacturer or whole- 
saler, because of ignorance, mistake 
or malice, fixes an unfair price, it 
is the retailer and the consumer who 
must bear the injury of the price 
maladjustment. Even if the most 
benevolent motives are attributed to 
the delegates of the price-fixing 
power, they cannot possibly have the 
wisdom and the foresight to fix a 
price which is fair to retailers and 
consumers under all the diverse con- 
ditions of retail merchandising. 

“Finally, brands are often adopted 


and advertised for the very purpose 


“Hel wa and 


per in., $4.75; 
per in., $4. hy is to 1} 
contracts. 


per in., $4.5 


in., per in., $3.75. 


The rates See S this department are as follows: 


“Situations Wanted,” 30 cents a line, minimum 
one ott other ejncsifentions (single insertion rates): % inch, $3.75; 1 to 3 in, 


9 in., per in., $4.25; 16 to 12 in, 
Write for discounts on term 


POSITIONS WANTED 


College Graduate—age 23—sales pro- 
motion experience desires position 
with agency or advertising depart- 
ment. zomiuer wae Sow England re- 
tail and jo ng out 

Box 910, ADVERTISING AGE, Chicago 


Advertising & sales promotion execu- 
tive available. Trained by 20 years’ 
experience to supervise. all depart- 
mental details. “4 spendthrift! Im- 
pressive referenc 

Box 911, ADVERTISING AGE, Chicago 


Account Executive—now employed— 
desires connection with agency. Local 
and Nat., particularly industrials. 

Box 912, ADVERTISING AGE, Chicago 


MISCELLANEOUS 


PHOTO-OFFSET 
is most economical printing process!! 
Ideal for reproducing all sorts of 
illustrated advertising literature, 
sales letters, booklets, bulletins, etc. 
Expensive typesetting and cuts un- 
necessary! All sizes available. 

500 copies (8%x11") $2.63. 
Additional hundred copies 22c. 
Send for samples. 

LAUREL PROCESS, 480 Canal St., N. Y. 


PHOTO POST CARDS 

The kind that build good-will and 
bring you business. Don’t fail to in- 
vestigate this new form of Successful 
Selling announcement and follow-up. 
wen. fee Ry ay and Prices. 

fe Arts Photo Service 
ora "& Market Sts., Hamilton, O. 


HELP WANTED 


Embarking on an expansion program 
Desire direct commission representa- 
tion on news and advertising at St. 
Louis, Chicago, Cleveland and Bos- 
ton. Splendid possibilities. 
OILDOM PUBLISHING CO., 
BAYONNE, N. J. 


WANTED: Chicago representative 
with office to represent leading trade 
paper in its field. Long established. 
Prefer man with only one publication. 
Possibility of including territory im- 
mediately surrounding 

Box 909, “ADVERTISING J AGE, Chicago 


WANTED—Young, experienced adver- 
tising salesman and copy writer to 
manage monthly woman’s magazine 


in large Texas city. Give qualifica- 
tions, age, ref’s Ist letter. Billy Wyse, 
507 Se arbrough Bldg., Austin, Texas. 
Photo Engraving Salesman—experi- 
enced, with active accts., comm. and 
salary, Mr. Freeman, The Hawtin 
Company—19 So. Wells St., Chicago. 


HELP WANTED 


Capable man with actual sales experi- 
ence, to write complete high quality, 
correspondence training course in 
salesmanship 

Box 905, ADVERTISING AGB, Chicago 


EDITORIAL MAN. 


We are looking for a top- 
notch editorial man who knows 
merchandising from the na- 
tional angle, and who can write 
factual material rapidly and 
concisely. 

The man we want is youth- 
ful, although age is not so im- 
portant as outlook and adapt- 
ability. He must have a keen 
news sense, some executive 
ability, and a personality 
which allows him to meet and 
get news from “big names” in 
a wide variety. of business 
fields. 

He will be expected to take 
charge of an editorial staff-in 
New York, and -to materially 
improve the good - quality -of - 
work that staff is now turn- 
ing out. Knowledge of news- 
paper and business paper rou- 
tine, and personal acquaint- 
tance in national merchandis- 
ing circles, particularly in 
New York, would be helpful. 

If you-are sure-you measure 
up to these qualifications, write 
fully and completely, and in 
strict confidence. Don’t be 
afraid to make your letter 
long. We will want to know 
ALL about you. 


BOX 913 


Advertising Age, New York 


of avoiding competition with other 
brands. The success of a brand and 
of the advertising campaigns in con- 
nection with a brand lies in its abil- 
ity to take the branded articles out 
of competition with other articles.” 

The Case was taken under advise- 
ment with a decision expected by 
Dec. 7. 


Dr. Pepper Appoints 


Agency for Seven-Up 


Dr. Pepper Bottling Co., New Or- 
leans, has appointed Stone-Stevens- 
Howcott-Halsey, Inc., of that city, to 
prepare advertising for 7-Up, a lithi- 
ated lemon soda, now being pushed 
vigorously in the New Orleans terri- 
tory. 

Small insertions on sports pages of 
newspapers, and spot announce- 
ments over WWL are being used, 
with a series of motion picture films 
in preparation. The company will 
continue to supervise its own point 
of sale and outdoor advertising. 


Legion Plans Party 


Chicago Post 170, American Legion, 
composed of advertising men, will 
hold its annual dinner and party at 
the La Salle Hotel Dec. 4 at 6:30 
p. m. Radio talent will furnish en- 
tertainment. 


Renier Promoted 


C. G. Renier, former production 
manager of Station KMOX, St. Louis, 
has been appointed program director, 
succeeding Robert Hafter, who has 
been transferred to WBBM, Chicago, 
production department. 


Stanley Promoted 
J. H. Stanley has been appointed 
general sales manager of Atlas Brew- 
ing Co. He was formerly southwest 


territory manager. 


Magazine Breaks Record 

The Nov. 15 issue of The Ameri 
can Weekly was the largest in line 
age and revenue in the publication’ 
history. Thirteen of the issue’s 3 
pages were full-page, four-color at 
vertisements. The previous record 
issue was published June 7. 


Designers Change Name 
The name of De Vaulchier & Blo, 
Inc., New York firm of package ané 
product designers, has been changed 
to DeVaulchier, Blow & Wilmet, In¢ 
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All types inc = New 10 « ounce, 110-", 
back geared motor unit that plugs into light circu 
No batteries. No radio intert Neo transformer. 
Cool running. Provision for any mounting—aeny position 

Speeds: 2. 5. 8. 15 of $1.10 in thousand let 
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MANUFACTURING 
185) S. 52nd AVE. CICERO 


An Asset to the Graphic Arts 
Professions-Nationally Used 

3 Grades - Light-Medium and 
Heavy-}$2% Per Gal Post Paid 
S.S.RUBBER CEMENT @ 
3438 NO. HALSTED ST 
CHICAGO, ILL 
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FOR FACTS & 


Covers Over 85 Separate Fields of Trade 
and Industry — Here Are a Few Speci- 
mens (Greatly Reduced) From Its 250 Pages 


A Few of the Thousands 
of Questions The Market 
Data Book Will Answer 

for You 


How big is the chemical engineering in- 
dustry 

How many metal working plants are there 
in the United States, and how are they 
distributed? 

What is the annual volume of business in 
the drug field? 

How many business papers serve the rail- 
road fie A i ; ‘ 
What are the princip of equip- 
ment and supplies used fa the marine 

tie 

Which paper has the largest circulation 
in the petroleum field? 

What is the relative importance of the 
various states as a market for heating 
equipment in homes? 

What market information is available on 
the refrigerating industry? 

How many drug wholesalers are there in 


{i 


i 


j 


the United States, and where are they 
located? ne For 15 years, The Market Data Book has served as the standard 
Wie © So Greeters pesos ie reference work for thousands of merchandising, sales and advertising 
the hospital field? executives, as well as advertising agencies. This new 1936-1937 edition, 
Where is the center of the aviation in- riggs ‘ : : rege . 4 
dustry? A ready for distribution soon, will surpass all previous editions in quality 
Wee See 8 Se eens Coeee- and thoroughness of editorial content. It contains three broad types of 
Is the electric railway field gaining or statistical and research material. 
ei ine cotames of cules in the loctsie 
What is the volume of sale ; ; 
ere nt, dupetnent ent A. 1. The basic information about every market, such as total value == 
° ‘ . —- 
general stores are there? ne of products produced, number of manufacturing plants, number of = 
fsa gee ag Yen ingly = eed wholesale and retail outlets, distribution of sales volume and plants by = 
fs a in every architectural states, break-down of products made or sold, types of machinery, mate- 
What is the total circulation of all papers rials and supplies used in the industry, buying habits of the industry, 
ing t ant fie * 
How many blast fumaces are there in the busiest season of the year, etc., etc. . 
nite ates, and where are they lo- => 
A ae spite oh dis, 2. Every detail you need to know about every business paper = 
ei ae = mae) machinery end serving any particular industry, including name and address of publi- & 
What is the value of the annual output cation, subscription price, circulation, frequency of issue, advertisin —— 
of planing and saw mills? : P P : q y ° 8 > 
ow tene bulinas reference publications rates, size of Page, year of establishment, classification of readers by = 
are there, and what fields do they osition or kind of business, etc., etc. rs 
Whet a: th f S$ En . = 
at are the page rates of Sweet's En- So ae . . ’ , Ke aT 
eee one og 3. A complete descriptive list of market data information which 3 
hat effect has the depression had on fs ° ° 
volume and character of the export can be secured from business publishers serving each field, so that you 
nN ? . . . . 
hin Domestic Engineering pub- can make a more thorough investigation of any field, if you care to do so. 


woe and what is its circulation? 
ee Wg RR Fe B. All information about any field is in ONE place. 
How many doctors of medicine are there 


in , ‘ 
What ere the $0 toon ieapevtens gieces ot The Market Data Book is so arranged by markets, that everything 
eS) Eee aes & he you want to know about any field of trade or industry is available in 
What is the most recent development in one place, without the necessity of cross reference to some other part 
the welding industry, and how does of the book 


this affect the size of the market? 

a ~ Traffic be yp tl oe, im in- 
ustry as well as railroad freight ° : : 
How much rubber-working machinery is C. An indispensable service. 
manufactured annually? 


Wh ee 
oo BR The Market Data Book does not do original research. It confines 
eA ae itself exclusively to the important task of collecting, editing and corre- 
purchase of machinery, equipment and lating every bit of existing data about a market or an industry. Re- 
see, SS? Se ours Baas ports of the Bureau of the Census, Bureau of Foreign and Domestic 
ow much and what of equipment pier 
whl i eee saat. tn Commerce, the Department of Agriculture and the numerous other 
wits, laundry field? oa governmental bodies, plus market research reports of trade associa- — 
at is . . . . . . . sey n 
textife mills, end how big is t wee tions, industrial and commercial organizations, business papers, and i 
he, {Or gdditions and replacements of research organizations, are analyzed and summarized, so that the a 
. . : ® & 
Hove many industrial concerns have, a reader of The Market Data Book gets—in one volume—a summary of a i 
dis purchasin epartment, ° ° er ° 3 
by @ purehatine epead. and Nene aes every bit of available statistical and research material. # 
they distributed by types of industry? 45 
Of the 3,000,000 horsepower used in the fe 
pone ? R nes ot what percentage rf 
s developed by steam engines, steam 33 
taretnge. | water wheels and turbines. You will find this 250 page book being used constantly in your office as 
What Pg yh gl Aiedinn cates because it is the handiest reference book of its kind ever published. 
the metal and non-metallic mining in- It is full 91/2x1214, inches in size. Handsomely and durably bound in 
yo astsies? : we cloth and paper. Weighs almost three pounds. It places information 
ow many mill supply distributors are about every business at your finger tips 
mene, and what types of business do si ¥ . “at 
ey serve? 


This Valuable Book is FREE — Mail This Coupon Today 


This 250 page book (page size 9x12 inches) will be given absolutely free with a one 


INDUSTRIAL MARKETING, 100 E. Ohio St., Chicago 


nein Ent bscription f f ing wi 
Industrial Marketing, the only publication devoted exclusively to the problems of mer- and cand See oo ar of The thang Nang Nes pbenatiny it re = iene. 


I enclose $1 in full payment. 


year subscription to Industrial Marketing at the regular low rate of $1 per year. 


chandising, selling and advertising to industry, is alone worth many times its small subscrip- 


ti M4 . . . . . . . . . 
‘on price. The December issue will contain, as its ninth case study in industrial marketing, 
the 


industrial merchandising and advertising activities of The Dodge Manufacturing Com- 


Pany, a company that has been unusually successful in marketing its product through indus- 
trig istri ’ 
tial distributors. You'll want to read and study that article. With the Market Data Book Street Address .................0sseeeeeeees 


siven FREE to subscribers, the bargain is too good to miss; so fill out the coupon now! City and State 
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“One of a series of illustrations of mirtots for Libby-Owens-Ford.-The campaign, - 


a2) E, Ath Street, New York; NEY 
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by the United States Advertising Corporation; surrounds the product with’ an 


atmosphere of good taste and modern ‘distinction. All photographs, both color ‘ 


and black-and-white, are the work of Underwood & Underwood illustrators. 


The illustrations tell their own story of technical and artistic excellehce —confirm, 


at a glance, the ability of Underwood illustrators to > solve difficult F ecsiau' of 


reflections, tone values and convincing action. 


But behind the photographs there’s another StL story: Hot unpatifteled seitie , 


facilities. The big circular dining room and the other rooms of the seties, designed 
by Paul Rv MacAlister, A.I-D., which were not yet finished in’ the Rockefeller 
Apartments) we constructed in the most minute and jinished detail in one of our studios! 


Such facilities, . in addition to. the admitted excellence of Our nationally known 


illustrators, are unusual enable you to place your work with us with full conf- 


“dence that there are no problems, either Pay OF artistic, which we cannot solve: 


% 


UNDERWOOD & UNDERWOOD 


neath =; Ontario St, Chicago, Mt, 00. E. Alexandrine; Detroit, Mich. 


November 23, 1936 BNo 


— 


a hee ak kh o5 eM i »& gy 
4) '"g Bae ae ee es ‘ Sa 
Fee et Sag Rae Bila Me Wee” Paes ; i wie pe N E 
Mg ee #4 Seat ope ¥ Se a ‘ a ahs Spe HE 3 r - oe 
- ers TLD; ti Waggtie | pape Es ah tori ase AL ee " Mi ‘ va “a . et > Oi 
AG: a ee na = Wee ah a i 5 x ba nee ti oe r at : on a a , Tae ee ee Baa Z . a : af ma he S eat A, OR AR aes 
$e . : , ea ay 8 ee PEs, = Ds elias P b - Gg” a ¥ ae Sd oe ty Hage . i - og Mites ties ph t Ape eoeabeah See i Lae es 
a a) eae <o° j ; ‘x ag a eae ee wea hate me Set ea _ a : SO art Gey. s 4 5 : 4 ay cei eae open ea 
>> wt Cone " Ret a tal A “ i ieee es i oie aaa 3 A . zy _ oa ; " 
m * . : “4 2 et es, Te te LO Ss ae f < wie a , < I An STs & x we ar ms path ag a 
<4 gis a : * i = certs ao ee , “ = » * ay ee ee f ri mca ae i 4 wea Ta Jen & A a Se a = 
3 : : i — 1% ; ck ‘Tos - . + fy A ee teensy f Ct ee Be bat 2 Gy ey Lo P s x ‘ ys 
: : ‘ - es a: yas ie 2 aig eae 
uk = y: ) ‘ans ia PM 3 eee ae ee eS ae 
oa Bade ie 4. 
ee 
of I 
; ————— 
, ee : : 3 ee Pee é , 3 a "a 5 f Yo +s Te ~ wees 
be ae or : . ~ as e iy : . - Pg 4 a a) ahaa 3 Gf Aas s da te aa) a ete ee ™ 
= 2 ' . +. P : . ; a. " ad <e . : eae ee 
fs z asa rie. se’ E eo 4 # 3 Ts 3 . ‘ 
eer ae ia ses (ae ie ae ¥ = ; : a ae 5 = ae % ? 
avers eae la ‘ n e rest % FS en i. - % - ae 4 a , Cal f 
- P i ie oe , 4 a i A a A * “ or —a Ee 5 es 
if ee ce ey, SEs ‘ive # ae = 
‘ 4 ae: Sean, is fe RM, say eee pt aes ” A Pas | . 
: . 4 ie ‘ va : ae ih, a TR is idee go tee 4 aw * é 
j 4 : : se : Sw eo er, sgh hy : , a. t# % - 
’ " ; ae a ares Par 3 5 “ier : 
- - eax, gt © ae - iy , re 
; ‘ : As a, ass = _ i 3 oe, a a ‘ 
ie ai > eee a. ¥ 
i : a x ae 
4 : , F ~ “ee 
: é : & y i pe he 2 
a 3 , ‘ x ‘er 
. Fd - Ne 4 ; Y a # “ie 2 ; s , ie 
y Es ae id sae > o 2 eae * a * 
: aes = AS oe fel ae ee oo * , 
i iz 7 Pia, a 2 ~ ¥" { Mg . 
— ee E 4 2 ; nF 
i . é i . Be ats te 
SG i i ; * Aish. & F. aia 5 ie Beis j . = 
Oa a F a an . wre we 4 »* P Pp Re : f * ae 
* a > ee “43 ee ; ‘ ‘ = got ‘ iy — : 
vores “ae res Paid se 4 Se ~ Sioa ot — i 2 * 3 Mp 

Pee. oe _— y Me ! a ees 

ote is a ee 5 ae 4 ie 7 4 sf : ae i . 

4 ¥ ve ‘ E & 4 aT. Bee ae — fe ce ee Nee ii: hs at rd 
i ol + Se eas eee agi . 
Seen ae : , ee oe ae Pe See - . ee ae Pear 5 ie eV 
Pk Ae / eee Peete ee ra. ire ; Oh , i, : epee ‘ : . ? 
eo . ee ae ec Pe eee foe 3 on .: “i ie * ; 

jaime RN Oe £ : ae a " be aie ~ ae 2S : ; 

a h = a bd ™" cy ; _ eile, all a a wie ae ¥ i S. te 

ye os : me r pee le : . oe Gg gs ‘et ape FSS 0. as Cp ae Nios : gore aks * 5 ‘-; s 

no loa na Sa IS , ¥ = " ; ee - y i pct a tea ois bis : a “ ; ; 
aig ee sti toe Se , a - ee Pe a be el es nae oie oe nee, Cy Bm ‘ i : ‘2 y ae? 

pep pie : 4 oY = Ngee. Ts," ~ # a ; PG Vinee aplasia 2. i teal ae ot 
a a . = te at “a ‘ ‘.8 ee meee | ail — Re Paar. sh 4 bas. 3 es ae 
v si a = % a ‘ . Poe eons if p i : ms f bere Pi : 2 2 , a een : 

gies Ps Sik Se we z peer eae Ma - \ oe tas ae Wegage eee Ge ee “ok Pi ‘ 4 Ae ay, 
i, ‘cee ft 2: mee ee : ee Sie i ee & : ; ee a ae ee 

Me ets \ ae, ee es wie: ¥ 4 ‘fal capagenstae ool se yeh te x “i ce pst _——— Bes Fs bere ae ie —. a a wit ‘s : hi uy Bc te ay ks, ai : +t gr ieee is. ce, 

3 ae 2 Sareea _ iyi ; Se é . es + ted, Sait ly Geena tbe, Ors inte’ $ ogee aoe’ ‘ ees een oe es 
a: ee a es A $ AB agit te est i a 5 or. eae i ie tig eal ) : é - es) Se Ah as eer oe 

a mae 7 eee “ee : cit” "hated ° poe _ \ , ei tess or cena eg ee tae , ‘ i ee tier re, age oa yf F ’ 

fathtiniiah wce c “tee ne 7 ‘ pn ‘\ . 4 TR 4 oe’ Soe em Re ee o te f “SE a ae Tt 

A ee : * dala . : Peus — ' | TG Be tee cee : ‘i te a } ee. ee 
a oa a : ; MR ail i ag ‘ PFs —— y | ORES ala are a ae ati? teat # Bass gs Z Pe ae © ba =. eae ee “ 

‘at ay re ‘ pag Ad ; . i ae ae — SD rt am ered $ ff ee ie + 4 ae . hac Ss 
ig : 33 & oe gies : oe fe OM wae é i. . a See a ; sok Sighs age f i mar Se ae 5 
Fe SH 4 ‘ ™ on : x a 4 of pia a Te E he” se ei ; ee me So 
tre eS een fie i is — ees ates ver hes , = ‘eee eee se } ; j ; / ; 
een Den a. ie ra Ee sd — Cue lg Bestia ie” etch : ied i age : e : eat 3 
oe 7 ¥ et cay hee ta oe the Ne iTS gate gay 4 Bog AE ox oth haa iy ‘ shri | ‘ Me t ‘4 * j ae 44 * ge 4 
Cree tas ot a gt oS ; e a een Pibely page a “ae es Bayt oT eae piece. fe: i ate ; ee 28 to ate , a 
pe eee a By ya! Pao bore yg — ge as a ee at a esi... Ve pas Soe sade s° ae + 2 — sae : 

: ay ‘ oe ae -. A i. eae ee x — er Ree ee) eee ie eee, ee igh aio ‘. a te ee , 
else ee ee » : ‘ = ete a Pe ae j fe a a P ‘ . oe ape ae bees 3 ip yA pee of f ee A e. Set Ve 7 : ae o>) %y: 4 4 By ae j 
hed ge é Ss iy Bey m i eee / ., Zz } : hy J pee =, ee tie es ‘ ue 5, ie ef 
i ies - qe a, a ll ere a at ve E ic 4 ” —— re 2 eee Sey, -! ie. We q 
rie ore , antes a i SOR CA Bc 2 "an ae : By Zz ex F > ae poe ae i Bat de ig PO Adi F ky OB 
eae : % TF oo ; neon =| Ares Fe ae ae gay ; sf . J ey me gr, eee fee Pen ay peas ( i Peis : phe 

—— ee > a i a ac "| eee 

2a a at : ae ok 2 Sal Nocera ea f Pe a ee iia eee, a eu oe See Sa Naa ae ? 2 q 

Bey ral es : ee oe | Pe! , ase Late Dewees i a cat ; | 

Pee ee ‘ ee if. eae Ae 7 oe - a ee i ee Oi nig ES . Se & ot 4 
ra oe ect 5 . piss : aes e M erase : eras al , re cee ‘ i een a ee m x 
ited. ee oa ae . y ee! aa ERA Se 2 Maca t white) ¢ ea SER te ag tt a 
¥ eee ete my go . % Luli 4 ss i : — a a ea tae aan } 4 fx 2 me Be | Ae ee Ae se ee if Bo fey — ‘ £m eee . 
‘(sates eam 4 aaa sx ea 7. ae a ada ES ee ea ote ms rei ae wie " Mier cic 36 & 3 

a ee a 2s ane. per eee CE. * “wt es AE ery oes -% ae ae ee . oh Be er Me. 3 Oy Epyt 3 
on vel -) Be <pahee. x sue 5 ve , ” tz (oS RIES Ss ee a reer ee My eer Pee FP ie ae mii eet m * a 
ct eee ie ’ une a ; ape: WA: a sa Saisie acy Be. og Ue =a Pee e, 2 i ae aes bie <5 oe, ia ? 

i> es . —— ae i ae = 4, i ae o Me 5@Pos rf > aie de & Seri N es aa Fed % ww 35 es re sie 4, ¥ ise Dh ia 
a pears 4 r med oy ieee 2 <e nes 4 ; ¥ = : as th ee AS os he | % Gain al Ra : Ba. ars rs lie ne a ee - aa ; i” a Ee a - . ; 

cra ae: Poles ie er - i ee es a ta y P ln al _ Seer er — : ‘ 1 Pei eh 8 2 a8 ie cs « i. ae . Z ate ro “' 5 ey a ae ae 

i ae 0 > ee: {Weer ee eee aa ee y = te Recs, * AO te we am ets Bee ee a, ee os : me! 
3 se wee eos ¥ bs ‘3 eae sat Se ae 5 VS Pie a Bs 5 * <a 3 ES + te, 4 ‘s 4 
ae io ae * i epee om es fy ee ee 4 ‘ em es ® ’ eg yl 7 \ beta go ws ig te Eta 1s, . Vie: er eee e y 
ee nes ; ao 82 ae FS si eed : ae, 43 ‘Sas i, ea js A sls’ 4 "i ~ , 2 ie ay fe a core i s. ee ., ' J 
es Vall -_ a ae ee uitg ’ 4 x Ageia a en p if _ : ae Real 4 2 7 ge a ee oe ' . 
ees - : - hr | hee ead ? ota eae : nf 2 : 3 - » + hee % aa sr. ee SG cage aN gf ee a 
Pia +. ne . a ° ee ge Ae Fa -. ‘ € . § Po. eed oe ai rei eg a= rhe bk, a 
#4 = : J ae, io: ‘ 7 py) aa Dy . ‘ . » $25 ° ‘ oe eee Kae ae . ee came Oe 
fas ’ Pare teas Phe f. Se ee y : ? ’ tine ee 4 ao < : sane fs, pe ; 
‘ ms 3 a oy eh oe ii, aa et ie D « * , ee eae ae ae 7 m Sas oi eae : 
Byer é i sce grantee ta a i Se OER i ee (are : 3 ae ee ie poe to Siam - 
oe canes IS oe ae cee tie ” : . GAR i sd ~~ ‘ a ’ Cah or a seed SS i ee ORT te oS i 
. a cae Meera at seas : ake etet wh ¥. rs op RR hay ee 44 a sila eee Ss 
TAs ; i Pee * | eh gear Te ’ tik as pe . ie q- ais Sc oe Peas go: Sa bi Beer rhe ‘ Zz 
ae ‘ 1 I aes ge a oe bak Eee * Be a8 42 . . ‘ aE aaa > ond ey A, ee Faia f Reggae ‘Ste . 
eames a va a es mo Eig rey see A yee * £ m 4 ey Ss bela aw pesentisck ee wu i Fe i . $F ox, 4 
oo vn ae a ee ae ; we ) «+ ies i an pe a ; } | 
: eres Deel Bi we, i io ra wae eee a re 5, E Sara « «! je . vig — 5 OD oa Sear ss Py oe at ae ~~ 
eS ee oe a en rg - ae, roe : ae . +e Ae sine a ae Ba : ‘ . * . - oe . 
a. a a Tee ott, eee eee . > } : a 4 v eee ee ea sae bts 4 : é 

ee SL ere hs St a ee er mo , * a: a tae ne Se ee ? a 
a ee e oT pee, We Rae <oe “Oe ae ee i, eet : a H : Ate ap ea po ae ge — . % ” ; 

: : PMP len, 1 ED ip Towra: ae =. Ee oe f Rs wef Saas We aor car > 2 - as 7a 

eas. Ce rere Se ae a eee o,* ) 1s } Re ee ee ' es Cae aa 
ee ee 3 as ‘is Tre Tat See ale Wh tg AQUI Gr suc er is Ay eran eM oa ae : % " ‘ }) ee ee WEES sais ig a ee eee ———_—_—, , ‘ 
ra - ae Oa a ihe ae. Pee ay FO i 2m nS Pas we Ss id P 7 on Te Seg eee Sie Oe ‘ 3 igre ey See 
Reps A a aa a ere, ae SM einen nee . ED Si, eer, ve 4 ea) P es ie Cand mae St, a 3 See ais BR oe a Oe a a " i. a 
7 ee ‘ ¢ . a ee) ame ie! ad tne Soa 2 - fl ao eae NEP Ne Se | ei ape Se a wc cho aie oe he? # age * % 
ee. | oe oe 2 aa ee ea ae = MO OE. a aa 

i soe ; a , : ce “be a r ose ee are c= : * - i Ra, That Be ge Pe me a aie : ‘ 
aie eae Bre Pile hee aos ye oiie oe oe a el te ne at < ae re ee As . . feats! ri baits ener. i ae ot ee ° Sea SO Ss Wo Nae i nil gi Au 
ates a aes. : eae Se ear Bee ems me iat ‘, By A . a eth i Pe 4 a) * re cia Bs os ee Sa pee ne Ai, So oe ee ti os + TR 0 OF tee ‘ i@ 
PR rc ae tein DENTE, ta ee al eat Boe? Menge Bi 5 “ea Peg AA. . ( 5 MS oa ed - ‘ - ¥e Fie EO si iene eg Oy kee : Mast as = Th 
aon), ele Cen as ee es ee SP. = Sy, eg hee “ Le) Oe we i mS =30) os eee “On ae ee oP ae saa | 

ES ea, Se Pg eee ny se Se ce Se a a RR: | ae * Bio ay. (ais oe ” A ees rie a) A > ty a” sae es i ee ee ae sll abe 3 ; 
ane ey Noe eign eae © Poe oes Mani ae " eae ie geen Ge Fs (aye : Pee eae eae, i ee ’ 7 we a a i efgie ese PRR Bee a 
gens a, et has a Set 3 Ee om, Le See ae a ta ee ae ater a eat ae ten Rey eS <a 2 Ea: af ee fois : he ce rs aed meee —/ ae ict - & : 
- ‘A : Kees ypu ne Wa a. ate ie. ba = i Te Ae ae i Pave wee Ts Se eet eee er ne i Ge eee ae ae mer ee ; Lee are ‘Bats : ~* vi by Soe Se : 
es ou Ror ee eR earache ero Mes. , or ee Lai, noe ia ae ae tS an, oat Me tag ee ge ee ee, al oe at niu see cane gy m. ee Ot a a ° 
ae tae i Pe, =e, Sa fe a Bisoce eerie | ee ge ae i ee 
a ° ea We 7" bes A 7 a ogee Mite eR teaz ities. ear een Kh atl cesar ati ciel ae > gk ta ies oe : ta gate a ree peg +) See oi ot og ee Rem . . 
ae hg irda eh ee : . Sa Bi ST ee Se ates val iepadiie toe ar = ia: ss ere Mee Gee oe Sena Abr? Fe ee 

sen. Otek = SMe, as a. heer sae tee ae 0 a $45 2 poh te ‘ees Rye ota eet am ue iF Nes his as. ao es berth chee pant ‘oe i ne aa ne ST gk a so epee gee Sain Wie s 1 
pee oc aa ee i pga gates Sie Bias eet a ees oe aur re ee ae Rey eee eee y nee ee ky ae ae er, tv's ae a Ee a co em Pe b, rhs eo gent ee pe m, eel ee Fal Ba ite hoy % : : ‘ 
ee PR ce en a Lee ars %). i ok eS oes ato: rs gree: Rigen Ree ee. ye AR SIE I a eM ee Ke ST 4 ee ye yet i 
ed Sane, a pies e a ue aes ieee) seene “ee pee re. Re y % Pasa eae Aa vie mn ge Pe oe ae ae: Ee oe 6 pees «tag eae Fo ln aa ei Baie i ag PEN abies Lo BF ed ty ee RY ae Pas eee ‘ 
ee eee ES a % oie ime re age me Se ya are nc a a in eae afi 8 cons 3 Pp nae aa io F o5.- eae te ets eee Sean ae eee ot when Ree tS ee te s ee a mCP "oc Ai g 
sail gahs ots ‘. Le eae ea ee ince cases Baar ie yy rey) tei é ied! See Saye <ety eee , te OE af SN 2 CA ae ae Bi ges Kee Rome y ety Weer Ca Mies 9 x Lee Aes Ns : ’ 

a Dies ‘ Sl ae ale MII Le ca) Me, BS on, Ws egies a ‘ ce ag Z NEU eeu ed ee” i oe an SON Scr’ oe Cc sy ME eS = or Det ee, a ee ne bes ae : ae ’ 
- | ee. ee Oe en ee ma ee ee eS | co # 

Pe OI Sieg ics Ee ean ae Bi vo a: 7 gy ee eee nian el ie Es Baye asa Be He RAO oe a ale eee ad sn i Ta ie ie : 

ey i gts tod nt Wi, ee eS nad eae eRe | ONES aaa Eee oe a ee Bete ea eae ai 5 3 tf =: 8 aes Sry aan cee bak ane moe yee ee MGR ig ol a ieee ees I eee Pe. 6 Bde . 1% 

oe : oe Stee eRe Teh ecmarey * ; : Rar * ie Do ate ees ee ares 1 ps ot Oe Hila he Se EN (> Sagem cmettacer, Vehie ene eet anc arc ean COMMER hee ie ‘ 

a ra. a = Ot ie aed, ire ere pea oe > * it hee ig ee eas oe eee eh: Es pee i ee ie ie 3 Spe diate A a See pene - igre a ah eerest Tae ees 5 “ ty 4 

7 2 ea i Ee lai Wr pin De ate iS a P P. rperceep TS i 2 ae Reames. BAO lA, be ae ao * PR Oe Re el eas 4 vey “i ee Sa Le a iy eo 4 F 
: Be, See eat spe atin Sie mr es ei perio as aca ae ee a os Pe we aks Cane ere 5 fo Be ae phe eget PNR are Pt ra eee or eae feet Me ge ae “eer Ps uaa t 
“oe Pcie a eee cae eee 2 TOR eek ey ere Be a4 eens gee cae emer ict Ree pie ip weal Se : TR ei he os AS 2S Ler ane miners) eee Bs, 2 ie aed ne Ve 
aie) 2) a Piss rh peat: is ee as ee ey ne. oo. ss) ee s i” Pasar Sana Se a gem et 8 ran! ss pe eee eal aad eens m2 te Py ah a eS a 2 : 

aN Sy ok ee Cay or Oe Pc ae ae See i) eter. he, aan “hl ; ie 3. Se ee So se ee ae Cee tee b 
ii 2 a es RE ee Secs or Sense a eae ES Pi ie ay ae ele a Sad a. ae ase ere V4 eee oe Seer are Sos a 

a es ua aap faae si: Nk eG ee ci A aM lg) es i, i 4 fy er Pie ke, ‘a ; ge ara eee iii.’ = 4% ee Be eae. So iagh ai ats ay 5 a TELS SAGEPD TSE ape Ps e ‘ , KS g 
eg lee ; ees ae beer ea ig ice ere bi cnacaiias ee ee a ae Me Poe see a , : 
Nee. fic. ae fie * ; ¥ Pig ro re z age we tet pete e Fo are rs eae Saar eS vane i 
ie eee e . . : é ee SO eae a eae ae: Si ei ee. ie Ee Ree pe" ‘. 

: ; ¥: os is a be SS Saeed ae : ye! A ge ei a eee 
iy 4 pig is iis RS ak lh ‘ oy Sa Pm ae Re ere 42 4! fee. Sees ls Sat - " ‘ b: . ¥ ae me 
oe es plies Pil eee ge re a pa a GE a ee 152k, sine Rea aeRO Simee sa * . 4 . : : 7 

oe i eee ye et 3 AB, 45 % : om ; 4 : . y 
; ene ie ~ ie - ‘ ‘ iy % ee . ' 

mex? i x Rs 

ee ‘ ‘ MS Bg ‘ S 

a fee ; a ‘ : ¢ : ; Bs or ; ‘ 
Eos i ; ; ae R 
Bos : bah ee . " r 
- . ‘j 3 ; 

S é . + < “ 

p VLE ‘ » ‘ a > ah ‘ 

eet bee Vs ee : es 7 og 
eee ee ie . . we Oe 4 
Sear ot sia ee : ® ene ee 

=e 4 Re Se : ‘ j 
mere eo a] 
i ie at 
— a : ‘Stes a 
a a |i 
ie gee ae et = ¥ i 4 
Ea 4 a aad eS me 

ee og ae ee a Stag oe 
Rs a eee > . HFSS 4 N 
\ Selita ad = eae 
ier nie? | +“ . * | 
Pe uh i i £0 . . : ae 4 ° 
Pe Bo ae Bs aes. i tic 

De i a nee Oe : re 
a 

eee ae ee a : ; ee 

ee ee cs : c ee : ‘ ; ae 
ers ee a8 : ne 
(ae RY ea ee 

ieee Bek: ne x “$a 
z oe Se . 2% x i 
Fee : : * 
ee Ne oA — 
SA ae S ; ‘ ; ~ Ros 
Bear + e ° a 
ery ‘ = ae ee 
as ggg ee we ie 
st = Eg ES . S : vil] ie 
moa Tie toa é : 4 Fr Sia 
Et rea 33 Ee, ra ig ¥ A k 
‘Sa Bee = . i> er a9 
Pave : id ae “ Ss 
re oe 2 * he Es * 
ee ned Be te he 6 ‘as ie 
pee. ¥ Brae: ie R ™ Bt a 
j aut ae x e acy ‘au ‘ 
er ie eee Saat 8 , ; * toes a 
oe ee < 5 i oA 
2a? ‘ : ay i as ree 
beers oh Set F ey 4 
gee = os at 
2 hee Bt, a y : ‘ é mi 
Fas a . \t 
Bea oe “ i ae 
a ae: | q\: 
ee a, i és z a 
_ 2g ae e ¢ ; ey Be 
a > ee ae . ns r ee 
a a * : 2 . a 
“Wee Y ; Sea ty 
erie. S ; Re ees a4 
‘ a =< ae 4 ou 2 ‘ ‘ ged 3 ght # . 7 q ae 
a ae ai ¢ ‘ ' ; 2 
. a ah ‘ : : Me x 
Pa ‘ ‘2 : : 
Mp tale ‘ ‘ ¥ 
ay, Py amar < : 
j a = ‘ : a 
ee ee ¥ 9 
; ae : x 7 
a eee a8 i 
ae Rete in, a 
ee i 
Seay». See = : 
ah Rees é : 
eae ‘ 
eit Se). ee cI : ' 

oti aaa ee . : i 

eg ah "2a ane ae = 
roc. sak <7 ae, gs, 
pI OF ee a . ‘ p 
RE fe 3 kick Ree he ek a =a 
ae a es cago hast a FEM se vt 
Pe Se : . y Cre ames F eee ee a - : Pres, | 

ah ee 4 eS” eT a ER, oe a Pegi. Seg fe oF. OA 
(At ee d is Bre sea ee ae ee ; Anh ye ES 
So: a ee ee 
ra Ege ‘. 
BO aa i : ‘3 
ee on 
ard ae Me a en Mee nee : ’ 
ates RES at ales : ata — ne eee eaera Pie See ua , ae 
* Rat" “ MY r. ¥ F, Mal + Ae ect Pusat bet’ i < + ah 5 
Ears Bey bs 5 : 3 A ONE Jser Rake ape ; ‘ z ‘ 1 een Spa AR A Ae FAS ot BOR : ors 
, ‘ 6 ti eae by oe Sane Ee aa ere ty dee Cian Ser: Ns Pee ge shy aah oi ars 4) © Moje Sena G 
2 oh was That ace — : ; a" ; a 2 2 gai) Oe ee gS gen . 


ae ee 


se ab oat 
Pe 
Swi 


pe ok 


BSS liye 


DE» x 


, 1936 BNovember 23, 1936 ADVERTISING AGE ; 51 


PHOTOGRAPHIC REVIEW OF 


CHEVROLET STAGES PARTY 


mame At the Chevrolet Motor Co., New York press party, preceding the opening !937 
Mme Automobile Show, with R. H. Crocker, vice-president, Campbell-Ewald Co.; Merle 
BEEN Thorpe, editor, Nation's Business, and Ellery Wright, Chevrolet plant manager, 
oH “talking it over.” 


CUTOUT FLASHER WINE IN WICKER Unique combination of flashing electric figures on a huge painted board, this spectacular of Frankfort Distilleries, Inc., Louis- 
ville, was opened recently off the Michigan Ave. bridge, Chicago. Four "Roses from the Atlantic City beauty contest 
participated in the inaugural. 


SECOND PRIZE IN ANNUAL POSTER CONTEST ~*~ | 


New package of Engels & Krudwig Wine 

Co., Sandusky, Ohio, for holiday gifts 

makes an attractive luncheon basket as 

New Texaco display gets added anima- well as a comfortable container for the 

tion from flasher illumination of the triple wine assortment and an effective 
ballooned message. counter display. 


AUTO SHOW HAS LIGHT MOMENTS 


Also “doing fine,” this poster by Howard Scott won second place in the Outdoor Advertising Art contest. McCandlish 
ary Lithographing Co., did the lithography and the agency is McCann-Erickson, Inc. (Story on Page |.) 

1 Wi 

Contre! 


ANOTHER PRIZE WINNER—THIRD PLACE IN OUTDOOR CONTEST 


= pictorial “Gyp 12" unveiled at the New York Auto Show by Graham Patter- ! Sa 
on (right) publisher of the Farm Journal, took the place of a live cow Mr. 
. erson brought last year. George P. McNichols, Jr., vice-president, Libbey- This contented fellow drew down third prize in the Chicago Outdoor Advertising contest. Morris-Schenker-Roth, Inc., is the 


Owens-Ford Glass Co., is getting a "lift out of "Gyp.” agency. (Story on Page |.) 
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1936 
October 
2,036,594 lines 
Ist 10 months 
16,524,264 lines 


1935 
October 
1,625,942 lines 
Ist 10 months 
14,368,942 lines 


410,652 lines 
Ist 10 months 


2,155,322 lines 


ais 


1936 1935 


October October  Onter 
446,328 lines 294,185 lines | 152,143 lines 
Ist 10 months Ist 10 months Ist 10 months 

3,267,830 lines 2,635,828 lines 


632,002 lines 


1936 
October 
1,094,373 lines 
Ist 10 months 
8,443,929 lines 


1935 
October 
889,947 lines 
Ist 10 months 
7,417,862 lines 


iN | 


October 
204,426 lines 


Ist 10 months 


1,026,067 lines 


1936 1935 : 

October October October 
472,790 lines 381,741 lines «91,049 lines 
Ist 10 months Ist 10 months Ist 10 months _ 

3,797,479 lines 3,170,925 lines 


- 626,554 lines 


clear verdict of figures. 
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HAT makes a newspaper productive for advertisers is difficult 
W.. reduce to simple terms. 

Each man is his own judge, for publishing a newspaper is like doing 
business in a goldfish bowl. 

There is no industry so much in the public eye as the newspaper. 
There is none so closely followed and observed. 

Each day the newspaper is turned inside out by readers. Each day 
the newspaper’s ability as an advertising medium is recorded on the 


cash registers of merchants and in the order books of salesmen. 
Estimates of merit may vary, but summing the color and emotional 


appeal of a newspaper—its various services to individual readers and 
its special power to produce for individual advertisers—is the calm, 


During October the Chicago Tribune printed 2,036,594 lines of 
advertising . . . This was 739,668 more lines of advertising than any 
other Chicago newspaper printed. 

It was a gain of 410,652 lines—25.3%—over October 1935. 

It was a larger October gain than was enjoyed by any newspaper in 
any city in America measured by Media Records, Inc. 

During the first ten months of this year, advertisers placed 16,524,264 
lines in the Tribune. This was a gain of 2,155,322 lines over the first 
ten months of 1935—and more than twice the gain of any other 
Chicago newspaper. 

The lead of the Tribune over the Chicago newspaper second in 
volume of advertising during the first ten months was 6,421,763— 
63.6%—the largest percentage on record. 


Chicago Tribune 


THE WORLD'S GREATEST NEWSPAPER 


TOTAL DAILY CIRCULATION NOW IN EXCESS OF 800,000 e TOTAL SUNDAY CIRCULATION NOW IN EXCESS OF 1,000,000 
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